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TO DISPLAY 


To all of you of the display profession who 
came to the aid of your country in its time 
of. need we extend a most hearty welcome 
and the hope that you may return to this 
great and respected calling with new in- 





spiration and enthusiasm. 


The Schever organization is ready and anx- 
ious to give you every possible cooperation. 


* * * 








SCHEUER 


FIXTURES 9397 WEST 38» ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 














= GIVE THEM A HEARTY as ,, 
“Wet come Home 


GIANT SIZE COMURAS, EACH 40” x90”...15 OIL COLORS 


Fell Sharp, famous American illustrator, creates these life-like, timely, humorous, colorful designs. 
He has captured the spirit of gladness in the ‘‘Home Coming" and ‘‘Welcome Home" celebrations 
that will mean so much to all Americans when millions of boys are home at Christmas time. 





The designs are reproduced in half-tone silk screen process, in 15 gay Christmas colors, on flexible Comura 
stock. Staple or paste them to any background ... or frame with holly or pine tree branches. Put them in 
your windows and around the store the week before Christmas . . . Just when the boys will be coming home. 


X-2062——SET OF 2 COMURA PANELS (1 of each design, sold in sets only) Per Set-....-..------- $20.00 


il W. L. STENSGAARD AND ASSOCIATES, INC., 346 N. JUSTINE ST., CHICAGO 7, ILL. 
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THE COVER 


—The cover illustration is of a display by Lee 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


W. Court, Wm. Filene's Sons Company, Boston, 
for the autumn bride. ‘She's Heavenly... . " 


is the way the card copy begins, and the figure 


LJ 


rc 


stands on a platform surrounded by billows of 
spun glass. The deep blue background is star- 
studded— 


OUR NEXT ISSUE 


—In the issue of November 15 will appear 9 


number of outstanding features covering various 


phases of display . . . not forgetting the regulor 
reports from New York City, Los Angeles ane 
Chicago. . . . Frank Bingham's timely comments 
on display . . . Gehring's sketches . . . Brinker’ 
portraits ... and the customary highliahts— 
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She's not a mystery woman, no rare exotic creature . . . 
but the kind of girl you're likely to meet on any campus. We’re proud 
of her as a mannequin and of this whole new series, designed by 
Mary Brosnan Studios in cooperation with Lord & Taylor. For, in a 
great store's interpretation. they portray the beauty and brains. 


the definite personalities of our world-famous American women. 
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E girl striding across a thousand ca 








498 SEVENTH AVENUE, NEW YORK 18 
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FIFTH AVENUE TRAFFIC STOPPED 


When Lord & Taylor again used Frederic Shipman's Patented 


“NEW USE OF MIRRORS” 


Henry Callahan, Display Director for Lord & Taylor of New York, was the first to sign a franchise 
for a second year. 


CITIES THAT HAVE RENEWED THEIR FRANCHISE FOR A SECOND YEAR ARE 


NEW YORK PORTLAND SAN FRANCISCO CINCINNATI 
Lord & Taylor Meier & Frank Co. H. Liebes & Co. John Shillito Co. 


PITTSBURGH TORONTO ST. PAUL OAKLAND 
- T. Eaton Co., Ltd. 
Gimbel Bros. 
ST. LOUIS 
NEW ORLEANS Scruggs-Vandervoort-Barney, DETROIT RICHMOND 
D. H. Holmes Co., Ltd. Inc. J. L. Hudson Co. Miller & Rhoads, Inc 


Schuneman's, Inc. Kahns 


OTHER FRANCHISE HOLDERS: 


MINNEAPOLIS PASADENA SANTA BARBARA SALT LAKE CITY 
The Dayton Co. F. C. Nash & Co. Trenwith's Duplers Art Furriers 


LONG BEACH OMAHA STOCKTON SAN JOSE 
Buffums Nebraska Clothing Co. Katten & Marengo L. Hart & Son 


Only three hats were used in this display though twenty-four are seen. The Shipman Mirror Device makes the space 
used in this window appear eight times its actual size. 
(Display by Grace Everest, Scrugg, Vandervoort-Barney, Inc., St. Louis.) 


NO WINDOWS COMPARE WITH SHIPMANN'S PATENTED MIRROR DEVICES FOR 
CHRISTMAS WINDOWS 


Only one Franchise sold to each city 


See the many amazing mirror window displays at the 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE i. NEW YORK 


{ 
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ORKING 24 HOURS A DAY, 7 DAYS A WEEK, without 
let-up until ¥-J Day, Darling produced and shipped over 
$12,000,000 in vital war materials. With Pearl Harbor we 















OVER 7,000,000 ROUNDS HELPED STOP ROMMEL THE TIGER KILLER NO BURNED HANDS 


of 40 MM projectiles, one These rocket parts were Millions of bazooka parts, a When 50-calibre machine- 
of the war's most impor effective in stopping the ughtly-kept secret produc- gun, rapid, non-stop firing 


caused gun barrels to get red- 


tant and effective ammuni- much touted Rommel at tion, were constantly deliv- 
: hot, our fast-moving soldiers 


o > prod Alemein, and helped from ed with precision and as 
tions, were produced to Ale ped fro ered precision anc toted them with Darling- 
very close tolerances and that ume on. Millions were needed in both the Euro- made machine-gun barrel 
delivered on ume shipped on schedule. pean and Pacific theatres carriers, made in Bronson 
f 
{ 
* 








PACK SEAT FRAME PILOT CHUTE FRAME PILOT CHUTE FRAME CHEST TYPE FRAFAE 
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RIP-CORD GRIP ASSEMBLIES PACK STIFFENER PACK RETAINER THE MUCH-TALKED 


DARLING WAS THE WORLD’S LARGEST PRODUCER OF venti angi 
raracnute arness was 


PARACHUTE HARDWARE first produced in the 


If your son or brother “hit the silk,” he used Darling products. The world over, the sun ce Ok ay I 
never set on Darling built parachute hardware. In training or in combat, it had | 
» i never failed. Darling parts equiy 1 over 3,000,000 parachutes. The | t 
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TRAINING “DEAD-EYES” 


Darling-built gunnery train- 
ing devices and gun-mounts 
helped make American boys 
the most deadly accurate 


shots in combat. 





SHELL COMPONENT 
CASTINGS 


Bomb Plugs and other 
essential castings put the 
Midwest Foundry Division 
10060 on war work in the 
early war days.. Now, with 
Peace, the Foundry will be- 
gin delivering fine casting 
tor Darling Metal Displays 


ARMY-NAVY “E” AWARD 


For Excellence in War Production, the 
Bronson Plant proudly flies the Army- 
s Novy "&" Flog, with 3 Star Awards. 
Durling “know-how” in. wartime preci- 
sion production will now be focused 
on peacatime monaufacture. 
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SO OUR BOYS COULD INSTANTLY SPOT PLANES 


Thousands of model planes of every known type were deliv- 
cred by our Plastic Division, to accurate minute scale. These 


were used by all services in their “quick-recognition” courses 


ENEMY BULLETS COULD PIERCE GAS TANKS 
BUT THEY WERE SELF-SEALING... 


When self-sealing gasoline tanks were introduced, Darling 
Plastic Division soon began delivering mandrels in quantity 
Over these the rubber, self-sealing tanks were molded 


NoOw:-TO SERVE YOU 
AS OF OLD 


Built on service to its customers, 
Darling is now hoping to serve you 
again, with the finest and most com- 
prehensive display equipment ab- 
tainable, whether it be in metal, 
compasition, papier-mache or wood 
... New designs, new improvements 
will be available as rapidly as reg- 
ulations ond materials permit our 
total reconversion...in early spring, 
our new series of catalogs will be in your hands. Write to us now, 
acivising what you need first in metal. Our design, quality, and 
orice will be right, and as of old, our service will be unsurpassed. 













L.A. DARLING COMPANY: BRONSON, MICHIGAN 
_ New York Display Rooms, 47 W. 34th St. « Chicago Display Rooms, 222 W. Adams St. 
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FINEST QUALITY SYLKGLASS 
AT LOWEST PRICES EVER! 


In Shimmery, Satiny WHITE and Heavenly PASTELS 
To Give Your Christmas Displays a Really Different Look 


WHITE ° COLORS 
2 Ib. Carton $ 2.85 2 Ib. Carton $ 5.95 
5 lb. Carton $ 6.85 5 lb. Carton $13.95 
10 Ib. Carton $12.50 10 lb. Carton $26.50 


The larger the package the larger Choice of Blue. Green. Shocking. 
the saving. You'll find a hundred =| Yellow and Chartreuse. Packed 
uses for Sylkglass. 2 one color to package. 

(Tern Net 0 days F.O.B. New York) 


Unsurpassed for Simulating Snow, Clouds, 
Waves, Cobweb, Dream and Ethereal Effects 


SYLKGLASS 1S 100% FIREPROOF! 


All trade reports point to the biggest and busiest Christmas in years. Will 
your displays reflect the happy. joyful mood of this first PEACETIME 
Christmas? Will they SING OUT? ... will they be bright and gay? Will 
your displays be the VERY BEST YOU EVER PLANNED? 

We believe there is one material that will give your windows and interiors 


1 NEW look ... a different look . .. it is SYLKGLASS FIBER FLOSS! 


SYLKGLASS is radiantly beautiful. It is unbelievably SOFT and SILKY 
.. and it is not to be compared with the coarse. brash angel hair or spun 


glass of other years. 


SYLKGLASS FIBER FLOSS IS ECONOMICAL 


SYLKGLASS gives vou far greater coverage than any other material. For 





example a L0-pound earton will cover an area 5x12 ft. (60 square feet) to a ( cay Tae Tae Mee 5 
urte¢ ord « avior. € 


depth of 6 or 8 inches. Henry Callahan, Display Director, creates an atmosphere 


DON'T DELAY ... ORDER NOW!! 


of breath-taking beauty with SYLKGLASS draped from 
angel and cascading on to the floor. 


Sylkglass Art Cloth 


GLISTENING GLASS FIBERS IN SHEET FORM 
The Sensation of the Display World 


Here is one of the most talked-of materials on the market today. Unlike anything you hay: 
ever seen; possessing a sparkling surface sheen and unusual texture interest. May be used to: 
flooring. backgrounds. leaf and floral sprays and a hundred and one other unusual Christma> 
effects. 

It comes in white and 7 colors—-48 inches wide — rolls approximately 19 yards long. Lig! 


medium and heavy weights. Write for sample folder and prices. 


RADIANT GLASS FIBERS CO. 


208 EAST 27TH STREET NEW YORK CITY 16, N. Y. 
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WABASH-BIRDSEYE REFLECTOR LAMPS 
ee — ) 99 
PUT Selling Light IN YOUR WINDOWS! 
a ( 


In the capable hands of many of America’s top display men Wabash-Birdseye Reflector 
Lamps are potent selling tools, providing ‘selling light’ for dramatically successful 
window displays. 

This window, by L. F. Cargill, Display Manager of Max Adler Co., South Bend, Ind., 
with its economy of space and deft use of masculine “props,” demonstrates excellent 
handling of “selling light.’’ Wabash-Birdseye Reflector Lamps are used. 


WABASH-BIRDSEYE REFLECTOR LAMPS... 


1—Fit ordinary sockets. 3—Require no expensive fixtures or special 
2—Contain highly polished, pure silver, gadgets. 

built-in reflector, dust-proof and tarnish- | 4—Come in wide variety of sizes and types 
proof. for either concentrated or general effects. 


The wide choice of wattage and light concentrations available in the various types 
of Wabash-Birdseye Reflector Lamps assures the displayman the broadest possible 
scope for his work in creating dramatic, selling displays. Write for prices and further 


information. 





INTENSIFYING SUPER SPOTLITE FLOODLITE DIRECT SWIVEL SOCKET 


SPOTLITE For Narrow Beam For General Win- CONCENTRATOR Instantly Adjustable 
For Window Highlighting dow Illumination For High Ceiling Available soon 
Showlighting or Deep Windows 


WABASH APPLIANCE CORP., BIRDSEYE LAMP SALES DIVISION 
345 Carroll Street ¢ Brooklyn 31,N. Y. 
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Main Spring Trim for The Higbee Co., Cleveland, Ohio, by Irwin Loeffler 


jrape Tumbes 
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h ohenomina! success by the 
Two Feet Hid! § 2.00 
Feet | $ 5.00 
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More Displays 
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HARMONY/IN 
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These captivating junior mannequins are as pleas- 
















ant to the eye as the latest Cole Porter song is to 


the ear—and here's the reason: Durable Dorable 





Debs were designed’ with one ptimary purpose in 
mind: to show apparel with the fluid, natural lines of 
real girls. Apparel “comes to life'’ on these figures 
and sales climb accordingly. . . . Use them singly or 
in groups with equal effect. Write or wire today 
for photographs and complete details. Ten action 
poses for your selection. 


“WW, 
BS 7) 


DURABLE DISPLAYS, INC. 


2010 SOUTH HALSTED ST., CHICAGO 8, ILL. 


NAT SIEGEL 


39 W. 37TH ST., MEW YORK City 








FINE FINISHES ARE THE 
FOUNDATION OF FINE DISPLAYS 


If d that ext thing i 
SMR DT displays, look to the numerous quality POW DEA RID 
for CHRISTMAS — finishes Timbertone has _per- for CHRISTMAS 
ected. 





Among our several distinct lines with their 
variety of color combinations you will be 
sure to find exactly the finish you need to 
develop your idea... just as you pictured it. 


When Better Finishes Are Made 
TIMBERTONE Will Make Them 





No. 908 Frosted Green rills 
over Black ground, sur- 
mounted by frosty White 
caps 


Green feather pattern, and 
over-all White spatter 
White ground 





FROSTED XMAS RED BRICK 


No. 645 for toy shops, outdoor snow scenes 
Santa Claus backgrounds. Possesses the popular 
Timbertone brick texture, with joints of raised 
White Snowtone, and overall a delicate tracery 
of wind-blown snow. 





No. 946 White snow pattern 
on either Green, Red. Blue, 
Gray. Deep Violet back 


No. 820° White pattern over 
either Green Red Blue 
Gray, Deep Violet back 





WINDSWEPT WALK 


Snow-flaked flagstone walk with joints of raised 
White Snowtone. 

No. 944—Blue Gray Flagstone 

No. 948—Terra Cotta Flagstone 


PRICES 
3'x8 3'x24' 3'x8' 3'x24 
No. 820 $3.25 $ 8.75 No. 936 $4.50 $12.75 
No. 944 5.25 15.00 
No. 908 3.75 10.50 No. 946 3.00 8.25 
No. 910 3.00 8.25 No. 948 5.25 15.00 
No. 935 4.50 12.75 No. 645 5.25 15.00 


(Add 50c cutting and packing charge on all 8' sheets) 


Your JOBBER Can Serve You 


kit TIMBERTONE DECORATIVE CO.. 





pattern) on either Green, 
Red, Blue, Gray, and Deep 


2 wy se? 
y eer nom é 
me a oo 
¥ oe : 
INC. No. 935 Green leaves, Red 
berries, Gray-Green feather 
1 pattern, and over-all White 


h : Nib VA @):8’ 
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THE GREATEST COSMETIC WINDOW DISPLAY CONTEST EVER 


55000 in WAR BONDS 


TO BE GIVEN AWAY AS PRIZES IN THE 


ya 1) 


CHEN YU me | \ll /WINDOW DISPLAY CONTEST 


October « November 


$1000 son. FIRST PRIZE 


...And a host of other big prizes. 

Your chances of winning are 

really great. Here are the prizes. 
Don’t wait! Enter now! 





FOR DEPARTMENT STORES FOR DRUG STORES 
Ist Prize. . $1,000.00 in War Bonds Ist Prize. . $1,000.00 in War Bonds 
2nd Prize. . 500.00 in War Bonds 2nd Prize. . 500.00 in War Bonds 
3rd Prize. . 250.00 in War Bonds 3rd Prize. . 250.00 in War Bonds 
4th Prize. . 125.00 in War Bonds 4th Prize. . 125.00 in War Bonds 
5th Prize. . 75.00 in War Bonds 5th Prize. . 75.00 in War Bonds 
6th Prize. . 50.00 in War Bonds 6th Prize. . 50.00 in War Bonds 
20 Honorable Mention Prizes 20 Honorable Mention Prizes 
—each a $25.00 War Bond —each a $25.00 War Bond 


Here is the Story 


Chen Yu Chinese Red is the new shade for nails and lips. 
Chen Yu Chinese Red is the first pure. true red ever created for both nails and lips. 
Being a pure, true red it is perfect for any complexion type and right with ANY and 
EVERY costume color. 
It is exciting with the gayest colors and it brings beautiful drama to muted tones. 
Chen Yu Chinese Red is being advertised as “The Color to Wear With Every Color.” 
Department stores can tie it up with hats, bags. gloves, suits. coats. dresses. sportswear. 
shoes. 


We have prepared spectacularly beautiful display material that vou may use if vou wish. 


Address 


Write for entry blanks and details of avail- 
able display material and for the full story. S H AR O N L E E, Contest Manager 
CHEN YU INC., 200 E. ILLINOIS STREET, CHICAGO 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 


needs for realism and perfect display 













California Made 
Mannequins... 

California 
Merchandise 


f + HOLLYWOOD 


ea 


JACK CAMERON 


2420 RIDGEWAY AVENUE «+ EVANSTON, ILLINOIS 


- ul oo. =—_ 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 


1150-1152 SOUTH LOS ANGELES STREET * LOS ANGELES, CALIFORNIA 
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30 WEST 13th STREET, N.Y.C. 


@ Art R. Cohen Co., Pittsburgh, Pa. _ @ Standard Displays, Cleveland, 
@ Lewis Fixtures Co., Los Angeles, 





° 
@ Display Creations Inc. Detroit, Mich. 
@ New England Decorators Supply Co., Boston, Mass. . @ The Fixture Mart Inc., Chicago, Ill. 
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No More Brownout! | “Spotlight Your Displays” 


Swivelier ''NIMBLE-LITES'’ WITH HOOD SHADE 
No More Blackout! and Porcelain Keyless Socket 
And Here's the Equipment for Wired—Ready to Plug-In 

Better Display Lighting (BULBS NOT 
Color Kit With Spotlight Holder . . . Just INCLUDED) 
what you need for decorative lighting and to | Hood Com- ' H607GR 
spotlight a special portion of your display. | Pletely En- 
. . + The following lenses are furnished with closes up to 300 
each kit: Red, Green, Blue and Amber. Color Ww att Spot- 
Kit, complete, $1.50. Spotlight Holder, com- Light or Flood- 
plete with cord and plug, $1.50. Birdseye Light Bulb. 


Reflector Lamp—1I50 watt—95c each. S 
7.50 


We are large distributors of store equipment and display specialties al 
and are serving retailers and displaymen from coast to coast. ona — 


DRESS COVERS NOW IN STOCK! A STORE NECESSITY 


SIZE DIVIDERS 


<~ Ss ser To Make Selling Quicker, Easier 


Large Size—8 inches by 21 inches id Aa™ 








\ 


\ 


| fae 
*11.50 per hundred | SR 


\ 


Order now while supply lasts 4 Nop | 
Heavy No. 800 Cellophane af 


Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
Cannot fall off rack. Beauti- 


general store use. 
ATI NAL HA ful in appearance. All sizes from 1 to 54. Actual 
“7 nc. size, 2%4"" diameter. White pressed cardboard 
for stock room use. The favorite for many years. 


All sizes from 12 to 50. Actual size, 10 
c 


253 W. 26TH STREET BRyant 9-1529 NEW YORK CITY, | | 12” high by 4” wide. Either style, each 


GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud New Courstructiou 




















In Stock — 
Available ales Send for 


Immediate ee 
Shipment i 2 Blueprinting 
: Seventeen 


Catalogue 


Basic Designs 
DESIGN Available 
1-24 


A Large Island Window Effectively Divided and Valanced 
CHAS. A. STEVENS COMPANY - CHICAGO 
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ee EP u 
s se oe ivailable 11 f 
A POPULAR DESiGN an economically he 
‘ +: HUNDREDS OF for store interior Kgrounds, equipment lispla v nstru n, 1 : Aime tested 
-RACTICAL USES. durable modern extremely practical ffording almost unlimited opp 
for creating outstanding effects at low cost hey are in st ivailable for immediate DESIGNS AVAILABLE 


hineicid P] 
DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, 346 North Justine Street, Chicago 7, Illinois 
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This New Booklet 


Shows How to Build Dozens 
of Plywood Display Fixtures 
for Self-Service Food Stores! 


Today — send for your copy of this 
interesting, helpful booklet. Conceived 
by A. E. Hurst, author of many books 
and articles on profitable merchandising 
display, it shows how to design and build 
dozens of streamlined, modern ‘‘selling’’ 


Plywood’ — another helpful booklet you 
should have. Either — or both — will be 
sent free of charge to any point within 
the United States. Just write and ask for 
‘Self Service Food Store Supplement” 
and ‘“‘Local Built Display Booklet.” 


displays. It’s a supplement to ‘‘Local 
Built Display Fixtures with Douglas Fir 


DOUGLAS FIR 





CAN PLYWOOD BE SPECIFIED NOW 
FOR POSTWAR USES? 


The increased capacity of the industry will 
make MORE Douglas fir plywood available 
for civilian consumption THAN EVER BEFORE, 
as soon as the needs of the armed services 
lessen or war restrictions are lifted. 


i} 
: “want ¢ NEFF 2 A\ LARGE. LIGHT. STRONG. | 
PLY\JALLE ee 

Mg Real Wood 


WALLBOARD  Mgwemccog s 
ol Aer PANEL 


PLYPANELDEPA. jl — 








DOUGLAS FIR PLYWOOD 
ASSOCIATION 


Tacoma 2, Washington 

















FAIR STORE, CHICAGO 


Scientifically designed and executed by a new 
method of store planning, this is one of the 
functional units in the new women's shoe de- 
partment in Chicago’s Fair Store. Debut will be 
in mid-October. For a future slant on your 


store planning problem, write us. 


DORAN SHANK LEE & YEAGER, INC. 


1408 LOCUST ST. « ST. LOUIS, MO. 
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Whats N ewer 


ALF a century ago the founders of the 


Maharam business began to make friends i] 





by always showing something new and different. 
And so a small venture became an enterprise 
with sales in the millions. | Today America’s 
displaymen have learned that they can satisfy 
their insatiable appetite for display materials 
and accessories that are new and different 
through a chain of Maharam branches and job- 
ber agencies that span the country. A ‘know 
how’ accumulated through the years, world wide 
buying facilities and a keen conception of the 
problems of display give the Maharam organiza- 


tion a firm foundation for its service to you. 


When The Question Is 
“What's New?” Look to 
Maharam for the answer 



















“The House of Service” 






al 
FABRIC CORPORATION. 


@ NEW YORK — 130 WEST 46 ST. 


@eCHICAGO — 6 EAST LAKE ST. 
@LOS ANGELES — 819 SANTEE ST. 


Jobbers in Leading Cities 





























ONE OF A SERIES OF MAHARAM’S SHOWROOM WINDOWS 
Call on your nearest Maharam Branch or Jobber for 
e FABRICS e LEATHERETTES e METAPHANE e VELURTEX e ARTIFI- 
CIAL FLOWERS e DISPLAY PAPERS eKWILT BLOCKS e ROPINGS 
e LUCITE DISPLAYERS e WOOD FIXTURES, ETC. 
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-|| CHRISTMAS STORE DECORATIONS 
' 
Here are a few illustrations from our 72-Page Christmas Catalog No. 190 
which is now in the mails. Watch for it or write for a free copy. 
| 
| 
| 
i| POINSETTIA SPRAY BELL SPRAY 
| . 
i No. XD-207-S—Silver leaves with red poinsettia and 1 11 ed No. XD-217-D—k¢ 5 y in. white frost 
1 a : Approx. 30 in. by 52 it Per dozen $38.50. Sch $3.85 = Vici gese : a %, Bacl 
| 
( 
BELL AND BOW UNIT BOW AND PINE NEEDLE UNIT POINSETTIA DROP 
XD-213-D—Red foil 1 No. XD-215 il We eee cae eee oe pias 
No. - —Rei tol OW 0. - —Green trostec eaves, holly leaves ane arge red 
decorated with silver die cut red foil bow, acm pine needles poinsettia spray decorated No. XD-201-G Greer CANDY CANE 
ie ~~ silver holly tipped white = red berries. Ap with nine small flowers rk feaves wit! Red and white half round 
eaves About 24 in prox. 20 in. by 42 in Approx. 20 in. by SO VSEELSS papier mache candy cane 
by 42 in. Each $3.95 Each $3.95 4 in Fach $3.9 No. XD-201-S—Silver In. in Paco a par 
Per dozen $39.50 Per dozen $39.50 onl leaves with red ton oe and — pine 
Approx. 50 m ; “hen paren 
ihc . '" QOQc No. XD-281-R—Kight 
. 7 . . . Ong Sac ¢ ¥ eft 
The Most Complete Line of Display Accessories in America— pias vhs na. te Gee 
Decorative Papers—Panels and Photo Murals—Flowers and Foliage 
Papier Mache—Plaster—Materials—Letters—Gadgets, Etc. 
— COMPLETE LINES NOW ON DISPLAY 











GARRISON-WAGNER COMPANY 










CHICAGO, ILL. 
20 EAST CONGRESS (5) 


Between State and Wabash 


ST. LOUIS, MO. 
1627 LOCUST STREET (3) 





DISPLAY DESIGNERS - MANUFACTURERS - IMPORTERS - DISTRIBUTORS 
Address All Correspondence to Home Office at St. Louis 
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Mannequins wite TOMORROW'S arrea... | 
IN YOUR WINDOWS TODAY! 





\ Ad 
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GABRIEL MAYORGA 
Designer 

National Academy 

Art Students League 
Grand Central Art School 





WILLIAM MAYORGA 
Sculptor 


aw, ae 


National Academy 
Beaux Arts Institute 
Art Students League 


MAYORGA MANNEQUINS 


WOMEN + MEN «+ INFANTS 
CHILDREN + PAPER MACHE 


MaAyoRGA MANNEQUINS "sit be?eme 


Meanneguin _ Manufacturing Since 1930 
( 
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RS FOR YOUR SPARKLING 








WINTER DISPLAYS 





> 
b> Se PAPER PRODUCTS CORPORATION 
NEWTON UPPER FALLS 64, MASSACHUSETTS 


Pacific Coast Factory: LOS ANGELES, CALIFORNIA Branches in: NEW YORK «© CHICAGO + ATLANTA 
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GET BEHIND 














Let's Go! 


an 
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Because we care 


OCTOBER, 





THE RETAILERS’ VICTORY LOAN! 


Get behind the Victory Loan to bring our boys back to the America 


for which they were willing to give their all! Complete your store's 


service record by backing this last-of-all drive to give our wounded 
heroes the best of medical care! 


i try! 
ore in step with your industry 


e 
j 1 [ft you hav 
e organized by industry 
Stores 4 


f 
-ant 

eterans” into action: i 

r 3rd Army of Re 
ee a Veteran! Orga 
em- 

ds to fellow 
‘ctory Bom a 
geen Keep aya 
c | , 

: jasm high with ra 
wire? ictory progress 









of the new 
jJready received we ~— 
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B 
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ore! Wictory | 
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for each industry: U 


your store cares. 
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Treasury Department acknowledges witl 
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@ publication Of this messake D4 
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ficial U.S. Treasury advertisement prepared under the auspices of the Treasury Department and War Advertising Council 
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SCHACK’S MAILING LIST 


Now Being 


= REVISED 


''Take all the dead names out of the file and throw ‘em 


in the waste basket!’ 


That's what the boss ordered. So if you want to be 


——— classed among the "Live wires" who will continue to get 











our catalogs . . 








TAKE OUR TIP AND MAIL THE COUPON BELOW 


Don't Let This Happen 





SS i 


] ADDRESSIN 4) 
To Your Name Plate pen 


|| MAVLING Ty)? 
DEPARTMENT || 


Spring Catalog 
Now In Work 


And it will be loaded with new and novel ideas that will 
make the displayman's task lighter — make his days 
brighter. 


When in Chicago, accept our cordial invitation to visit 


our new showrooms. 





But in the meanwhile, help us keep the files up-to-date. Woe wilssen be buey-dalaetita: Deel hed 


r 
§ SCHACK'S, INC., 319 W. Van Buren St., Chicago 7, Ill. 


L, k's * Gentlemen: ini 
Gc ac INC | : Keep me on your mailing list 


ee SINCE 1888" : Put me on your mailing list 


Take me off your mailing list 


Rees aeaeaaananaeeacenaaanancad 


319 WEST VAN BUREN ST. deiieas 
Street Address 
CHICAGO 2 PLL. City Zone State 
Name of displayman 
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“CRAFTSMANSHIP 


COMPLETE REPAIRS 
NEW WIGS 
2 WEEK DELIVERY 








MANIHIN REFINIMIING 
MANAINNURANCE 
Wits 

MILLINERY HEADS 
PROTECTOR HOODS 


YEAR-ROUND 
MAINTENANCE 








LATEST STYLES 
COMBED HORSEHAIR 
2 WEEK DELIVERY 





LIGHT-WEIGHT PAPER 
HORSEHAIR WIGS 
2 WEEK DELIVERY 





TRANSPARENT 
MOISTURE-PROOF 
IMMEDIATE DELIVERY 





MP WF FP yr 











= nee 





CARDS e MILLINERY HEAD PHOTOS 


PRICE LIST e FREE PACKING CASES FOR | 
MANIKIN REFINISHING ¢e NEW WIG STYLE | 
WRITE FOR CHART e MANIKINSURANCE FOLDER ¢ 10 TIPS | 
ON MANIKIN CARE ec SAMPLE MAKEUP | 





VISIT OUR NEW SKOWROOM ON YOUR NEXT BUYING TRIP 


MADINONTA 


FLORENCE and GILBERT LAURENCE 


Creators of MANIKINSURANCE 


164 WEST 25 STREET, N.Y.C.1 ¢ CHELSEA 3-1550 
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Do you BLINDFOLD 

















On are you the man who refuses to lose money 
on window displays and uses Transparent Shades? 
The man who uses Transparent Shades is smart! 
He knows that no matter how delicate a fabric 
he shows, no matter how easily the colors fade, 
Transparent Sun Absorption Shades shield them 
from the damaging sun rays. And, because 
obstructing awnings and blinds are eliminated, 
Shoppers see the merchandise they want. 


All over the country, thousands of smart mer- 


your customers? 

















Are you the merchant who ‘“‘blindfolds”’ his 
customers with awnings, canvases or blinds? 





Or are you the man who foots the bill 
(a big bill) in sun-burned merchandise? 











chants are boosting their profits with Transparent 
Shades. From the Atlantic to the Pacific and from 
Maine to the Gulf they tell us how Transparent 
Shades pull in the business and keep out the sun. 
Why not investigate? Write today for more 
information. 


Transparent Shade Company 


501 NORTH FIGUEROA STREET ©@® 








LOS ANGELES 12, CALIFORNIA 
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MANIIKINS 





\ 


Yet They) SA SO MUCK sa sarin sinn 


to the kind of store you are is the kind of manequins you use. Greneker Manikins 
are as contemporary and smart as today’s most distinguished fashions. Reveal- 
ing the new look, the important look, they symbolize the store’s keen awareness of 
the best that fashion offers. Sleek, provocative, well groomed, Greneker Manikins 
are always your most winning introduction to the fastidious window shopper. 


GRENEKER Corporation, 250 West 54th Street, New York. 
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—This layout, in Moderne style, is suggested 
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and shown in detail for the appliance shop. 
Below is a detail of the breakfast bar 


which is a part of the layout— 


BUSINESSMAN of my acquaintance 
recently sat down with his wite to list 
the things they had expressed a desire 
to buy when the war was over. When they 
totaled up the cost of all these desirable 
items, they found soberly that the amount 
was in excess of his annual salary. This 
brought home to him a clearer realization of 
the fact that the consumer is going to have 
to rank the products he desires, and that 
the sales are going to be made by those re- 
tailers who are most alert and most ag- 
gressive. 
Retailers, and all businessmen generally, 
are realizing more and more the truth of the 
fact that the post-war “easy” selling period 
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Displaying Appliances of Tomorrow 


By C. J. COWARD 


Director of Advertising and Sales Promotion 


Kelvinator Division, Nash-Kelvinator Corp., Detroit 


will be a short one. And the wise ones are 
starting even today for the time when hard, 
aggressive selling will be necessary to main- 
tain sales volume. 

3ecause we consider good retail display to 
be among the most important of all the ag- 
gressive retailer's tools, we have given it an 
unusual amount of attention. Early in 1944 
we retained the foremost display counselors 
and with them we undertook an intensive 


survey of retail display needs and desires 
We studied the consumer's reaction to light, 
color, style, atmosphere and other elements 
of good display. We sketched and _ styled 
scores of layouts and display backgrounds 
based on these studies, and analyzed them 
tor effectiveness and adaptability as well as 
cost. 

After a year of intensive work, the result 
is a retailer aid which we consider to be ot 





the utmost timeliness and timportance—a 
full-color, minutely-detailed display man- 
ual, complete right down to actual working 
blueprints. 

The new manual 


concentrates on six basic 


“Displaying Appliances 
of Tomorrow” 
styles of display which afford a wide and 
practical approach to display requirements 
A great deal of emphasis has been placed 
on flexibility, so that there is hardly a dis 
play set-up that will not find its peculiar 
needs answered by the manual 

The object of the handbook is to help the 
retailer in his remodeling preparations for 
postwar, whether his plans include only the 
improvement of an ineffective corner or an 
all-out modernization program. Fundamental 
with the display techniques embodied in the 
manual is the basic unit idea which not only 
simplifies construction problems and_ holds 
cost to a minimum but also makes it possi 
ble for the retailer to adapt the suggestions 
to his exact needs 

Phe 68 illustrations in the book show the 
varied applications ot the six basic styles 
and their individual display units as they 
might be used in appliance stores and ap 
pliance departments of furniture and depart 


ment stores \ great many special mer 


chandising ideas are offered, among them 
kitchens, 


phonograph record departments Kach of 


model closing area treatment, 
the graphic illustrations is accompanied by 
terse explanation, and the text includes an 
informative “double-check” section of mer 
chandising tips The working blueprints, 


[Continued on page 60] 








30 


—For many of Filene's Christmas windows, a 
bright red frame was used, covered with 
metallic cutouts of stockings, Santas, gifts, and 
the like. Gifts for service people were 
featured in the luggage shop; note the red 
and white striped paper background, used as 
the store-wide Christmas theme— 


Noa whirlwind of promotions, the display 
department of William 
Company, Boston, last year at Christmas 


Filene’s Sons’ 


neatly meshed its efforts with those of man 
agement, advertising and personnel to pro 
duce one of the store's most successtul 
merchandising adventures. “Tell it, show 


it, sell it’ is a Filene formula that gets re- 


sults 
First signs of Christmas appeared at 
Filene’s early last fall with a= series of 


mailing windows and the opening of several 
interior booths, all stressing the angle ot 
Plits to ervice tolks Concentration Was, 
course, main ipon merchandise best 


uited for mailing or shipment, such as pet 


onal leathes eoods toilet: and shox kats, 
tood, games mall bags This preparation 
vas the first in oa series of merchandising 
lisplayvs that eventually presented something 

every meme t the tamil hese pre 
ides to the Christmas season also revealed 
the first step toward establishing a commot 
denominator im the form of a color combin 
ation—alternating red and white lines—that 


vas destined to link Christmas promotion 1 
every department ot the store The striped 


paper was first used in shadowboxes and in 


counters displaying gifts tor men and women 
Ik SECTVICE 

\t the main service gift center, located in 
the leather and luggage department, more 
red and white appeared in the display staff's 
novel wall gallery showing of numerous gift 
packs. In each compartment, items of a 
particular pack were neatly suspended on 
the wall under an assortment number and 
enclosed by alternating borders of red and 
white. This vear Filene’s has achieved a 
somewhat similar gallery arrangement. The 
big and dramatic difference is, though, that 
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Christmas At Filene’s 


rather than being tastened upon a_ plain 


background, the gift merchandise appears 
attached upon a section of a foreign occupa 
tion area, with overjoved GI's (sketched fig 
ures) receiving gifts by parachute trom a 
flying Santa 


Around the middle of November. 


hum at Filene’s 


Christ 


mas proceedings started te 


Santa Claus came into. stroll around 
through the store and get acquainted a 
couple ot days betore the scheduled opening 
of the tov shops \iter that opening, Santa 
decided to take up his permanent Christmas 


headquarters at the fifth floor tov shop at a 


hut which bore the sign, “Mr. Santa Claus 


Santaville 


North Pole 


Filene’s display 





By ALBERT C. SMITH 


staff pulled something of a fast one here on 
the kiddies, but much to the pleasure ot 
their parents; as the shy youngsters edged 
up to Santa, who was seated on a stool be- 
fore lis hut, the old fellow warmly em 
braced them while bringing a microphone 
inconspicuously within range. As the kiddtes 
gave out with their Christmas wishes, pat 
ents and observers didn’t miss a word, re- 
gardless of their position around the coun 
ters 


\ cut-out train, engineered by simulated 


but equally happy Santa, whizzed in with a 
whole treight-load of cut-out tovs along the 
four panels over the third floor elevator 


entrance to the vouth shops. The train was 





bright red with shiny Christmas tree bal 


as hubs for the wheels. To sharpen the 


lusion of a traveling train, Filene’s interio 


displaymen formed a supporting wire spt 
from the train's smoke stack to several 
partment pillars to hold a stream of smo 
(spun glass). The spun glass varied 
density to give a true impression of reali 
About this time the newspaper advert 
ing and window batteries began gently, | 
very effectively, to develop the store’s Chri 
mas theme. In the advertisements, the 
of Filene’s appeared as a striped candy ca 
at the head. A long, straight, striped 
appeared down the left of each bit ot co} 
Both the “F" and the bar linked up with t 
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—Full stockings swung from columns and stood 
on ledges throughout the interior. . . . Upper 
left, below, an interior display of lingerie. . . 

Upper right, a group of accessories displayed 
on a table trimmed in red and white. ; 
Lower left, at high traffic spots displays of this 
type were installed for toiletries, jewelry, and 
accessories. . . . Lower right, a view of one of 

the gift shops— 


red and white motit that appeared some 
where in each display 

Filene’s employed a group of windows at a 
time to put across gift messages tor specific 
members of the family, using a common cen 
tral prop or sign, but varying the gifts and 
the color trims. For example, a very im 
pressive group appeared with the simple 
central setting of a Christmas tree. This 
concentrated upon fashions and accessories 
for milady, who was posed in a_ choice 
holiday gown and gazed down on a_ shiny 
tree full of handbags, jewelry and fashion 
iCCeSSOTICS 


Baby became king in a series of intants’ 
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Christmas windows. Games, cloth 
tovs appeared under su subtle urge 
these \ll > yabires ) 
"Now = 4 timmy I i yah 
sleep Nise pee? , 

; 
( istmas ettt 

' 

| pical ot the | ak pirit 
lowship was i record breaking CTO! Vil 
dow housing the famous Suzart marionettes 
in a masterly pertormance of “\) Mummet 
Revel.” showing a group ot medieval troub 
idors carrying out Christmas eve revels 

| » 

singing carols, and jesting Recordings ca 


ried the activities out to the spectators, and 
hundreds of eager onlookers pressed up to 
the window to see the acts There were 
four shows an hour, trom 10:30 a.m. to 6 
p.m. every day except Monday 

Inside the store, display was alerted to 
make the most of the tremendous traftye 
created by windows and advertising \ 
new note of optimism appeared in the store 
wide thread of unity in Christmas promo 
tion, the full Christmas stocking. Hundreds 
ot these happy suggestions swung with thet 
pleasant burden of gift packages from bright 
red ribbons stringing down from the cett 
ings. <All along a panel over the street 
floor scene appeared more colorful stock 
ings, this time of the cut out variety and 
tacked upon a white background with a red 
and white border. Christmas chandeliers 
in rose and gold, gave dazzle and glitter to 
the assembly of bulging stockings 

Niches, corners, cases—in fact every 1m 
portant display point about the store—all 
contributed a Christmas message along a 


background symphony ot red and white 


stripes, the full stocking and the Filene “F 
candy Call 

Among the specialized shops tor Christ 
mas shoppers, the two Vogue gift centers 
were among the most popular These et 
forts linked home decorative gitts and a 
cessory gifts in a joint location The trin 
here also included red ind vhite striping 


\n added note ot harmony and joy was sup 
] 


by sprightly angels riding on simu 





By HERB CROSS 
"Dick"' Whittington Studio, Los Angeles 








HE first display pictured is by Jo 

Milton, Mullen & Bluett, with 

casual apparel for men as the featur 
merchandise, and Kandahar cablestit 
sweaters as the spotlighted item. The sar 
theme was carried out in all windows, t 
display treatment being kept simple. 
large, gilded autumn leaf was the chief d 
play prop in each case. 

With the West Coast figuring important 
in the news concerning returning servic 
men, S. E. Thompson, The May Compai 
chose the theme: “Homecoming Fashior 
for a group of displays in which women's 
apparel for tall was stressed. Photographs 
of arriving transports, dockside greetings 
and similar scenes were blown-up and. us 
tor backgrounds. 

\t the J. W. Robinson Company, Hary 
Pettit used this card caption: “For Fa 
1945 . . Seulptured Lines in Black a 
Brown.” The background was beige, ai 
the lighting was by spots—one amber 
one red \ papier mache tree, elves at 
fawns were used for decorative interest, and 
the floor was covered irregularly with wo 
shavings in brown tones. 

Phe long window at Harris & Frank 
where Mark Kelly is display manager, had 
a background of brown seamless paper tot 
a presentation of “Society Brand” suits 
Brick siding formed the wall, in openings 
of which stood large picture frames cov 
ered in redwood bark. Gold cut-out letters 
of paper were adhered to the background 
these were raised in the center for a thre 
dimensional effect. Each picture frame held 
a coat form and accessory grouping, while 
ten mannequins were spaced at intervals 
throughout the display. 

“It's dangerous to use black too much 1 
a window display” has long been the cred 
of veteran displayvmen. But in Display 11 
rector Sid Schneir’s current window show 
ing at Mandel’s Shoe Store, he used 
imaginative color treatment combining 
eye-catching appeal ot black with berg 
magenta ind = white Taking baroque 
Renaissance as his motit, he gave it a 
ing of fresh modernity, due in great part t 
skilful use of counterpoint in color 
line 

The light beige ot the wall was an ex 
lent background for the color highh 
which acted subtly but strongly as ar 
pointing to the merchandise. Shadowh« 
of black enamel framed panels of magi 
against which the delicacy of a bat 
Renaissance leaf was accentuated by the S 
creet use ot gold lettering. The platt S 


and tables, made—like the leat—ot 


—At the top, by John Milton, Mullen & Bluet: 
... Center, by S. E. Thompson, The May Cor 
pany.... At left, by Harvey Pettit, J. W. Rot 
inson Company... . (All photographs by cot 
tesy of "Dick'’ Whittington, Los Angeles)— 
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Fa —~-/\bova, by Mark Kelly, Harris & Frank. 
ii C -, b Sid Schneir, Mandel's. . . . Below, 
; by Mrs. Laura Walbridge, Bullock's— 
s 1 
toa 
W 
ster, carr.ed out the baroque theme ira 
Frank nei elegance with a modern fillup has 
r, had come to be associated with Mandel window 
er Tor displa s nthe three Los \neeles stores 
suits and the one in’ Lone Beach ht 35 a tech 
enings nique developed by Schneir during his thre 
5 COV ears with the Mandel organization, priot 
letters to which time he will be remembered as 
round vine been witl \. S. Beck & Co New 
three York City 
le he 
whilt \n especially striking display tor men’s 
tervals ats is seen in the final illustration; it 1s 
Mrs. Laura Walbridge, for Bullock's 
uch it Sure Winner by Dobbs” was the showeard 
cred message done in seript on a ribbon-like 
ay Di card. Spotlighting only was used tor 1] 
show umination Phe giant chessmen were done 
sed n paper sculpture and stood out against a 
ng seamless papel background in black Phere 
heigt vere tour windows done along this” line, 
aro some having chessmen and the remainde: 
a per sculpture figures) based on playing 
part t ; i 
' new shop for men has been opened in 
Jeverley Hills under the name of Marler’s 
: ind it is worth a call by visiting displaymen 
: iuse of the imtertor treatment—not a 
" tle showease, anywhere, but emphasis on 
ails 


; seating the customer in an easy chair and 
ie bringing him the merchandise tor inspection 
re : \ mural covers one wall trom slightly above 
height to the ceiling and shows a 
ieval boar hunt; this is done in shades 
rown with an occasional touch of green 
Brick is used for a decorative treatment here 


Bluet an’ there, including the floor, which ts of 
<t tl 
Cor 
. Rot 


coL 


material laid diagonally Columns 
support plate racks which in turn hold old 
Peter, copper and silver utensils which are 


hes lor sale. There are four small windows 
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hopper interest there + Mavs off; people talk about them for 
pe ot display which cz vears, not just a few weeks. Pedestrians 
terms with windows © literally spend hours looking at them = in- 
old-tashioned stead of a few minutes, and they interest 
about such ay men and children just as much as they do 

but has immense stop women 
nostalgia Hence we regularly use old-fashioned set 
ol ing or two occasions during the veat 
haracters first fe i@ Christmas season and for our his 
he simplicity al anniversary windows. Examples. otf 


Dickens’ chat he Christmas displays used last vear are 


windows are hard t First—in 


OLD-FASHIONED INTEREST 


By GEORGE J. WELLS 
James McCreery & Co., New York City 


the planning stage—someone almost has 
live through everything that will be stag 
and take the part of every character. TI 
comes the job of getting the things togetl 
and we find that it takes just about ev 


imaginable source of supply muscu 








libraries, antique stores, novelty shops, wo 
shops, Junk shops, the telephone compat 
the attics of friends (even some object 
right off their mantels), plus the imgenuit 
of the display department in’ taking 

calendars and similar articles where the re 


ones are not available 


The detail in these Christmas window 
was simply endless, from big things such 
the great Victorian gold cornices down 
the tiny chocolate mice on the cat's tea-pat 
table \nother characteristic of the wi 
dows was that they appeared dramati 
festive trom clear across the street, and 
detail seen at close range was so great 
no matter how many times a person cat 
back tor another look they could always di 
cover new things to amuse them = ot 
bring back old memories. (And that ts 


secret of the success of such displays.) 


The figures in the large windows 
of papier mache, but they all were dres 


up in real clothes ot the appropriate perl 


Phe small windows were built around a 
lection of 60 dolls Every window, larg: 
small, had a card which told a compl 
imaginative story of what was going on 
who the characters were The stories 
well written and helped bring realism 


lite to each scene 


We tricd to be “generous” in these 


dows (just as our anniversary displa 


i ) 

x =. ose planned) and to have things to intet 
aan : evervone mi wl they were o1 

me 


What ag 


Phe titles of the I windows 
“The Christmas Bazaar in Grandmotl 
Storeroom’; “The Day Betore Christm: 
the Kitchen”; “Baby's First) Christn 
“The Annual Christmas Party — fot 
Children Who Loved Cats’, and “The Att 


noon Before Christmas in the Library” % 
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NEW YORK DISPLAYS 


By VIRGINIA ROEHL 































Virginia Roehl Studio, New York City 
| 1. mannequin and the wheat sprays —At the upper and lower left, by Daniel Cof- plays interpreted such items as) cucum!y t 
balanced perfectly on scales used by fey, Martin's, Brooklyn. . . . Upper right, by vines, pepper pods, mixing spoons, churns , 
Display Director Damel Cottey as John A. Rosenberg, Abraham & Straus, Brook- and buttermolds, a setting hen, eggs, 
ledge trims on the street floor at) Martin’s lyn. Pty Lower right, by Joseph Dultz, Bloom- Phe card copy accompanying the I] « 
Brooklyn ingdale steel hs (All photographs by ore of dren realistically posed, read “Bac k 
on ;, a Virginia Roehl Studio, New York City)— a ; ‘ 
Phese wood-turned scales, three im num School via A. & S. All the school tash 
ber, were designed 8 feet in height and 9 teet iwarded prizes, arousing the memories and that rate with smart boys and girls” 
in width, and for further decorative value nostalgia alwavs held for the tamiliar Amet “Your Hat. Madame” was the pronou 
were painted a light beige with spatter-das| ican imstitution ment of the charming elf who appeared 
in antique gold. The two trays were made Coimeiding with this event, Display D: different pose in each of the series of tv | 
of natural tone ratha and hung by gold sil! rector John A. Rosenberg installed a set ot millinery windows at Martin’s. Taking 
cords Phe mannequin, though she appears seven) windows showing fall fashions for uprooted tree trunk for his vantage p: 
a bit surprised at her elevation, was ou each member of the family. In each = dis the imaginative atmosphere was sustal 
doubtedly pleased with her costume, and — play, the wood reproduction of a signpost — in that the pixie could make a choice of fl 
was the cynosure of an admiring public incorporated some phase of the materials for Madame from an array growing on 
For the third successive vear, Abraham making up the exhibits, and each read “A weathered gray branches All in pa 
& Straus devoted a large section of — the & S. King’s County Fair”. Whereas, for the mache, the rugged trunk appeared 1 
store’s seventh floor to an impressive “Coun school children) window, apples were fea brown tone; the elf was done in rich bi 
tv Fair’, with exhibits of homemakers’ can tured in the signpost, the entirely different © and gold, using a fresh technique resemb ( 
ning, baking and needlework, including  and_ effective designs in each of the dis- smooth tree bark. Red autumn leaves 
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ered the “roots” —Upper left, by A. Haverback, Oppenheim 
] 


scattered along tl t| runk and Collins, Brooklyn. . . . Upper and lower right 


ver the fh thre by Sidney Ring, Saks-Fifth Avenue. . . . Lower 
“The new. rounder sithonetie is softer left, by Joseph Dultz, Bloomingdale's— 


smarter in) Natural Tones tor Fall” read olor combination 


emp 


Display 


real 
windows at Op 
iy carried ut ) ly log cart, } back 
ance ified in tl Aare -et 4 Wl on t] s of windows 
rame VOUT l copy read “Sli 1 tor ! . i served 


d repeating th lott ft th 1 Sound Bloomingdal ot | | displaved merchandise 
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f ouis Gehring 


Display Designer and Consultant 
New York 


aes 


Arrangement: Here is an unusual and eye-catching toot 
wear display. The ultra-modern setting lends an air 
ophistication to the display and formal balance is tt 
result of the arrangement. 


Properties: The two poles to the left are connected wit 
a garland of icicles. Brightly colored Christmas balls +: 
each pole. The icicle-covered candelabra is placed 
an angle. A large holly wreath is placed in the cent: 
foreground. Shoes are displayed on the decorative pr 
as well as on the floor of the display. The mannequin t 
a fur coat draped over one shoulder. 








Arrangement: A well balanced mt ti 


+ +} } ' } 1eV T } fT r naere 


Properties: The vertical display unit on the right 





Arrangement: Fur-trimmed coats are teatured 

this display along with a well selected assortment ot 
related accessories. The di: play | livideda int 
two units and the entire setting is tramed in by the 


oTa Chr stmas gariand. 


Properties: The off-center unit strikes an amusing 
note. Boxes ore arranged in sky scraper form ana 
flanked by a paper sculpture Santa mask. The 
words ''Gift Center’ are written in large letters on 
the side of the unit and the copy card is lai 

against it. Stars are painted on the back drop. 
Accessories and attractively wrapped packages are 
displayed on the floor of the setting. Three smartly 
tylea fur-trimmed coats are featured in thi 


WSDIA\ 
J lV. 
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. | COMING UP 


Arrangement: The Christmas message ' Peace on 
Earth Good Will Toward Men’ is of course a splen 
did theme. The arrangement leads the eye in a 
Jot circular motion. Note how the bell pulls tie up with 
the copy card in the lower right foreground. 


+ 

. Properties: Center unit consists of a tall candle and 
book stand decorated with holly. A single bright 

vit star appears in the backgkround. Christmas be 

+ hang at the left, and white fir branches serve to 
vignette the setting. 











Arrangement: 1 { 

Properties: The cent: 

vreat Ind reindeer. Ar VErsiZea 
ola A { 





Arrangement: This Christmas hosiery window 
g 


pleasingly arranged ana atrords an opportunity t 
; ) 
show a larae assortment oft mens hose. 


Properties: Large red poinsettias with silver ba 
top a drop of white ho y leaves. A small table i 
placed in the center background and is set with a 
decanter and wine glass. Foot forms are arranged 
on the holly drops and on the floor of the display. 
Copy card is shown in foreground. 











By JACK POLLARI 
Madigan Brothers, Chicago 





Sashion Poses Phoroughbres movie “A Thousand and One Nights” 
Note how well) Campbell intes ning locally. The model, off-center of t 


id interest to 4] | this caption and how simple the props window, was draped in the famous “We 


framed water are (3 Ni picking up the phon Simpson” fabrics depicting an Arabi 


les o and allin : | aph vou know) dancing girl: this costume was not cut 
Jackgrounds w a sol i bring out fitted, but put together with pins trom. t 
the brown, and Which the tabric off the bolt Phe colors were im | 


mannequin and dog posed was a rust tone jewel tones. “Aladdin Colors inspired b 
Phe paneling resting on this riser was gen Phousand and One Nights” was the ¢ 
| Six windows \ caption Costume jewelry was. scatter 


street, all v | around the seroll sign to emphasize 


alism andl Hes theme the heavy, wide jewels 1 | 
displa bell ture | round the mannequin to complete 
| tume toucl 
Reed Schlademat 
—Upper left, by Marjorie Smith, Edgar A. Samy Rhew’s direction. insta 
Stevens Company, Evanston. . . . Upper and 
lower right, by J. W. Campbell, Carson Pirie 
Scott & Co. ... Lower left, by Reed Schlade- 
man, The Fair Store. . . . (Photographs by Bee 
courtesy of F. A. Kuehn & Co., Chicago)— ! reds and foundations with 


black fashion displa 
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ssortes and cosmet —Upper left and right, by John T. Moss, Jr. 
are U Wil quare mi Marshall Field & Co. . . . Below, by R. T. 
used fashion against a Schweickhardt, Montgomery Ward & Co., Chi 
ick duvetyn 1 right anel cago avenue store— 
he leafless cree, 
black netting 


ers 1 
ack satin Dra 


Pproperts 


UMMNpPagwe 


la mito his pre 
window ¢ 
store, larg ind 
Mistance 1 \ 1 ad ave Montgomery 
alone | 
aioe 
two 
painted white, 


some rope and 
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By De RRR 


7 
a —Fig. 4 is another 
Y 
ot 
i 
L 























two-scroll shelf unit 

this would look es 

pecially well used 
with Fig. 2— 





5S} 











—Fig. 3 shows how a larger shelf 
unit can be made by using two 
of the scrolls— 


—Props that can be used over 
and over, always differently, are 
handy things to have in the de- 
partment. Such is the scroll! in 
Fig. |, cut from inch lumber or 
from 14-inch multiple-ply board. 
Suggested height is 24 inches... . 
Fig. 2, the scroll is used as a Shelf 
stand by fastening it to three cir- 
cular pieces— 





—Fig. 5 shows three 
scrolls used as the 
legs on a_ display 
pedestal; in this case 
the scrolls are re- 
versed so that the 
heavy part of each 
is on top— 














| 

| 

} 

| —Fig. 8, three scrolls assembled into an 
| attractive draping stand— 

} 

| 


is 
— 





om 
YO 


I 
( >) 
6 
—Fig. 6, the scrolls serve as 


supports for display panels. 

Care should be taken in using 

them so that when the panels 

are taken apart the scrolls can 
be used again— 


ar i 


—Fig. 7 shows the scroll as a 
panel decoration; they can be 
used as a complete border or 
frame around any shape of 
panel— 3 



































her 
rit 


se 0 
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The photograph shows Junior figure 5-L 


MANNEQUIN DISPLAY STUDIO 


27-31 BLEECKER ST. Algonquin 4-8968 














These mannequins are de- 
signed to sell merchandise for 
you, to show your apparel at 
its very best. They're easy 
to work with, too . . . weigh- 
ing approximately |8 pounds, 
having interchangeable arms, 
and made of composition 
instead of plaster. A large 
quantity of mannequins is 
carried in stock, insuring fast 
shipment of all orders. 


Available in a full range of 
figures . . . children, juniors, 
women, and men. 


ey 
Sipe Rile 
_ MANNEQUINS 














See these outstanding mannequins 
at any of the following showrooms: 


BOSTON 
New England Decorators Supply Co. 
268 Devonshire 
CINCINNATI 


Reinermann Fixture Co. 


343 W. 4th St. 
CLEVELAND 
Standard Displays, 
9002 Denison Ave. 
DALLAS 
Southwest Fixture Co.., 
907 Commerce St. 
LOS ANGELES 
Syd Jackman Co., 
113 E. 8th St. 
NEW YORK CITY 


A. J. Robins & Bros., 
241 W. 36th St. 


NEW YORK CITY 12 











DISPLAY 


...on and off the record 





Horace N. Taylor takes time off _ 
aes on the display staff of pind 
Ltd. Birmingham England salle tee 
on at Scarborough on “ on 
we t and the home of those ta 
= Yorkshire puddings— 


Hoffman is shown in his fav- 
his three children ar 
tion. 
i tepladder forma 
nih an the 
et is display manager for raced 
Boston Store Dry Goods Company, 
_ Smith, Ark.— 


—Rowe J. 
orite company— 
true 


—This is Betty Pullen, assistant to Mrs. 
Isobel Worsley in the display depart- 


ment of Seidenbach's, Tulsa. Her hob- 
bies are doqs and sketching, and ac- 
cording to Mrs. Worsley: ‘She possesses 
the rare combination of faithfulness 
willingness, talent and cooperation — 


—Formerly with the J. C. Penney Company, 
Omaha, Hans Carstens took over the dis- 
play managership of Ben Simon & Sons 
about a year ago and has done an out- 
standing job for that firm ever since— 


—R. D Graves h 
: as been disp] 
hd a Goldstein-Migel Con ii 
co, Texas, e two years. in his 


he for som 
ai 
sure moments he goes in for 

and dancing— 


fishing 


—— Easter rabbit ; 
erry indicates the time 
, of r 
this Photograph was taken, the sae 
Srandfather js Frank R. Splan dis lo 
Manager for R. H. White & Co., po tha 


n the arms of Billy 











introducing 
new creations 


in mannequins by 


hughhorner 


they're new 
they're exciting 
they're dramatic 


they're vours! 


Unusually quick delivery 
beginning October first. 
The wig has a sculptured 
quality which is pliable 
and is amazingly 


durable as well. 


Look for them in a 
special promotion splash 
at Bonwit Teller, 


New York, November L. 


INAEGELE-HORNER ww 


4 West 24 Street 


P York, New York 
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called, was available only in) white. The 
displayman with imagination utilized this 
material to create attractive snow effects, 
cloud and sky scenes, waves, waterfalls and 
other treatments which set the theme for the 
promotion of merchandise and sold an idea 
which in turn sold the product being dis 
played. In addition to the above mentioned 
uses, it has been used to create smoke ef 
fects, soap-suds, and dream sequences. 

One of the most commented on “dream” 
windows using spun glass was the set of 
Lord & Callahan, 


display director, portrayed a mother’s dream 


Tavlor’s where Henry 


of a reunion with her sailor son. The mir 
rored reflection of the meeting in this set 
ting was trimmed in a wreath of spun glass 
to further the hazy and dreamlike atmos 
phere 

Much “Sylkglass” was recently used by 
Bloomingdale's, New York City, in a series 
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of windows promoting “Fashions in Flight 
Painted on the background of the displ 
were mountain-tops, airplanes in flight a1 
tall buildings in the distance; the mann 
quins were arranged on a carpet of billoy 
ing spun further the theme 

flight. Small clouds of this material we 
tacked to the background. Joseph Dultz, d: 


glass to 


play manager, made good use of this et! 
cereal material, as the photograph shows 
In a recent furniture promotion by Gin 
bel Brothers, in New York, Luke Malet: 
employed spun glass for a dream window 
which boudoir furniture was presented 
white center unit containing the furnitu 
white candelabra, chairs and a mannequt 
floated on white clouds, as pictured her: 
\ new nail polish was introduced in 
shadowbox display by Louis Villela at 
Altman & Co. in which this material wa 
employed because of its shimmering natur 


Display Adds A New “Tool” 


By JOSEPH LIBRIZZI 


Radiant Glass Fibers Company, New York City 


INCH. its earliest discovery, glass has 
amazed and intrigued man in its many 
ses and potentialities It has kept 
pace with the development of civilization 
and has been employed in) various shapes 


and torms in. the 


construction Of many ol 
our everyday standbys which we have come 
to accept without a further thought 

Phe display field long ago accepted glass 
in one form or another as a material to en 
hance and glamourize the presentation ot 
merchandise. And within the past tew years 
] 


a new product made trom glass has been « 


veloped which immediately caught the in 
agination of displaymen and has taken tts 
place as a standard display “tool” 

This product is spun glass which, since it 
first made its appearance, has been used in 
at least a thousand different ways in dis 
play 

When first brought out on the market, 


spun glass, or angel's hair as it is also 








The product was presented as, “It’s Peggy 
Sage’s new nail polish, Shimmer Sheen, t 


complement today’s brilliant evening § fas! 


Ss 
1 1 
] } 


ions.” The spun glass was draped from t 
} 
i 


e¢ 


sides of the shadowbox so that it cascat 


down to the floor. Heavy strands of tl 
material were draped around a mannequin 
hand whose fingernails showed the new pol 
ish color 

When Oppenheim Collins, where Leslt 
Dorsey is display manager, used its window 
for a “Lux” promotion tied in with Cloth 
Conservation Week, the spun glass took the 
shape of suds and foam 


Week at 


street, Nat Friedman used rivers of ange 


During Cotton Hearn's, Il4t 


[Continued on page 92) 


—At the left, spun glass used by Franz Gobbi 

De Pinna's. . Center, by Joseph Dultz 

Bloomingdale's. . . . Below, by Luke Maletich 

Gimbel Brothers. . . . All stores mentioned are 
in New York City— 
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ee THE WORLD’S BEST... 
WALT DISNEY’S 
BELOVED CHARACTERS 


Every store needs a set of these Walt Disney char- 
acters. They will add spirit, color, human interest and 
youth to window and interior displays. Use with brief 
copy squibs...As directory signs... with fashions, 
appliances, furniture ... in infants and children’s de- 
partments. Sculptured in fine detail, hand laid in qual- 
ity papier mache, oil color finished in true Disney 
fashion. Size 30” high, 3” deep bas-relief. 



















Ea. $19.75 
Ea. $18.35 


COMURAS, in upright 
and horizontal designs, 
screen processed in 15 













AGIFT FROM, oil colors on flexible 
Mystore . stock for easy mount- 
OM MICKEY 


YOU ALWAYS ing, are also available. 
DOVUST THE 
RIGAT THING 





G-463— "DISNEY 
CHARACTERS" 
Comura 
Size 15” x 90” 
_ peerae 


They will add a touch of cocky 
humor to your appliance displays. 


oe STOP TRAFFIC...TELL YOUR MESSAGE 


cage 
TOeEY gt 
wick we @LUTO “Buk a ~~ PANCHITO WH sie ae These designs are copy 
mM Ong + & 4 git Sti F C 4, righted Walt Disne 
we ee mruse ey gf dey 5 3 
tt Ww  ”. 
Wi ' 


Productions 






oe 





W. L. STENSGAARD AND ASSOCIATES, INC., 346 N. JUSTINE ST., CHICAGO 7, ILL. 
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NEW EFFECTS 
in CHROME and 
PRISM GLASS 


The newest development in inter- 
changeable plateau sets. . . provides 
a wide range of modern display set- 
tings. Units permit unlimited flexi- 
bility in table arrangement. Prism 
glass tops add a refreshingly new 


background for any merchandise. 


Ask your nearest Korrect-Way Dis- 
tributor to show you the complete 
line of Korrect-Way metal display 
products... including garment racks, 
metal stands and tops, easels, card 


holders and store seating equipment 





First “S&S Again 


DIVISION OF AMERICAN FIXTURE 


KORRECT-WAY Displays & MFG. CO. + ST. LOUIS, MO. 
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distributors of 


KORRECT-WAY 
Mannequins 


ATLANTA 
Melvin S. Roos 


BALTIMORE 
Williams Corp. 


BURLINGTON, N. C. 
Mac Thigpen 


BOSTON 
Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 
Florida Branch: 3750 Royal Palm Ave., 
Miami Beach, Fla. 


CINCINNATI 
General Display Corp. 


CHICAGO 
Hecht Fixture Co. 


CLEVELAND 
Pribil Display & Supply Co. 


MEMPHIS 
Wray Williams Display Co. 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 
Grant & Silvers, Inc. 


MINNEAPOLIS 
L. E. Hier Display Equipment Co. 


PHILADELPHIA 
Naythons Display Fixture 


PITTSBURGH 
DeWeese Display Equip. Co. 


SAN ANTONIO 
Fox Display Sales and Service 


SAN FRANCISCO 
Kehoe Display Fixture Co. 


SEATTLE 
Chas. T. Boyd Display Equip. Center 


ST. LOUIS 
Midwest Display Equip. Corp. 


MONTREAL 
Miller's Display Fixture, Regd. 
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Display Staff Changes 
At Bonwit Teller 

Gene Moore has been appointed display 
director of Bonwit Teller, New York City, 
it is announced by William H. Holmes, pres 
ident of the store. Moore has been display 
director for Delman Shoes for the past seven 
vears and has handled various other ac 
counts on a free lance basis, with Lenthert 
perfumes and the Dorothy Gray Salon as 
two of his chents. Prior to his connection 
with Delman, Moore was on the display staff 
ot Bergdort Goodman. 

The Bonwit Teller 
has also been reorganized trom within since 


display department 
the resignation of Edward Ballenger sev 
Sol Katz, who has been the 


display manager ot Bonwit's, White Plains, 


eral weeks ago. 


will join the New York store as business 
manager of the display department. Dec 
Stewart will continue as display stylist. with 
Ernestine Gaines as her assistant Carl 
Landes will become head of the window 
staff. 


Editor Plans 
Lengthy Trip 

Plans have been completed by R. C. Kash, 
editor, DISPLAY WORLD, for a trip in 
which he will visit 13 cities during Novem- 


ber and the first part of December. The 


includes: Omaha, November 12; 
Denver, November 13; Salt 
November 14; San Francisco, November 16- 


itinerary 


17: Los Angeles, November 19-22: El Paso, 


November 24; San Antonio, November 26; 
Dallas, November 27: New Orleans, No 
vember 28: 
1; Jacksonville, December 2-3; Richmond, 
December 4, and Washington, December 5 

Kash will) meet with 
groups during the trip, and will also secure 


various display 


first-hand information on the operation ot 
display departments in a number of leading 


stores 


Gobbi Joins Zaria 
As Chief Designer 


Franz Gobbi has resigned as display man 


Pinna’s, New York City. in 


ager tor Dy 


order to become chiet destenci rr fara 
Displays, 401 Sixth avenue rf Vas wit 
De Pinna’s tor two vears, prior to which he 
was first assistant at Franklin Simon and 
was with the display department of L. Ban 


berger & Co.. Newark 


Dickson-lves Company 
Appoints Huber 


\fter three vears service in the army, Nel 
son C. Huker, Jr.. has received his honorable 
discharge and has been appointed displa 


manager for Dickson-Ives Company, Or1 
lando, Fla. For ten vears before the wat 
engaged in display work in 


Huber was 


Philadelphia and New York Cit 


Gilbert Opens Service 
In Denver 

Formerly associated with National SI 
Shops, K. P | 


service for 


Gilbert has opened a displa 


Denver and the surrounding 
trade area He will do free lance display 


| 


background and fixture designing, and 


carry a line of materials and equipment 


Lake City, 


Miami, November 30-December 
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e 
Yes...Xmas Displays DO 
* . - 
Require Lots of Price Signs 
° ° 
and King Pins! 
@ King Pins are distinctive they show off 
your price tickets to their best advantage. ... 
@ These popular display pins are easy to use... 
a great help these days. 
Here are a few positions for window, counter, 
show case, floor and merchandise display: 


gx 4 [] 7 


Easel 
Reguicr forlow 45° Dart 
Easel Window Easel Straight Hanger 


King Pins illustrated below are Actual Size 


“UP-RIGHT" 
Lah ic 
PINS 


TINY JUNIOR-X" 
Ideal for show 
case display of 
little tickets n 
gloves cosmet 
ics, hats, etc 
Box of 100 $3.09 


No.8 No. 9 
Dog'' Grip A beauty for 
cial for men's women's or men's 
Very neat apparel Better 
to use pin for sheer fab- 
$450 per 100 rics 
$3.50 per 100 


Welded Pin and Clip are made of non-tarnishable 
flexible, mirror chrome plated quality metals 





You can order now in time for the 
Holiday Trade . . . from these distributors: 


EAST MIDWEST 
National Hanger Co.. Inc Garrison-Wagner Co., Ine 
1627 Locust Street 


253 W. 26th Street 

New York, N. ¥ 
Hanick*’s Display Center 

S. W. Corner &th & Locust 

Philadelphia, Penna 
London Display Co 

14-16 Trumbull Street 

Worcester 8. Mass 
District Fixture Co 

608 Atlas Bldg 

Washington, D. ¢ 


Missourt 
Standard Displays 


st. Louis 


9002 Denison Avenue 
Cleveland, Ohio 

Kryman Display Equipment 
Keith Theatre Bldg 
Dayton 2, Ohio 

Midwest Mannequin Displays 

2 N. Water Street 

Milwaukee, Wisconsin 

Kesl Display Service 


SOUTH 920 Walnut Street 
Melvin S. Roos Des Moines, lowa 
ISL Pryor Street, S. W 
Atlanta, Georgia was i hy sl 
Wray Williams Blue Print Co “ A “enag 
Exchange Building —- — i treet 
Me vnhis. Te Denver olorade 
P + es ( Barrango & Co 
erry’s Display sg ing 
Sales & Service arke ree 


San Franeisco, Calit 
Champion Display Material 
‘ 
Iti Fourth Avenue 
Seattle 1, Wash 
CANADA 
Kearn’s Display Fixtures 
80 Nelson Street 


122 Hogan Street 
Jacksonville, Florida 
Naone Service 
830 S. Miami Avenue 
Miami 36. Florida 
SOL THWESI 
Retailers Supply Co 
PP. @ Son Iti 


Vancouve s. ¢ 
Oklahoma City. Okla mneouver. | 


Parker Sales Co BRAZII 
1205 Elm Street Senor Louts t James 
Dallas. Texas Rio de Janere, Brazil 
Fox Display Service HAWAII 


108 Dolorosa Avenue Fisher Corp Ltd 
Honolulu, Hawaii 


San Antonio, Texas 


Write for New Catalog of Displayettes, Doll Stands, Candy 


Box Holders, Ceramic Displayers and other fixtures. 


Metal ‘Displays (6. of Chicago 


30 N. La Salle Street Chicago, Illinois 
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shes so Amenvan 








American... 


<« City, recently presented 
\merican” battery of displa 


9) 


vs as pictured, select 
types of American women as typical ot thoss 


ollege. business, thre home 


society and the vounget 


Special mannequins were created tor the displays, and Hem 


Hahan, display director tor the 


Lia store, 


first time to my knowledge in the history 
inutacturing that American tashion personal 
he figures Phe photograph shows Kay Sull 

| | on the ideal college 

success and | teel 

ol operation we receiv 

display manutacturers. Without thei 


issista 
would never achieve our standard 


in display 





4 \\ ho - she 
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1) RUBBER oavamaste acain 


to the 


DISPLAY MANUFACTURERS 


We are prepared to make immediate shipment of our rubber latex 
casting compound suitable for the manufacture of 


Display Hands, Statuettes, Figures, Advertising Novelties 


Prepared to your specification 
FLEXIBLE — SOFT — MEDIUM — RIGID 
UNBREAKABLE — WATER RESISTANT 
Can be sprayed and hand painted with lacquer in any color. 
WRITE for instructions and prices 


INDUSTRIAL LATEX COMPANY 


1309 Cromwell Avenue BRONX 52, NEW YORK CITY 
Manufacturers of Rubber Cornpounds and All Purpose Adhesives 




















THAT'LL 


Z FLOOR 
Coplay , YOUR 
PUBLIC! 


RICH, LUXURIOUS SHEEPSKIN PELTS... 


in diversified shapes and sizes 





... in pure white and appealing pastels... 
cut to your specifications, used by 

nations’ finest stores . .. a base of dramatic 
eye-catching beauty on 

which to build prize-winning windows. 


Typical prices: 
24” and 36” animal shapes, 4.50 
18” round shapes . . . White, 3.50 Colors, 4.00 


Prices for other shapes and sizes on request. Sample orders invited. 


Selectan Kay Co. | 


276 Fifth Avenue e New York 1, N. Y. 








MAKERS OF COTTON RUG NOVELTIES AND LARGE SHEEPSKIN SCOTTY DOGS FOR DISPLAY PURPOSES 
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—Major Tom Lee, guest speaker, at the left, 

and S. J. Kaufman, master of ceremonies, at 

the meeting held by Dazian's for Chicago 
displaymen— 


OCTOBER, 1945 


One of America's most talented displaymen, Tom Lee discusses what's ahead 
for display. . . . Before the war, Major Lee directed display for Bonwit Teller, 


designed stage sets and costumes, remodeled a department store in Australia, 


and in general won wide 


recognition and acclaim for his ability. 


THE TREND IN DISPLAY 


By MAJOR TOM LEE 


Design Coordinator, House & Garden, New York City 


OU must be wondering, even as I am 
to a certain extent, why Dazian’s 
asked me to come out here... why 

I had the effrontery to come, to talk to a 
group of men who have been working and 
developing display while | was out of ciren 
jation. [| have been trying to dope it out 
too. IT like to think it was because. tiie, 
wanted to make a sort of gesture of welcome 
to one returning soldier, as a symbol to r¢ 
fect their feelings toward all men returning 
\nd especially to all dis 
» their old ; yb 


to civilian life 
coming back t 


plavmen 
back to the excitement and problems cf a 
display department. For humdrum and as 
humble and hard working as it may be, dis 
play still offers plenty of chance for indi 
vidual effort, for the quickest results) from 
personal planning, of almost any profession 
there 1s \nd looking back out of our 


} 


camouflage nets, and mud, it looked like a 


wondertul place to be even back ou 
display 

Most of us had very little time to think 
about display when we were away and when 
we did have spare time we seemed to be in 
i state of unconscious apathy, as a reaction 
to activity. In spite of this apathy [| tried 
to keep my eves open and | had time to lool 
France, Italy and Ges 


around in’ Enelane 


Wan\ 

In england the windows were still pretty 
clean In london most of them had been 
Iramed into tiny apertures against bomb 
blast, vet somehow these windows had a tet 
rific app il to us all probably because 
we had no coupons, and because what mer 
chandise we were allowed to get was so 
scarce OF SO CXPCnsive that it seemed rare 
and fine Seltridge’s continued its large 
windows, tried to do a promotional story 


but was limited by material shortage 


no building material, no labor. The public 
was so eager for clothes that they would 
window shop for weeks before buying; the 
purchase of a garment becomes a_ serious 
business when you have only 20 coupons a 
vear and one garment takes from 12 to 16 
coupons, 

Kdward Grieve at Harrod’s still continues 
to do a bang-up job under terrific difficulties 
He occasionally uses a good man, Raoul 
Shorr, who is the most like an American 
display manutacturer I saw while abroad. 
He works in papier mache, plaster and wood 

is sort of a surrealist sculptor. Ile 
really has the whole display. technique! 
(Girieve seemed to get his material by using 
it first for government information windows. 

I saw very little native display during the 
But the 


GI's did their own; tanks would go lumber 


first davs in Normandie in France 


ing up to the front with mannequins in rude 
positions riding alott, with parasols and 
curtains draped on them. Bedsteads, chick 
ens, pillows or flowers covered the vehicles 
a display that really impressed one 

coupled with the weight of the armor and 
the humour and guts of the men The 
American armed torces made a good display 
of strength and recently made a couple of 
real trathe-stoppers in Hiroshima and Naga 
saki! 

Phe first day in Paris lots of the shops 
looked as though there'd been no war, and 
after we'd rubbed the lipstick off our faces 
and straightened our helmets we got kinda 
mad: these windows really looked) luxur 
1OUS until we learned that the Germans 
had forced the French to dress their win 
dows even it the shop were empty, to con 
vey a false sense of normaley. IT was told 
that the luxury trades were fostered, that 


they wanted to create a sense of “business 


as usual” to prove to the French that occu 
pation by the Nazis was OK... and some 
of them thought so. The French have an 
undeniable flare for display; they know how 
to make the most of a situation. 

In Italy I was much impressed by the 
simplicity of display, of building design. It 
was much as it had been at the time of out 
World’s Fair...modern with aclassic flavor 
such as you'd expect in an imperialistic state 
wanting monumental decoration. 

German windows? I didn't see many, an 
what I did well, they were a perfect re 
flection of the results of their recent ideolo 
ev: in Cologne, in Frankfort, th Mannhein 
in Karlsruhe . . . very light and airy, nm 
glass, no panels, no merchandise, only the 
slanting splinters of upstairs floor beams 
and the smell of charred, utter desolation 

But all this ruin and chaos serve to point 
up to us all how real our own world is, ho 
what we have developed in the States 
good ... to be thought about, worked ove! 
analyzed and not taken for granted. 

Because of modern inventions spurred 
by the war, many short cuts have been mad 
in merchandise production ... for imstan 
the introduction of casting in fabrics, sucl 


as the casting of nylon brassieres direct 


without the intermediary steps of cutting an 
sewing, Which is revolutionary Howeve! 
and this is important to us... no matt 
how many steps are cut out, even if met 
chandise comes direct trom the test tube t 
the retailer, so to speak, the retailer mus 
sell it, must display his wares at the point 
ot-sale. That's where we come in; displa 
is natural and inevitable. 

I don't know who was the first displaymat 
but certainly Adam was the first custom 
and he tell for that apple because it wa 


displayed to him alluringly 








(,00d ol bad, if 
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DAZIAN'S, YOUR FAVORITE FABRIC HOUSE, 
IS READY TO HELP YOU WITH YOUR HOLIDAY SATINS 
NEEDS .. . WITH NEW THINGS ... MORE MA- BROCADES 


TERIALS THAN WE'VE SEEN IN YEARS. VISIT OUR CRASHES 


SHOWROOMS OFTEN FOR NEW INSPIRATION. JEWEL CLOTH 
TAFFETAS 


dN RIBBONS 

NG ANGELHAIR 

FANCY PAPERS 
FOLIAGE 


S YD SET PIECES 


FOR THE FINEST IN CUSTOM DISPLAY PROPS @ OUR STUDIO DEPT. a 


DAZIAN’S, INC. scce"cwses"" 


NEW YORK BOSTON LOS ANGELES 


MOTION cor cHRISTMAS! 


Each of these displays is animated by Gregory Motor No. 25. It is 
silent and inexpensive, costing about nine cents per month to operate. 
Due to scarcity of material we are somewhat limited in quantity, 
therefore please place your orders early. 


VELVETS 











Beautifully printed in seven colors; size 33'' x 48", 434" deep. Strongly con- 
structed in shadow-box frame. Animation: The deer gallop and Santa waves 
his arm. Cost for this display, $25.00 each, f.o.b. Brooklyn. 





Size 26'' wide x 41" high, printed in 
seven colors. Animation: Santa wags 
his head and waves his arm. Cost for 
this display, $20.00 each, f.o.b. Brooklyn. 


GREGORY MOTORS, inc. 


320 BRIDGE ST. BROOKLYN I,N. Y. 
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worked and ever since, from the earliest 


market places down to the ritziest jewelry 


display, display has been the most important 


factor at the point-ot-sal 


We in the United States now inherit the 
whole design experience Ol the world. We 
not only will lead in commerce but in design 
and we must challenge and use our heads 


by doing our own individual job to the ut 
Display is darned hard 
that; it’s 
bosses, but not our cus 


most ot our ability 


work we all know an uphill 


job convincing out 


tomers. Display 1s an outward expression 
of what goes on, not only in the display 
man’s mind, but in the store and in_ the 


No intel 


ligent displayman puts in a window unless it 


minds and life of his community. 


reflects a public trend or an attitude accepta 
ble to his customers 

Having been away, | came back with a 
fresh viewpoint. All To can say is what | 
think the display trend will be, give vou the 


The trend 
and that, patient people, is at 


pitch and you take it from there 


is tashion 


] 


last my theme 


Phere are two applications of fashion to 


display: First, the tashions in display ap 


—At Dazian's meeting in Chicago. No. |, M. 
Long and Findley Williams, Sears, Roebuck & 
Co. ... No. 2, C. George, The Hub; Max Grove, 
consulting engineer; Oscar Lee, Crystal Fixture 
Company; A. Poirier, Lane Bryant; A. Stitt, Cable 
Piano Company. .. . No. 3, Marshall Field em- 
Jack Pollari, 


ployees; Madigan Brothers, is in 
the background— 
—No. 4, Mandel Brothers group; seated, G. 


Leiseberg, Jack Cooper, A. Malcolm, B. Nugent; 
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proaches or techniques ... the ways of do 
\nd 


trends in 


second, the ways ot ap 


1 


ing display. 


plying fashion dress and decora 


tion to windows, to interiors, to dis 


play in general 


To begin with technique or fashions in 


display Before the war, the technique of 


display became a race to twist the pig's tail, 
to leave no stone unturned, to use the crazi- 
things in furs, in 


est materials, to covet 


leaves, in cranberries, cream cheese or what 


have-you, to use surrealist gags and surprise 


by the unexpected (which is the effect of 
surrealism). This, in the hands of inexpert- 
enced or casual men, had horrible results 


incredible, inappropriate misuse of ma 


terials, and shocking, though often surpris 


ing, windows. We must not decry surreal- 


ism, however, for it 1s the mother of modern 


display, as we know it. It served to free 


display from the conventional, chromium, 


veneer, frosted glass and “moderne” era pre 


ceding it, and let it try new methods and 


and that impulse to new ma 
birthright of 


materials 
terials is. the the displaymen 
of today 


The newest fashion or trend in display, as 


standing, C. Schweickhardt, Marge Greenwald, 
E. Austin, J. Nicholson, R. Letterhos. . . . No. 5, 
Ray Bianchi, Goldblatt's; Jack Pollari; Fred Byre- 
go, Madigan's; Fred Greco, Advertising Art; 
A. Hudson, General Shoe; Bernard Gorman and 
George Silvestri, Silvestri's; Les Freed, Gold- 
blatt's, and Sam Blum, The Fair Store. ... No. 6, 
A. Lawson, Howard Oehler, and B. James, all of 
Wieboldt's, and Dan Hines and John Courtney, 
Sears'— 
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far as I can see, 


is toward strict simplicit 
the reflection o 
the trend for clear thinking, for modern de 


of design and execution... 
sign, for harsh tacts ... but all sweetenc 
by the one thing we have been fighting for 
humanity. 

Our implements of war were streamline: 
adaptable, incredibly scientific and exact 
but the greatest weapon and quality we ha 
was the humanity of the U. S. forces an 
workers, a common denominator of the sim 
ple things that are part of us all—commo1 
sense, affection, kindliness, the love of dig 
nity, of luxury, of comfort, the urge to sexs 
to food, the desire for knowledge. 

And these are the things which you wil 


} 


reflect in your new work—on which will hy 


manufactured goods, new 
I really feel that an 


product that is all 


based the new 


housing, new exhibits. 


new streamline and nn 


humanity is doomed for failure. “Humat 


izing’ is a well known factor, and has beet 
particularly by ai 
terriftic 


studied for a long time 


chitects who lave a problem a 
houses are so close to people. Furniture de 
signers are beginning to recognize it, an 


[Continued on page 78] 


—No. 7, M. Williams, A. Huston, B. Slater, Mar 
jorie Smith, and William Campbell; all are with 
Carson Pirie Scott & Co., except Miss Smith, who 
is with Steven's. . .. No. 8, from The Fair Store 
Miss Blazer, Mrs. Schlademan, Mrs. L. Wilcox; Joe 
Green, R. Schlademan, Lou Wilcox. No. 9 
seated: N. Silverblatt, DISPLAY WORLD: F. 
Lokey and L. McCune, Wray Williams Company 
standing, R. Dell and G. Kearns, Illuminated 
Displays— 
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CORRUGATED DISPLAY MATERIAL 
FOR 
POST-WAR DISPLAYS 


WRITE NOW 
AJAX BOX COMPANY = 


anupacturers of CORRUGATED PAPER PRODUCTS 
2210 SO. UNION AVE. — CHICAGO 16, ILL. 















Don’t Twist Its Tail! 
You'll Only Get a Pitiful Squeal 


Tail twisting may be a fine art, but here at Siegel's you'll find true 
fellowship and friendship. And at the same time you'll make your 
trip a success. 


See all the latest display specialties on open display in our spac- 
ious and beautiful showrooms where selection is easy and conven- 
ient. Right now we are planning and preparing for the opening 
of our advance 1946 Spring line beginning December |, which we 
believe will be the most complete in our history. 


So when you come to the New York market your visit cannot be 
complete unless you inspect the extensive display lines assembled 
to help you do a better display job. 











MANNEQUINS RACKS 

FIXTURES Plastic, Wood 

FORMS and Composition We are distributors for 
SPECIALTIES NOVELTIES DURABLE DORABLE DEB 


MANNEQUINS 


—the bewitching juniors that are 
just what you've been looking for; 





pas a] 





S see them for yourself in all their 


39 West 37th St., New York 18, N. Y. chore and grace. 
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FACIL-FAB 











Write Today For 


FREE CATALOG 


FACIL-FAB creations for Xmas 
are the most attractive in our 
successful history. On this page 
we show a few numbers from 
our extensive line. Write for 
Free Catalog showing complete 
selection of flowers and seasonal 
novelties which can be purchased 
through your local display sup- 
plier. 


When In New York 
Visit Our Showroom 


~“\ FACIL FABRICS COMPANY 


111 West 24th St. N.Y.C. 11 





GREETINGS No. 153 


Realistic looking Green and Red Houses set ‘n Winter 
scene. Seporate background of Royal Blue with 
tinsel Stars and Greet'ngs. Approx. overall size 
25 in. Each $6.50 





POINSETTIA SPOT No. 811 


Beautiful 10 in. Red Poinsettias and 
three Green leaves. Approx. over 
all size 12 in. Doz. $10.00 









Gretings. 


One 18 in. Poinsettia and eight large Green leaves 
grouped on Bar. Approx. overall size 48 in. 
Each 


SEASON'S GREETINGS STREAMER No. 154 


Six inch White Facil ribbon with Red tinseled Season's 





POINSETTIA on BAR No. 805 


$5.50 





End clusters of 3 Gold Bells and 10 large 


Green Holly leaves with Red Circles. Approx. overall 


size 9 ft. 


Each $6.50 




















ALL 





ITEMS ON THESE PAGES 


























Size 
Per 


WD TT 









Won HH 
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For XMAS 


Bi 


BOW DROP No. 805 









































Spray of twenty-one Green 
Helly leaves and nine Red 
Berries ararnged with 16 in. 
Red Bow into attractive 
drop. Approx. overall size 
28 in. Each $4.75 


= 
HOLLY WREATH No. 809 


Forty-six White Holly leaves 
arranced with five clusters 
of Red Berries and one 19 
in. Red Poinsettia into at 
tractive Wreath. Approx. 
overall size 24 in.. Each $5.25 


| 804 Smail 


REGULAR BOWS No. 804 














LOOSE SNOWFLAKES No. 804—Small—Size 14 in. / 
x 14 in. Packed 24 to a car 
No. 558 ton Each $1.25 
a rn No. 804—Large—Size 18 in. NOVELTY CHRISTMAS SPOT 
construction board Die-cut. x 18 in. Packed 12 to a car POINSETTIA SPRAY No. 808 No. 810 
Size 3 in. x 3 in. ton Each $1.75 Attractive 10 in. Red Poin 
Per Doz ; $1.00 Both sizes available in Red. settia and two Green leaves Three White Holly leaves and 
‘ : Also available in Red and make this good-looxing sproy. three natural Pinecones on Red 
White Candy Stripe in quan Approx. overall size 27 in. and White spray. Approx. over 
tities. Dozen $9.0) all size 13 in. Doz. $5.50 


F org 
hr 


POINSETTIA GARLAND 
No. 802 


Twenty-seven large White 
Holly leaves arranged with 
one 15 inch and two I] in. 
Red Poinsettias into good 
looking Garland. Approx. 
Overall size 72 in..Each $8.50 























RE MADE OF FACIL-FAB 














Hi TT 
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DISPLAY ESSENTIALS 


By SAM ROSENBERG 
Pin-Rose Studio, New York City 


This is the third and last in a series of articles by Rosenberg on 
display essentials, as used by the author in instructing person- 
nel when he was display manager of The Namm Store, Brooklyn. 





ITH color we express life, thought age we all have in more o1 less a degree, of romantic affection, yellow represents t 
and feeling. To lift our lives out or we wouldn't be holding our places in the intellect. 
of eravness, which is dullness and business world \s tor knowledge, there This may sound fantastic, but as \ 
boredom—out of black which is sorrow and are only a few simple fundamentals that study color, these theories will be substat 
morbiditv—and even out of white. which must be made use of when dealing with tiated in every case. The associations 
often expresses chill and sterility, we must color. From then on, what you do with colors are always the same. We can eve 
have color. But to use color properly, we color depends on your own particular brand use color for character analysis. We ca 
must have knowledge and courage. Cou: of originality and resourcefulness tell what type a person is when we kno 
Color’s close connection with human emo what colors he prefers. 
tion has been recognized by all civilizations We, in particular, are studying color 
v1 _ TINT WHITE : ; : s 
‘ 7 oft history since the earliest pre-historic relation to display and in selling merchat 
: 7 times. Blue, for instance, represents un dise. Knowing that color affects ma 
| / selfish devotion and peace. Therefore, thou whether he knows it or not, whether 
sands of vears ago the Chinese artist chos¢ wishes it to or not, we will use it to intr 
we J this color tor thre robes oft his (,oddess ot duce certain ideas into his mind 
~ Mercy, while later in the early days ot Out on the damp, cold street people pa 
SAROE wyAY Christianity artists unanimously decided to a vellow window display—a spring set-up 
\ | di make blue the color of the cloak of the perhaps—and exclaim, “How cheertul” 

/ Virgin Mary “How sunny”, forgetting for a moment tl 
| / It is most interesting to students of color weather conditions that surround them. Thet 
| / to listen to the descriptions of supersens1 they come to a patriotic display involvin 

VA tive students of metaphysics whose percep a lot of clear, vibrant red Pulses ar 
- tions are many times as sensitive as ours stirred The onlookers suddenly feel tu 
SS lo them, the mysterious force of lite that of ambition and patriotism Some of then 
allows each of us to move about and express act on the impulse and go into the store ar 
ourselves is a type of electricity, which may buy Bonds. In this way red has aceon 
be seen emanating in a luminous) mannet plished its work On a hot summer d 
from the human body Phat is what is perspiring crowds seeking relief from t 
» meant by the artist who puts a halo about heat suddenly notice a store whose windows 
the head of a saint or religious leader, show cool scenes in white, turquoise, bl 
ae YELLow Ps wnose ‘drive’ on personality force is natut and green. “Cooler inside” reads a sn 
/ ly more powerful than that of the aver sign in the window—but it is the co 
/ we Ye age individual, lacking in tremendous en scheme that really drives home the. st 
| a | thusiams and convictions Phis “light”, ac The people go into the store with the prot 
| rding to those \A » Cal See it, changes ise Of Coolness and water and forests in 
\ — BLUE | olor acco ling to the emotion that the im window; they do all their necessary s 
\ / lividual is teeling at the time Blue, as I ping there—not at the store with the o1 
\ j mentioned before, reflects a peacetul mood = and yellow windows up the street 


to For the time being, we will grant 


) ind oun . devotio hi 2 

NN ff red when the individual is stirred by cout luman bemgs are extremely “open” te 
r : : : “eke 

y ive, Vital passion and righteous indignation influence of color We who have mer 





>] “ | | | ' 1] | lelil 
it ‘ ) i l na Te)! n S ] CLIS¢ to sel can ls¢ COLOT deliberate 
PRIMARY COLORS isthy ang r irritated ink is the color make the publie bu But—according 
Dale Carnegie there Is nl ne \\ 
a -- = [ ia thre Wold t it 1 can eT i ( sO 
Fal io a thing (in this case it's buvinge met 
fo My er evo Yuu) . dise) Phat is making him “want” to 
vA CRe \ - wails nk een dee et oe | eer 
L yertow CR» \ A YELL | er Re . ssa tii srt ne eae! 
an eager want to do the thing we 
* Y -\ SNANee\ / a\ - Beige 
~ ww \ e \ | / mind n order to do t 
\ / in za |e A \ n tl preteens 
‘ \ ORANG | A TURQUOISE | PS par let hea }) ( mt 
| } \/ | appeal to t custo rs desire 
| ORANGE BLUE == . Ke —— 1 ippea 5‘ ( : ( 
{ ~ | 6 ee MMportant re) 3 1 Thre pprova 
| rh \ REDO o 7 ee e, BLUE | : 1] 4] : 
\ ’ / , ORANGE” / < | —HDS ee iy the opposite sex, 
\ , ihe \ a / \ Lom / serve health; (4 to live bette 
rl / \ v / \ . 
< RED ew \ RE / “lOLe oy More Moneys 
\ VIOLET Maye. We in retailing deal, for the 
\ /MAg / ; ; 
." / / W74\VIOLE Pi with the woman custome! lo her the 
™, Pd ~ & , two headings are all-important. 11 
iis 4 a ii ee al sires to preserve health and to ear 
SECONDARY COLORS TERTIARY COLORS [Continu page 70] 
WU ontinued on page 7O 
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Argentine in New York 
Dn Buying Trip 
Irving Tow, one of the principals of Casa 
onsa, large shoe chain with headquarters 
Buenos Aires, has arrived in New York 
ity on a buying trip. In addition to mer 
chandise for resale, Tow 1s interested in 
arning of interesting display materials and 
equipment and can be reached through 
Proctor Securities, 51] Fitth avenue, New 
ork City. 


Bachmann in Change 
Of Position 

James Kenneth Bachmann, formerly of 
R. H. Macey & Co. and Franklin Simon and 
more recently in charge of display for John 
Stillman Company, Springfield, Mass., has 


i 


LN 


re signed his position in order to become dis 
play manager for Stewart's, women's ap 
parel, in Springfield and Worcester, Mass., 
and White Plains, N. Y. The change he 


came effective October 15 


‘ 


| 


) 


why] 


Dick Remy Returns 
To Wiley Dry Goods 

Dick Remy, after being engaged in wat 
work for the past three years, has returned 
to the Wiley Dry Goods Company, Hutehin 


son, Kansas, as display managet 


Ostlund Teaches Display 
To Supervisors 


During his vacation this summer, Dave 
Ostlund, display director for The Boston 





Store, Milwaukee, gave two hours a day fot 
five days to the instruction of a group of dis 
tributive education supervisors at the Hotel 


Schroeder. 


Saitto Again With 
Enterprise Stores 

Michael Saitto has resumed his duties as 
display manager tor the Everett, Mass 
Store ot Enterprise ocores, In lor thre 


din war worl i There is always something new at our 


last two vears he was engag 





COMING UP! 

Navy Day—October 27. ¢ : . 

ian Genes Week—October 28-Novem- Seer advanced designs are reflected “a the 
ber 3. 

Hallowe’en—October 31. 

American Art Week—November 1-7. 

National Author’s Day—November 1. = are ‘ 

National Pharmacy Week—November \ to meet individual requirements. 
4-10. 

Armistice Day—November 11. 

American Education Week—Novem 
ber 11-17. 

Book Week—November 11-17. 

Thanksgiving Day—November 

National Prosperity Week—Novem 
ber 26-December 

hristmas Seal Campaign—Novembe1 
26-December 25. 

\nniversary, Attack on Pearl Harbor 
(1941)—December 7. 

nniversary, American Declaration of 
War on Japan (1941)—December 8. 

iternational Golden Rule Week—De ; I7TTH STREE 
cember 9-16. “ 

ill of Rights Day—December 15. 


showrooms — where bright ideas and 





many display pieces which we create 


cTORY AND ° 
77 arotH AVE- 


WISCONSIN 7 
TELEPHONE: wIiscO 
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DISPLAYING APPLIANCES 
OF TOMORRO 


[Continued from page 20] 


elving accurat etails and construction 
dance | thre display elements 
wien the almost poster-size pages of thr 
nanual, are be las an appendix 
Phe basic stvles are (1) Colonial, whiel 
1 it creati the traditional impressiot 
Wl a homell ( MIMAnNNCeHL | (29 Baroque , wha 
emplovs the rich ornamentation of the Six 
teent centut rehitecture (3) Modern 
contemporary and streamlined: (4) Simple 
it vel decorative and flexible: (5) Cas 
cades, the bast lest moti “is draws 
from the color and sparkle ofa watertall’ 
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and (6) Functional, which permits almost 
unlimited arrangements. 


Necnsive, 


each of the styles planning 1s compre 


down to the smaller details. Bays 


background panels, windows, floors, show 


cases, audition counters, shelves, “closing’ 
arrangements—all of the physical details of 
good merchandising are covered in the 
man il 

\ddressing the retailer, introductory copy 


declares that “one of your most important 
responsibilities to vour business is to make 
ure that vour store is prepared to do the 
job vou will expect of 1t—that it 1s not just 


ut a store for the 


a store ot esterdad 


“Remembe “joi the COPS continues, oat 
stores have definite personalities Thev at 
tract orf frepel: excite or depress INSpIre 
confidence ot enerate doubt hey im 
fluence the reactions and attitudes of those 


who visit them just as surely as the sales 
people who work im them 

‘Thus the wise merchant who has his eve 
on winning customers and holding then 
| 


patronage \ iH] not be content with a. store 
that 1s merel 1 sheltered space in whicl 
to stock and display merchandise He will 
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—Two of the individual units in the ''Cascades' 

styling are seen at the upper left... . Center 

the Cascades" floor plan. . . . Below, the 
Simplicity’ treatment— 


use his store and its displays as mediu 


for shaping the attitudes of his patrons 


will make them a creative torce with wl 
to get business.” 
li 


given. the 


its initial showings, the book has be 


reception ot a “best-seller,” 
though current paper shortages make it 
somewhat limited edition. One large cl 
of hard goods dealers, which operates 
midwest, 1s 


stores im the already adapt 


one of the display stvles offered int 
book tor use in all of its) stores \not 
group of department stores is adapting 
manual’s “Moderne” style of layout to tl 
apphance departments 

Some of the tips included in Kelvin 

ator’s new display manual: 
Don’t let space restrictions mislead 


you into crowding your salesroom. 


It prevents attractive display — and 
also confuses the customer. 

Organize your merchandise into re- 
lated groups so that the prospect’s at- 








tention is held within the area of im 
mediate sales interest, and companion 
sales may be easier made. 

The great majority of 
merchandisers now carry their small 
products forward in the store. In any 
event, small merchandise should not 
be displayed or sold in the major ap 
pliance section. 

Do everything possible to leave plenty 
of free-way at the front of the dis 
plays. 


successful 


Merchandise placed in a showcast 
should be arranged for display, not as 
a stock reserve. 

The retailer who is determined ti 
get the highest possible dollar return 
per sale will do everything he can ti 
permit step-up selling. And the firs 
requisite is to group each line 0! 
products. 

Remember that the salesroom is th: 
salesman’s workshop; be sure all th: 
tools he requires for results are pro 
vided and available when he need 
them. 
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WORLD él 


IS GRANTED 





sen TO USE these one-color reproductions of six HOMECOMING illustrations for making your own large size 
blow-ups for the Victory Bond Campaign. Pictures like these mean much to those who have been over there, and just as 
much to the families of the millions yet in Service. All you need is the "SPEED THE HOMECOMING WITH VICTORY 
BONDS" display as shown here to follow for colors, etc., besides, you'll have good use for same. 

So many regular ‘fellers and girls’ asked for permission to make these blow-ups, that we decided to make the offer general. 
The only request is that you order one or more of the H45-I1 Victory Bond Displays. 
As you know, the Victory Bond Campaign lasts through all of November and most of December and your help is badly 


needed—the war is only over ‘'militarily'"—millions need care. 


smart, wellfitted 
clothes —the 

favorite brands 

everyhody knows 


FOR BISHOP DISPLAYS 


BISHOP PUBLISHING COMPANY 
$27 W. Randolph St.. Chicago 6, Ill 
Ship F.O.B. Chicago. via express prepaid, the following 
(H45-11) VICTORY LOAN DISPLAY screen processed in & attract 
eavy seasoned cardboard Size 60°x40 Prize $6.45 each 
PGW-12) CHRISTMAS pe. SET Set consists of 1 Display 60’x4 in I) 
plays each 30°x40 Screen Processed ut to 9 Attractive Colors on Hea se 
soned Cardboard. Price, $15.75) pet | et 
(WS45) 4 pe. white woodstrip stands with top and bottom supporting piece 
standing 60°x40” displays. $1.35 each 
S45) 4° pe white woodstrip stands wt ! 
standing 30”’x40” displays, $1.20 eact 
y 
\ 
Zone Ne ind State 


litle 


Peewee eeeeeeeeeeeeeeeeeeseseesessesessssesssesse 


(H45-11) VICTORY 
LOAN DISPLAY. Screen 
processed in 8 attract- 
ive colors on heavy sea- 
soned cardboard. Size 
60''x40"". Price $6.45 
f.o.b Chicago. 
(WS45) Stands for 
same, $1.35 each. 


Please send or wire your order now. each 





THIS YEAR ALL WILL GIVE THANKS 
WITH GIFTS GALORE 


After long years of Privations and Restrictions—all America 
will again Celebrate a Bright, Cheerful Christmas because there 
is much to be thankful for. These Colorful, Christmas Displays 
are made especially for YOU to use in your windows and 
intoriors. 

PGW CHRISTMAS” 3-Pe. Set. I Set Consists of 1D 
lay 60°40 s y Displ eack «40 Screer Oces< re 
\ttractive ( s on Ee S Card ! r 

FOR €] 


rder hb det } order torn t lett or wire 
NOW WW 


BISHOP PUBLISHING COMPANY 


427 W. Randolph St.—STate 7560—Chicago 6, Ill. 
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ee By FRANK G. BINGHAM 








LD) Rip Van Winkle has nothing at all 
members of the Sales 
National 


when tt 


Promo 


Retatl 


on the 
Division of the 
\ssociation 


tion 


Drv Groods comes. to 
displ i\ 


Contession 1S FOO for the soul but | 


ever thought [ would live long enough to 
read this recent item trom a report of a 
neetmg oO the board ot directors ot the 


NRDGA 


agreed to draw 


Sales) Promotion Division of the 
in New York Citv: “They 


ya program to evaluate thre 


fon 
TUT 


display 


thon as part of advertising which has not 


cen properl veighed, and hence has not 


een adequate] exploited.” 


In the vear of 1945 they admit that display 
not been p operl werghed o1 adequately 
exploited, although display has been undet 
their constant thumb as part of advertising 
r over 30 vears, to state it mildly 
\re these promotion men of retailing 
capable ot handling display now when they 


have neglected it, sidetracked it. and bur 
' 

hOonye 

In \pril 1943 at the sales promotion mect 
NRDGAA in Cincinnati, 


play directors and sales promotion men trom 


Wor so 


me of the with dis 


attendance, | heard 


il over the country in 


the two final speakers tell the display direc 
tors thes¢ words (first peaker, trom 
tochester, N. Yo): “You fellows might just 
vell talk to these four walls; go home 
ul ( r boss the merits of display: 
econd speaker m Detroit) “It's vour 
hy must pull irself up with vour own 
MOOOTS ips! 
Pwo and one-halt vears later we read that 
CS Sallie CLIOWS New York have 
hanged their minds and are very much in 
terest ! ‘properly weighing” and “ad 
quately exploiting” display 
his sounds too good to be tru \ large 
unber of advertising and promotional peo 
pric retail stores have neglected display sO 


ong that it has become a habit with them 
vat now the display manager will 
and promotional plans well 
a bette 


promotional 


get his window 
so he can do selling job 


that the will 


head 
display director with the 
money’ 
that the 


vill stop dashing up just at clos- 


same old. line “That's too much 


finally adver 


Has the day arrived 


tising man 


ing time to tell you about some important 
window that must go in tonight Is it true 
that vou, the display manager, will have at 
least a little encouragement when you sug- 
gest something Will the promotional men 


go to the big boss and tell him that display 
should have a larger part of the advertising 


allowance? Wall the advertising men, when 


DISPLAY WORLD 


Think this over 


litthe tough, cut out a littl 


instead ot 


business gets a 


newspaper space slicing the sav 


ings off the display budget 


Can all these habits be changed by pro 
motional men who now have seen the light 
ot display Will the National Retail Dry 


Goods Association. finally awaken to the 
value of display and make it a full part oi 
their organization rather than a football for 


advertising men to pass around after the) 


dot talking of then 


ect tire own interests - 


\t this same meeting in New York, Arthut 
M. See, promotional director of Saks-34th 
Street, talking on “Display—An Active Sell 


ing Foree’, concluded with: “I sav to vou. 


that it is up to us, the publicity directors 


of America’s leading stores, to give 


display 


the kind of imaginative leadership, and. the 
that 
present display people interested in their jobs 
that 


will attract strong and intelligent talent to a 


kind of vocal support will make our 


as sellers and not show-ers—and 


just 


held that can work advertising wonders.” 


Right vou are. Mi See, and It 1s about 
time someone got up on his teet in) your 
group and detended the merits of display 
\ great number of display directors today 


are sellers in every sense of the word and 
those that are show-ers will have to be 
replaced as display advances into the future 


| further agree with vou that display needs 
what fel 


wants to pay the 


intelligent talent, but 
Store 


and 


strong 
low ine the always 
tor display talent? You guessed 


Yes, Mr 


advertising 


lowest price 
it: the publicity director See, the 


display profession can work 


wonders—it the publicity directors and ad 
stores stay awake 


Van Winkle as 


Mat\ Vears 


vertising@ men im retail 


ind don't do another Rip 


thes have done tor so 


WORDISPLAYS 


the members otf the 


\bout a month ago 
Milwaukee Display Club 
sat through what vou are now trying to read 
through they listened patiently to the 
first “THINK THIS OVER” verbal column 
attempted only by the help of my 
Stange 
speaker of the 
president of the Na 


Bureau, 


evel and 


two displadies, Gloria and Eleanor 
Lambert, plus thi 
Frank P 


tional 


evening, 
Kendall, vice 
Chicago, did we 
the girls dramatized “A 
\ Personality” 


Research 
make the grade 


Sign Has and Kendall talked 


on the “Seven Basic Selling Appeals in 
Display” the meeting got off to a lat 
start and President Dave Ostlund, sensing 
this, conducted a short business session 


on many things coming up on the club 
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calendar . . . the charming secretary, | 
Griffin, must stay up all night writing tl 
minutes for the meeting. Not 
Hoff, now assistant display manager of 1 
Store, through with all tl! 


necessary stage props needed and even ma 


next 


Boston came 
a showcard for me at the last minute, whi 
was very much appreciated. 

Vlad Thomas, Rochester, N. Y., has join 


Brill’s as display director and likes Milwa 


kee very much . his wite Helen and tl 
boys will arrive soon to make it even be 
ter... . Viad will make a fine addition 


the Milwaukee club as well as to the c1 
itselt. Les Barwind, trom Schuster 
Mitchell STrect store, joins Smartwea 


Kmma Lange, Milwaukee, as display « 


June Gauger, Smartwear, jor 


rector 
\dler-Jones Company, Chicago, as design 


. “Chuck” Paine, Brill’s, recently marri 
“Katie” Masters and the question on 
who is master of the house Dick Erwt 
Boston Store, has taken over the duties 


display manager at not one, but two Seat 


stores double or nothing must have be: 


the deal 
at Gimbel's, 


Orin Larsen, display manag: 
lost his billfold 
later his lost het making it 
affair all Mike 


Fritzel’s well-known display manager, Joi 


and two da 


Wile purse 


around Kut 


losing 


Morris B. Sach’s, Chicago . in Mar 
1044, T saw dozens and dozens of displadi 
at the Milwaukee Display Club meeting 

this time they numbered only a tew al 
so winds up my trip ‘to a fine display cl 


greeting old trien 


Baill Neutzm: 


I enjoved it all 


and making new ones 
my former assistant now with The [empo 
ium, Madison, Wis., came down to see 


and attend the meeting and [ hope his eff 
paid him as much as’ [ enjoyed seeing hi 


War Fu 


Victory campaign is assured of success wit 


Chicago's Community and 


window contest 
Club . Geor 


and. the 


the announcement of a 
the Chicago Display 


Hermanson is chairman decisiot 


judges will be final... and also ta 


with George around. ... Marjorie Smith 
Edgar A 
Ill... as display director . she 
Hens & Kelly, 
New York Universit 
that “Dust 
display director, I] 


joined Stevens, Inc., Evanst 
Was Tormet! 
with Hengerer’s and Butta 
a graduate of the 
School of Retailing 


be Lore IF \ 


Name 


Rhoads, 


tric Power Board, Chattanooga, has be 
explained by a very nice detective 

writes “This name that vou wondet 
about, ‘Dusty. was tacked onto him wl 


he was 11 years old by his school chums 


anyone by the 
had t 


his brothers were 


name ot Rhoads in those d 


just be nicknamed ‘Dusty’ 


also named ‘Dusty’ 
had 


phone calls straight as 


mother, not hking the name, quite 
getting the 
TIC k bold 
talk to Dusty’ ’ 
this out for me 
that 


“Dusty” 


time 


and voices would sav: ‘Let 


thanks for straighten 
and if vou are still wond 
ing about nice detective just ( 


her Mrs. 
ports that party by 


Rhoads irom all 


Dazian’s hit a new 


in display entertainment and Tom Lee, 
speaker of the evening, rang the bell as 
always has done in the past .. . the t 


a large pencil in 
‘“Disolay ... . On and “O# 

page in DISPLAY WORLD m 
[Continued on page 03] 


displadies holding 
month's 


Record” 
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NATIONAL ASSOCIATION 


















They just 
loved Miss 


Manny... 


but 
she had to make 
way for a newer 
model 






























UCH ts the lite of a mannequin, but how could it be different How can you show a 1945 garment on a 

1940 dummy? Styles change in mannequins and display equipment as they do in clothes and acces 
Discard the old and invest in some new display props and materials 11 you want your store to keep pace wit 

| I I | 
competition. The postwar challenge to display departments will be terrifti \nalyze vour needs and get 
share, so that vou can invest 1/3 of the promotional dollat lispla Discuss ve problet yectiy t 
the members of N.A.D.L. Our overall experience can b il t lake every advantage 
Members of the National Association of Display Industries 
Adler-Jones Company Crystal Fixture ( \l Halverson, Inc Schack’s, I1 
Advertisers Display & I \. Darling ¢ B. A. Ja Co Scheuer Mfg. (« 
Exhibits, Inc Dazian’s, It The Kawneer Ce Sherman Paper Pre ts Corp 

\laddin Fabrics Decorative Novelty ( London Displays Shoe Form C In 
Allied Display Materials, Inc Decorative Plant Ce A. Lutz Silvestri Studi 
American Fixt. & Mfg. Co Display Corporation I.ynn Display Nat Siegel Fixture ¢ 
Arrow Dec. & Fixt. Co Display Equipment Cory Maharam Fabrice Cory Silvestri Art Mfg. ¢ 
Austen Displays Display Products Co Mechanical Man, In Standard Fixture (¢ Ir 
C. Barrango Co Display Sign Center, In Mileo Mannequins Staples-Smith Co 
Bliss Display Corp Durable Displavs, Ine Modern Art Studios Starkman Displav Center 
Eve Brueser Studios, Inc Facil Fabrics Cc Modern Displays Ww. I Stensgaard & A i 
Bulkley, Dunton & C Gardner Displays C« Mutual Disp. Mfg. ¢ Taffel Bros., In 
The Carrata Co Garrison-Wagner ( Natural Creations Timbertone Decorative Ce Ir 
L.. J. Charrot €Co., Ine Earl W. Gasthoff C Old King Cole, Ir Timely Service Ce In 
James A. Cole C General Display Cory Reflector-Hardware Cory Jas. B. Williams, Ine 
Colonial Decorative Display Co General Display Studios The Reyburn Mfg. Co., In Sue Williams Studi 
Cook & Meier Grant & Silvers, Inc Rip Studio W. M. Zeppen-Field Stud 
Emil Corsillo, Inc The Greneker Cory Royal Paper Cory Display World, As te 
Coy, Disbrow & Co Victor Haida Displays, Ine Gustav Rubner Member 


PROGRESSIVE 


( of DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 
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Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 
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NATHAN SILVERBLATT, Manager, 
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OUR PLATFORM 
| 1. The Promotion of Display. 
|2. More Display Cooperation by Manufac- 
|. turer and Merchant. 
Advancement of the Display Business. 
Practical Service to the Display Profession 
and Industry. 
Greater Appreciation of Display's Power in 
Merchandising. 
Absolute Independence of Our Editorial 
Columns. 
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Merchandise Presentation 
In the Immediate Future 
(The 


play's part in merchandise distribution and 


following guest editorials on = dis 
vears immediately ahead 
are by field’s experts WL. 
Stensgaard, president, W. L. Stensgaard & 
\ssociates,  Inc., Carl V 
promo- 


York 


presentation in the 
two ot the 
(Chicago, and 

sales 


New 


Stensgaard has this to say: 


Haecker, assistant director ot 
tion, \\ ys 
City 

“Neve 


ed with such tremendous responsibility 


Grant Company, 


betore has display been contront 
and 
\merica has the tremendous 
back to the 


American public is ready 


Opportunitie 5 


task of bringing retailer store 


produc ts that the 


to buy as never betore Phe science of met 


chandise presentation has grown rapidly in 


the last tew vears but now must take part in 


the greatest distribution of goods ever known 
in the history of the world. Reduction in 
reduction in 
better 


sales pet 


distribution cost means also 
cost Phas 
in capital letters, 


better ce 


spells display 


operating 


More square 


mtrol ot 
better 


selection 


Toot, MVENtOLY, MOTE 
educ ad 


All ot 


dramatic presentations, visual 


tion, more ease ot selt 


these are display responsibilities 


“This problem, therefore, means a tremen 


dous increase in experienced personnel t 


manage and handle such assignments, great 


er investment im store equipment tor the 


Purpose 1 display, more promotional de 


vices, presentation of  imdividual 
remodeling ot 
selling \ll 


with 


tremendous 


products, lus 


stores and greater etheieneyv in 


this is detinitely involved merchat 


disc more commonly called 


presentation 


‘The tuture as never been brighter and 


I predict there will not be enough men 


DISPLAY WORLS 


equipped with full experience to take advan- 


tage of the opportunity immediately ahead. 
For everyone interested it means more sin- 
related facts and 


\merica is ready to invest more 


study of all arts, 
principles. 


money in display in the next five years than 


Cere 


we saw invested during the last 20 vears.” 
“AS takes 


shape, as production of civilian goods speeds 


Haecker follows: reconversion 
up, as folks start needing and wanting bet- 
better and 
merchandise 
will it 
and our opportunity to serve our employers 
that we 
factor in. the 


ter homes and living conditions 
available for 


duty 


as new becomes 


all of us, just so become our 


and our customers in such a way 


become an economical dis- 
tribution of merchandise. 

“National experts tell us that production 
has and will again set the pace in peacetime 
as it did in wartime. Distribution of goods 
(the 


methods, plans, leadership, for bringing the 


retailer's job) will have to speed up 


merchandise to the customer—but most im- 
portant, however, will be the assignment to 
retailers of bringing the customer to the 
merchandise ! 

“That's our job as we look ahead and the 

principles that have 
still hold true. Here they are: 

1. Advertising (In all of its Na- 
tional tie ups, newspapers, circulars, package 


simple always been 
basic 


forms.) 


stuffers, radio, television and dozens of other 
media that help to bring the customer to the 
store—but all stores do not advertise. 

2. Window display (With its various types 
kinds.) 


and Basically each display to ‘sell’ 


must sell merchandise, to be a 
distribution—but all 


into the 


something 


potent factor in mer 


chandise doesn't get window. 
(Presentation of the 


at the point-ot-sale.) 


3. Interior display 


merchandise The only 


place in the entire scheme of retailing where 


the merchandise, the customer and the mon 


ey are all together at the same time—and 


store has counters 
(The 


1 
and 


every 
coordination of 
Only 


conscientious 


4. Sales) promotion 


all selling plans activities. ) 


through consistent, constant, 


team-work with all branches of the business 
(buying and selling) can sales promotion be 
made to work. It will do the job. 
“Tt. as thie 


true; it's going to be a buvers’ 
} 
! 


still 
market. It's 
look 


plan ahead will be aheae 


same old story, but it is 


going to be tough Phose who ahead 


because. the \ 


St. Louis Club Program 
Includes Display Talks 
Scheduled tor 
Louis Display Guild are the 
October 24, “Yard 
dgscussed by 


future meetings of the St 


following sub 


rects (goods and Diap 


erties’, to be James EK. Van 





DISPLAY WORLD is glad to an- 
nounce that relaxation of government 
restrictions on the use of paper now 
makes it possible for the publishers 
to accept subscriptions for immediate 
service. Single copy sales and news- 
stand sales have likewise been resumed. 

The total guaranteed circulation of 
DISPLAY WORLD is now 9,000 


copies. 
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Department Store, an 
Oscar Hagen, Rice-Stix; October 31, “Th 
Store of Tomorrow”, by Paul Klories an 
Carter Lewis, Union Electric Company, ani 
John Doran, Advertisers Display Company 

Subjects previously covered were: Men’ 
wear, by Daniel Sullivan, Wolff's, Josep! 
\bein, J. C. Penney Company, and Eugen 


McKeehan, 


Coutren, Saffern's 


Greenfield's; women’s wear, b 
Dauer, Cunningham's, Ott 
Kline’s; materials of display, an 
Hugh Hockaday, Scruggs, Van 
gifts, Neef, Fa 
drug store displays o 


Arthur MeMahor 


Guy Bryant 


Ralph and 
Lasche, 
action, by 
dervoort & Barney; 
mous-Barr Company ; 
high profit items, by 
Glazer Drug Company, 
Walgreen Drug Company. 

Club members met the evening of Octo 
ber 9 at the Hotel De Soto to lay final plan: 
for a Hallowe'en and another for 
Christmas. Motion pictures were also show) 


Joe 


and 


party 


of helicopter transportation. 


Soldiers Prepare Displays 
For Educational Program 

Designed and processed by an expert crew 
of GI layout men, artists and letterers, spe 
cial illuminated island displays will be in 
stalled in about 50 U.S. Army installations 
in Europe to promote the vast educational 
program of the Army's Information and 
Education Division. 

Enlisted men who formerly produced dis 
plays and signs for motion picture studios 
and prominent advertising firms have set up 
shop in the one-time Austrian Embassy in 
Paris under the supervision of Major Morris 
E. Milner, of Charleston, chief of the Audio 
Visual Aids Department of the Information 
and Edueational Division. 
feet long, 10 
high, emphasize the 


The exhibits, which are 12 
feet and & feet 
main educational features available to 
\merican Continent. They 
are similar to those displayed at the New 
York World's Fair, 


board was constructed in circular shape to 


wide 
troops on the 


although one special 
conform with a style popular in Paris. Dis- 
installed in Army 
headquarters in Frankfurt and Paris, and in 
Red 


Paris. 


plays already have been 


the American Cross enlisted man’s 
service club in 

The department also prepares posters, with 
the aid of thographic and silk-screen pro 
cesses: motion picture trailers tor GI use, 
with the assistance of the Signal Corps; art 
work for pamphlets on the education pro 


gram, and guides to help military perso 
nel serving as instructors in various schools 
Personnel in the production office includ 
Robert J. Chaddock, Detroit, | 
\dvertising Art Studios; 
McCaslin, Cincinnati, Cooperati 
Short 


Corporal 
Driers Sergeant 
Sibley H 
Displays, Ine 
San 


Lous J 
Patterson and Hall Studi 
Frank C. Wisheusky, West Hat 
Rundbaken Signs & Display 
T. Walton, Atlanta, forn 
advertising manager of L. Herman's Depart 
Danville, Va.; First Lieutenant 
Donald F. Snider, Cleveland, Forbes Lit! 
graph Mig. who is 
irt director in Paris, and Captain Morris |! 
Kates, New York City, of Llovd, Chest 
Dillingham, Ine. 


sergeant 
Francisco, 
Corporal 
ford, Conn., 
Sergeant Joseph 


ment Store, 


( oOmpany, serving 


and 











OFFERS YOU SENSATIONAL DISPLAYS 
MADE OF REVOLUTIONARY NEW CRYST-L-GLAS 





aller ©.“ femitrach 








The newest handprinted decora- 
tive display paper, available in 50 
outstanding color arrangements, 


varying from bold primary to 
muted soft tones. Designed by 


Erwine LaVerne, winner of the 
Gold Medal and Highest Distinc- 
tions in the International Exposi- 
tion, Brussels, 1929. 


FTH AVENUE 
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Wood Turned 


BARBER POLE 





Here is a smart display unit for neglected men's 
cases. A modern, versatile post for men's ac- 
cessories. Use them in their natural beauty or 
stripe them, paint them any color, as your fancy 
dictates. 


Sold unpainted in sizes from 10% inches high to 
5 feet high. 


Background, as shown, one of many handcraft 
simulated wood veneers on paper supplied by us. 
Sold in sheets 3' x 8' or rolls 3' x 24’. 





VOGUE DISPLAY SERVICE 


1810 67TH ST., BROOKLYN 4, N. Y. 





A G-R-R-AND 
PURCHASE, MON! 


YOU'RE RIGHT, SANDY. DELTA 
BRUSHES ARE DESIGNED 
RIGHT TO SAVE YOU TIME 
AND TROUBLE .. BUILT RIGHT 
1O.Gt M LONG LIFE. . 


VE YOU MONEY. 


* 





DELTA BRUSH MFG. CORP. 


119 BLEECKER ST. NEW YORK 12, N. Y. 
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ODA News Notes 


By C. H. FADEM 
Secretary, Cleveland 


( pete and Ohio were honored 
with an all day regional conference 
at the Hotel Carter on September 26 
at which 23 war loan officials of the U. S. 
Treasury met with war finance officials from 
eight states. 

The meeting was opened by Ted R. Gam- 
ble. National War Loan director tor the 
Treasury, and was then divided into a series 
of eight specialized conferences with experts 
from Washington addressing each group. 

Robert W. Coyne, Assistant National di- 
rector, Was particularly interesting with an in- 
spiring talk when he said: “The war is over 
as we move into the last chapter of the War 
Bond We move in with an atmos- 
phere charged with victory and peace. But 
we also move in against a background of 
tragedy. We must gauge the job ahead in 
the final Victory Loan by the job that is be- 
That job in the first seven War 
Loans was a magnificent performance.” 

Thirty-five displaymen from Ohio gathered 
in a special room and pledged all-out sup- 
port tor this coming Bond drive. B. W. 
Newell, sales promotional manager for Wm. 
Taylor Son & Co., Cleveland, presided and 
revealed a program that will tie-in with the 


story. 


hind us 


arrangements. 
the special promotions 


Washington 

The calendar for 
is as follows: The drive opens October 29 
and ends December 8. 

Saturday, October 27, Navy Day; Sunday, 
October 28, day before Victory Loan starts; 
Statue of Liberty unveiled at  Bedloe’s 
Island, 1886; Saturday, November 10, U. S. 
Marine Corps Organized 1775; Sunday, 
November 11, Armistice day; Hitler occupied 
all France, 1942: Monday, November 19, 
Lincoln's Gettysburg Thursday, 
November 22, Thanksgiving day; Tuesday, 
December 4, Roosevelt-Churchill-Stalin met 
at Teheran, 1943; Friday, December 7, Pearl 
Harbor day. 

In all Victory Loan advertising, the bonds 
will be called Victory Bonds instead of War 
Bonds. There will be a new denomination 
bond in this drive—a $200 Roosevelt Bond; 
it is suggested that it be featured in a minor 
the new addition to the 


address; 


way for what it ts 
line. 

Slogan: “They finished their job—let’s fin- 
ish ours !” 

Official A design combining the 
wreath and liberty torch, with the 
words “Victory Loan” prominently  dis- 
played, has been developed for use in all 
Victory Loan advertising materials. Black 
and white prints and proofs with color indi- 
cations are available on request. 


insigne : 
victory 


Morris L. Black, Strouss-Hirschberg, who 
is our board chairman at Youngstown, went 
right out and got himself a big club when 
he organized the Youngstown Display Guild 
with 30 members. The meeting was held at 


the YMCA auditorium and these officers 
were elected: Morris L. Black, president; 
H. ©. Petsch, The Printz Company, vice- 
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president; Miss Kurtz, Crest-Johnson’s, se 
retary, and John Siefert, McKelvey’s, trea 
A meeting will be held 
Puesday evening. 


urer, Sy¥ery Seco 


Four consecutive vears of loyal, hard at 
persistent effort by the Victory Bond displa 
committee of the Ohio Display Associati 
have won the admiration of the U. S. Treas 
War Finance Division bev 
since April 1, 1941, when 
chairman of the 
appointed ©. H. 


ury officials. 
Les Janes, ther 
national Victory Displa 
Committee, Fadem Stat 
Display chairman and ten other display di 
rectors throughout Ohio as chairmen of thei 
local communities, this committee has stuc 
to its guns and has made a most outstand 
ing record. Today this group is still tun 
tioning with 60 members, and every men 
serve in an even greate 
capacity in the forthcoming Victory 
drive. More than 100 activities, 
ing many government 
commercial groups, represent just a part 

the program that was scheduled for thes 
“Commandos of the Home Front.” 


ber is ready to 
Loa 
represent 


agencies, Civic an 


An invitation is herewith extended to al 
Ohio displaymen to enter their War Bon 
window photographs in the Ohio Display 
\ssociation’s annual photograph contest. No 
entry blanks or strings attached to this cor 


test; $300 in Victory Bonds will be awarded 


More than 1,000 pieces ot valuable educa 
tional material will be mailed to display 
men and women throughout Ohio, sent tree 
through the educational department of the 
Ohio Display Association. In the event you 
do not receive any, please write in and we 
will be happy to put vou on our mailing list 
Address C. H. Fadem, Lyon Tailoring Con 
pany, 2320 Superior, Cleveland 


Dynamic Display 
Is New Firm 


A new display studio has been formed 
under the name Dynamic Displays at 145 
West Tenth street, New York City. The o1 
ganization makes complete window. ensen 


bles or individual pieces to order, with th 
display ensembles so made that they can be 
installed by Charts 
complete directions for installation are tu 
The firm 
mache and wire sculpture, but works in al! 


almost anyone. and 


nished. specializes in papier 
materials. 

Dynamic Displays is under the directios 
of Martha Weatherly, tor many years with 
the advertising department of Strawbride 
& Clothier, and, until parti 
in another New York display manufacturins 


recently, a 


company. 


Paispearl to Distribute 
For Ivano, Inc. 

An arrangement 
which all of the pearl crystals manutactul 
Inc., Malden, Mass., 
tributed exclusively by Paispearl Product 
Inc., 65 Nassau street, New York Cit 
Paispearl has for years been recognized as a 
pioneer in the field of pearl pastes, lacqu 
and similar products 


has been concluded 


by Ivano, will be ad: 








floor 
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. Gimbel’s Undertakes 


Video Demonstration 


. RTHUR C. KAUFMANN, executive 
a A head of Gimbels-Philadelphia, has an- 
\ nounced that arrangements have been 
ai completed with the RCA Victor Division of 
ES Radio Corporation of America for the most 

’ extensive demonstration of intra-store tele Watch For 
vision specifically designed to show the power 
~ of video as a department store selling and 
a display medium. th N by 

el With complete intra-store television equip- e ovem er 
x ment now being installed by RCA Victor 





M the test demonstration will be opened to the 


nM public on Wednesday, October 24, and will Issue of 


n run for an extensive period, Kaufmann dis 

U closed. 

vd Using the practical theme, “Television DISPLAY WORLD 
nt Goes to Work,” Gimbels-Philadelphia hopes 

uM to apply a yardstick to the merchandising 


assistance which television can provide by a 
ES dramatic presentation of the store’s mer- . / ie Bag] 2 YT] : 
chandise, Kaufmann said, and to measure : z ° M A R K I: I G l D I: 
the pulling power of television in building : ; 
store trathe in selected selling aac It Was to the first postwar assembly ot 
pointed out that the demonstration at this J 
lay time would minimize, but not overlook, video ; ; ; , a 
No as an entertainment medium. It will, how displaymen being invited to visit 


ever, emphasize its possibilities to increase 


Ol 
ler sales. 
Based on the success of this demonstra N ¥ k C : 
tion, consideration will be given to the in- e W O r | t y 
—— stallation of RCA Victor television equip 
a\ 


ment in Gimbel stores in Pittsburgh, New 


ree [I York, and Milwaukee During December 


ul Recalling that Gimbel Brothers was the 
bal first department store to install and operate p , 
ud a radio broadcasting station in Philadelphia, to Vic w the advance presentation 
ist in 1922, Bernard Gimbel said that television 
ms would be an even greater force than radio S . . 
in department store merchandising By of 1946 display lines. 
means of the RCA television system, he 
pointe] out, customers on various floors can 
be shown Gimbel merchandise on other 
floors throughout the store. The - fePrticino mavec wy “arry 
eipe “We are satisfied that television is) suth Phe advertising pages will eal 
14> ciently developed to enable us to conduct a J 
a fair test of its usefulness in’ store met the announcements of display 
chandising activities. That is the purpose : 
the of the experiment to be conducted in Phila 
Bass delphia, and why we are willing to make houses throughout the country 
raids the investment to conduct this experiment.” 7 : 
me Department stores will benefit from. the . 
pie) television demonstration, it was revealed who will be ready to serve you 
Store executives throughout the country are : 
being invited to Philadelphia to see at first : . 
nO! hand Gimbel’s results and experiences so at that time. 
9 that for the first time they will have actual 
a facts on the practical possibilities of store 
t1 = 


rchandising through video. 

he importance of the Gimbels-Philadel 
demonstration was further stressed by 

John K. West. public relations director of 

the RCA Victor Division who presided at T — py ale : T ee — = 
ee ee November issue out November 15. 

Stration is expected to serve as a test pat 

of | for si ilar ide-scz . 1¢ oO “ojyects oO . -- -ACRrtU : + > > ~ 
r SM SaaS ete aca Vee ERE ee 4 Space reservations must be made at once. 


e presented by RCA Victor in department 


" Stores throughout the country. 

he intra-store video demonstration at Advertising closing date, November hl. 
Ginbel’s will be the largest project of this 5 o 
i ever attempted. Viewing centers will 


he nstalled on the seven floors of the store. 


[Continued on page 92] 
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FACT, FUN and 
FANTASY in DISPLAY 


TO MEET YOUR NEEDS 
IN ALL MEDIUMS 





TALLY-HO Display Studios 


150 E. 28th St. New York City 16 











Exguisitely Modern... 
Hexco LUCITE 
DISPLAYERS 





pe: FOR MAXIMUM 
} SHOE DISPLAY ALLURE! 
| To enhance the eye-appeal of your qual- 

ity shoe merchandise .. . use u/tra-smart 


displayers of Hexco Lucite. 
1/] Highly Polished and Buffed Edges 
Hexco LUCITE Prices 


8", 12’ of 16° Shoe Stands a 
Midget Shoe Stands perdozen 21.00 
Hand Bag Easels per dozen 7.50 
” Hosiery Stands each 3.95 
18" Hosiery Stands each 4.95 
Write TODAY for “HECHT'S Glamorous Glass 
esplaver Circular 


HECHT FIXTURE CO. 


Since 1892 
212 So. FRANKLIN STREET ¢ CHICAGO 6, ILL. 
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DISPLAY ESSENTIALS 


[Continued from page 58] 


money have a more masculine appeal. In 
fact, in dealing with women customers | 
would put the second heading above the 


that she 
She 


first. With 


be elamorous 


color we tell her can 
beautiful. 


We can even go a 


and can be 
loved and sought after. 
step further in presenting our merchandise 
by showing her, not too directly, how. she 
can use color in her own life to bring about 
the fulfillment of her desires. 

Pink 


affections. 


stimulates the tender or romantic 
(A Victorian superstition claims 


that pink makes men propose). 


(green attracts the man who loves tarm- 
ne? and the out-ot doors. 
Red stimulates his more active emotions. 


(Rita Hayworth in “Blood and Sand” made 


play on the hero's emotions by 
this color, first 


then with the flashing of her 


a strateg1 


the use ot with a bunch ot 
red carnations, 
a white guitar, and finally 


entire 


long red nails on 


she completed her conquest with an 


gown of clinging red material.) 


Purple imphes that you have aristocrat 


tastes, and will please the man ot breeding 


White for 


and brings out his chivalry 


purity plays upon his idealism 
Black mystifies him 
Blue 
and the sea 
that he has 


with the sky 
lead 


found a harbor of peace 


With its) association 


and mother-love him to 
believe 
and is, incidentally, his favorite color. 
Whether this sounds silly or not, this type 
of idea must be respected. 
Dress a girl in black, beige, brown or gray 
and send her to a and likely as not 
she'll 


ake the 


million and black or 


party 
have a dull evening 
same girl and dress her in vet 
green with magenta o1 
and her evening can't fail 


in lemon vellow 


That is these are 


black 


along 


because pure spectrum 


hues, with no white o1 in them. Some 
and say “I 
and that’s 


isn't 


old) maid will come 
wouldn't resort to such bad taste”, 


Bad 


colors It 


where she’s) wrone taste made 


out of brave arises out 


of conflicting 


strong, 


centers of interest, massing 


ontrasts—like red and purple instead 


mad ¢ 


ol red and black, a lot Oot 
l littl 


green instead ot a 
combine ra 


magenta with the 


touch here and 


with pink of a 


tnere, chartreus¢ 


Pheretore, when we design highly temi 


nine displays—cosmetics, spring millinery, 


lingerie, neegligees and evening weat We 


usually stress backgrounds and color tieups 


with the romantic colors lavender, pink, 


pale blue, jade green. When the displays 
ire on the “higl stvle” on dramatiu s1cle 
long gloves, evening hair ornaments, dinnet 
ats, or dresses suitable to dinner in a res 
taurant, although not necessarily tormal 
these tints take on a deeper or more dra 


more hues are used such as 


vellow, pure vellow 


| he S¢ 
then we 


green, 
obviously are 


come im with 


Lt novelty—a “circus queen” set of colors in 


display, and we use jarring reds, pinks, 


emerald and raw vellows These 


erecns 
are very stimulating and appeal to a hidden 
, 


for circus 


attract 


nostalgia days ot 


even a sup 


pressed desire to attention on the 


part of the shoppet 
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When we 
plays, an entirely different principle is set 
motion. Through mak 
the male customer feel virile, or 
promise him that he will create that impre 
Therefor 


design men's windows or dis 


seek to 
rather \ 


color, we 


sion if he buys our merchandise. 
in men’s displays we employ a great mat 


shades (hue and black) such as brow 
burnt orange, blue, maroon. These color 
suggest the fine rich browns of oak pane 


ing, the rich shades of the game bird’s feat] 
ers, the fine leathers of England, the woo 
huntsman, or tl 
silvery trout and other fish, tl 
green of the turt, the steely blue of wat 
as seen from a sailboat. When small toucl 


sy green beloved of the 


green ot 


of almost pure hue appear, they are as ti 
bits of blue and red and orange as found in t 
fisherman's flies, or the vivid reds and blu 
(especially in scarfs and ties) of an o 
French stained glass window. 

On the subjects of “leather” colors at 
“oak paneling” 
the type of displays that most 
semble the men’s wear displays are the c 


have 


browns, we might say tl 


closely I 
more 


lege displays. College girls 


less affected men's garb and therefore we 
give them rugged backgrounds and viril 
bold shades of browns, beiges and grec 


With men they share t 
colored plaids On OCE 


and luggage tans. 
love ot brilliantly 
sion, which stand out dramatically 
a background that is low in key. 
Women's fall 


shades in common with men’s wear displa 


agains 


displays also use many 


maroon tound 
autumn as the blu 


green, dull green and dark blue and gar: 


and 
employed, 


Every vellow, rust 


leaves 1s 


found in the teathers of pheasants and ot 
\ll colors that symboliz 
used, the purple 
grapes, the maroon ot egg plant, the beig 
of wheat, the orange of the pumpkin, ete 
This 


display, and there are many specific depa 


er game birds. 


rich harvest are also 


covers the general sort of wind 


ures created to arouse the imaginatior 
love for the 
South Amer 


peasant col 


the shopper to satisfy het 


mantic or the tar away—te., 


can colors, Reno colors, 


Hawatian colors—or, as I said, circus 


pink lemonade colors, Russian ballet col 


and so on 


To become a little less general, | 
bring vou some of the more definite findings 
in the psychology ot color These are 


Investigatior 
rather 


When you 


theory, but the result) of 


many authorities. They wall be 


teresting to keep in) mind 


trying to appeal to specific groups 


Athletes like red: it is the color ot h 
and stands for excitement and action 
tellectuals like blue The convivial 


Natural 


high stand 


orange. Egoists like vellow 


ple, with a normal desire fot 


of living, Tike 


ePrTeen 


Dark blue has the greatest advert 


ippeal tor women, while green is the 


most color used atter black and whit 
advertising 


\\ hite 


taurants and hospitals, it has 


ideal color tot 


been di 


is no longer the 


ered. Although it conveys the idea ot « 


liness, it also gives an impression ot 
and bleakness 

Red, 
citement and life, actually 
ot the beholder. It 


mentioned before as a color o1 


raises the 


chases away n 
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Vid Rosner, display manager for H. P. Sel- flanked by moveable Flexglass panels, also Flexglass is real glass, mounted on cloth and 
man & Co., Louisville, Ky. has created a of White Dewdrop, which can be replaced cut into squares or rectangles. Send for 
Flexglass window background remarkable by panels of different cuts and colors to suit samples of vartous cuts and colors 

for its easy adaptability to many different the season or mood of display. 

moods. The small, curved Flexglass panels in the \ beh 

Two permanent columns of sparkling White front (changeable, too) complete a display Alay it 

Dewdrop Flexglass in the rear center of the foundation that combines the maximum in 1 

display form the basic elements. These are adaptability with a minimum of effort. oo 

UNITED STATES PLYWOOD CORP., dept. F, 55 West 44th Street, New York 18, N. Y. THE GLASS THAT BENDS 














WALL BOARD 
TUBES 


ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 
less than $3.00 there is an additional Handling Charge. 


Diameters a i % by 4 6 8" 10" 12' 14' 161," 
Lengths 

3 feet $0.20 $ .25 $ .35 $ 50 $ .60 $ .85 $1.05 $1.30 $1.55 $1.80 
41, feet 30 06.40)—S(i«55—C(i«BOsi«i«wSsiL25 1.650 2.00 2.35 2.65 
6 feet 35 .50 .70 1.00 1.20 1.70 2.10 2.60 3.10 3.60 
9 = feet 55 .75 (1.10 1.50 1.90 2.50 3.25 4.00 4.65 5.25 
12 feet 75 1.00 1.50 2.00 2.50 3.40 4.30 5.30 6.20 7.25 


Use Half Tubes For Backgrounds 
And General Display 


Cut in half lengthwise tubes: |" to 6", 35c—8" to 1614". 50c. 





See Your Nearest Dealer 


THE MUTUAL DISPLAY MFG. CO. or Write Us Direct 


1101 POWER AVENUE CLEVELAND 14, OHIO ALL PRICES F. O. B. CLEVELAND, OHIO 
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ranking 
and 


the other 


parade, 


Blue, top 
favorite in the hit 


quiets. Orange, like red and also yellow, is 


depression. 





soothes 


Accentuate the Natural: 


WITH 


YUCCA 
POLES 


3” Diameter x 9’ 
Special $2.40 


stimulating and warming, it represents har- 
vest and plenty. 

Chartreuse, then green, are the most 
duing”’ should that 
though blue is soothing rather than gay, it 
is the color of truth, heaven and happiness. 
We all remember the “blue bird of happ1 


ness. 


“sub- 


colors. I have said al- 


yellow, 
This 


Children preter warm colors (red, 


orange) to cool (blue, green, violet). 

should be 

them 
Violet and purple are 


Manv interesting stories can be told about 


remembered in designing for 


colors 


“Subduine” 


These durable lightweight poles are the influence of color on human psychology. 


an ideal “as is” display item, or may For instance, the famous Blackfriar’s 
be used for fabricating trees, fences, bridge in London reduced its suicides to one 
etc. Sizes available. 1” to 6” diameter. third by painting the bridge Kelly green. 


. \ meat packing house was doing rather 
Immediate shipment 


badly \ll of its cases were white and 
We also carry a complete line of gray Business zoomed when turquoise 
tropical imports suitable for display walls and refrigerators were installed As 
items BAMBOO poles, handwoven turquoise was a complement ot the orange- 
GRASS MATS, PANDANUS braid red of the meat, the flesh looked fresh, appe 
tizing anl rich and a great deal more of it 

Was sold. 
® \ tamily which was always peacetul on 
other occasions, always quarreled at the 
table \ psychologist found that the dining 


room was papered with magenta—of all col- 


TROPILRAFT 








ors! This color is) stimulating in) small 
535 SUTTER ST. -cnapaegei or in a caeaneN display, 
mut as a family wallpaper it was emotion 
SAN FRANCISCO 2. CALIF. ally fatiguing and eventually very irritat 
ing 
' \ school decided to use bright, pure col 
ors instead of conventional grays, creams 
and browns. Higher grades and fewer al 
sentees were the immediate results. 
In 1928, Coach Alonzo Stagg of the Uni 
versity of Chicago had two dressing rooms 


his tootball team with soothing col 
calm the 
halves, the other 
fight talks 
\ psychiatrist 
Sons, 


tor ON 
between 


fol 


players down 
with stimulating 


Lome? back nto the game 


ors to 
hues 
before 
needed white walls tor 
but 


changing the 


lighting re his consultation rooms 


werent cheerful ; walls to vel 


low helped his practice 





Reds and oranges make a room seem 
warmer. In a cafeteria in an airplane plant 
the workers complained of cold. A- red 
border tor the room stopped the complain 
ing 


Its 
and in dis- 


the psychology ot color. 


influence can not be 


So much tor 
underrated, 


play o1 selling it often spells the difference 


Christmas between overwhelming success and. actual 
failure. Study the individual to whom you 
Wish to appeal in vour display, and tollow 

the rules that have been mentioned 


Historically, colors are as old as the his 


tory of menkind. Prehistoric wall paintings 
IN PAPIER MACHE reveal the use of colors that have remained 
even until this dav. We are all familiar 
with the fine color work of the Greeks, 
Egyptians and ancient Babylonians, with 
...AT LYNN DISPLAY their rusts, vellows, dark blues and_ tur- 
quoises. But how did ancient man get his 
17 W. 45TH ST. paints? 
You will be surprised to learn that until 


N. Y. C. analine dves were discovered in 1856, there 


was very little change in the methods of ob- 


The 


] . - - 
| taining color for thousands of years. 
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Egyptian, Biblical and Renaissance paint 
ers all used about the same methods of ob 
Where 
the old time painters got each color makes 
study. Beautiful semi-precious 


taining colors with which to work. 


a tascinating 


jewels, even, were crushed to obtain som« 
colors. 
Red, in the time of Joseph and his brotl 


ers, came from a little insect, the cochineal 


made of natural cinnebar 


Vermillion was 
while madder was taken trom the root o 
the madder plant and from the peels o 


pomegranates. 





Purple was a very special color. We se 
with the “visual purple” of our cyes, it 1 
the last color we see in the evening, the firs i 


in the morning. To the Egypt 
the earth. Warrior 
wore it as a protection to make them cour 


color we see 
ilans it represented 
ageous, calm, “down to earth”. It was th 
most precious imaginable substance, as 24), 
QOO litthe Mediterranean 
to produce one ounce of 
people and 


snails were neede 


purple dye. O1 


course, only rich rulers got 
chance to use anything dyed purple 


became a phrase indicatins 


so “bor 
to the purple” 
rovalty. 

Black was always obtained in one way o 
were buric 


from carbon. Bones 


‘ivory’ black, while vines and twig 


another 
to make * 
were burned to make the bluish 


the ink of 





“vine black 
the 


Sepia came from cuttl t 


fish. 1 
| 


Blue was made of ground lapis lazuli 


While another form was made by burning 


wood and ox blood together. 

(green came from copper, that lovely deep 7 
jade that forms on whilk 
some reds were made of 


deposit copper, 


iron oxide. Greens 


were also made from boiling elderberry 


leaves 


All of what we know as the “earth colors” 


beige, burnt sienna, raw. sienna, burnt 
umber, raw umber, vellow, gray, rust-red 


were made by washing various earth and 


Most ot 


burned or 


clays. them turned into other col 
colors 
like 


umber 


when baked, so two 


ors 


were derived from one type of clay, 


umber or sienna. For instance, raw 


is gravish, burnt umber is chocolate brow 
mustard colored, burnt sier 


Raw sienna is 


na is a lovely dark red or rust. 

Li dri 
ground when necessary, and were then mix: 
with oils. This 


With this the 


color on the human mind and eye, 


These substances were wash 


formed paint 

effects 
and of tl 
naturally ar 


background of 


ancient history ot color, we 
concerned how we, personally, can mix at 
use color. Mistakes are expensive and e) 
deal of tin 


something 


periments consume ae great 
Therefore, it) 1s 


about the rules of color as applied to 


200d to know 


play and good taste in general. 
We all that 


and blue are the primary colors. 


rc a vell \ 
Mixed 


are pl 


learned at school 


equal parts the secondary colors 


m 


violet, orange and green. Mixed 1 es 
the 
blue-green (turquoise), vellow-green (« 


duced 


- 


produ 
h 


equally tertiary colors are 
treuse), red-violet (magenta), and blue-y 
let. When this is drawn in the 
vheel (see sketch) with the primary colvrs 
forming a triangle with yellow at the apex 
the other colors arranged in 


[Continued on page 74] 


form 0 


and order 
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Display Interest Expressed 
By Sales Promotion Group 


Members of the board of directors of the 
Sales Promotion Division, National Retail 
Dry Goods Association, meeting in New 
York City recently agreed to work out a 
program which would permit a better pic 
ture of display’s place in retailing. The 
group also recommended that a display ses 
sion should be included when the annual 
convention of the NRDGA ts held in January 

The tollowing are excerpts from an ad 
lress given before the meeting by Arthur 
M See, publicity director tor Saks-34th 
Street, New York City, speaking on: “Dis- 
plav ... An Active Selling Force”: 

“Other forms of advertising have gone as 
tar as they have largely because of — the 
scientific thinking that has gone into them 
ven though the advertising conference ta 
ble has been the butt of many jokes, trom 
it has come much research that has tur 
thered sensible selling techniques College 
courses, lectures, and clinics all have helped 
idvertising become a respected profession 
The courses have taught theory, and theory 
s good because it kespeaks serious thought 
So, even betore we go into the kind of re 
search and teaching and training that will 


be necessary to make display advertising 


science in the sense that print 1 advet 
tising is, we must start thinking about d 
play seriously 
“Display has fine research controls 1 
cause, next to the salesperson, it is the 
closest to the point Ot ile Phat 
eo the case Vi sucht to De aple » te \ t 
nd o splays attract the most sales, and 
here the most effective pots to put dis 
| S ale Casual research offers startlin 
esults caretul research 1s. still wile 
ypen field Phis kis ) SCAT is been 
muched 1 ) i ew stores ali ) SOT I 
( cl L111S Nut enera ccen nee thre 
11¢ ple necessal he re V¢ tn OFS ill 
t ispla to work 
Displ Ivertising peopl ( 
ed as, ai trained to | executives el 
hants and thinkers, as well as ‘pretty pr 
e painters’; publicity directors should 
ke display advertising a really important 
rt of their selling plan; displays shou 
ive the kind to mtorr t hie Isto 
Hits vublicit rectors should I 
rses 1 cl 111¢ display c ircl 
Hess ( Ts publicit ( ect 5 § rule 
t the Wwidual esearches 
It ts » to us, the publicity « tors 0 
erica’s @ stores, to give displa he 
id of 3 { native n ership in tire 
vocal support that will make pre 
sDia 1°¢ re ( ec 11 t ) iS 
ers and t Just wW-ers \ that will 
ict stro. in| ntelligent talent to 
1 i rl 1ivert! ) S 
Emil Ross New Head 
Of Emily Shops Display 
Following the resignation of Joseph Seid 
erg as display director for limi Shops 


st assistant, ha been placed in charge ot 
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CHRISTMAS 


ls the Time to Make Your Displays 


MORE FESTIVE 


... with CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


* 
* * 
* * 
« * 


If you wish to step up your holiday displays with an extra 
punch... if they lack that certain eye appeal so necessary 
for attractive decoration . . . we believe the answer lies in 
GLASS TINSELS available in Silver, Gold, Red, Blue, Green, 
and Black . . . these can be applied to any surface and 
make it come alive with color and light . . . DIAMOND 
DUST and CRYSTAL BEADS can be sprinkled over any 
color, reflecting the color they cover and adding sparkling 
beauty .. . this extra effect will improve the appearance 
ef your dispiays cnd create added attraction and interest. 


Send for sa:-inles and full information on 


these Sneriling Display Mcterials NOW. 


* * 


* 


EDWARD C. BALLOU CO. 


6 VARICK STREE NEW YORK 63, Me YT. 








SNOW-BRANCHES 


Sparkled with Mica 
In White—Red—B!ue Colors—6 to 7 feet high 
$24.75 a hundred 


NAYTHONS DISPLAY FIXTURE CO- 


909 ARCH ST., PHILADELPHIA, PA. 




















IN YOUR 


With Colored Granular 
Display Material 


Colors for Every Season 


in combination of colors. Has 


Good around tree trunks. posts. 
spaces, ete. 
Anyone can_ sprinkle 


KEW - BEE- KUT 


Prompt shipments. 


necessary. 


around, 


a 





Contact us direct if 
Free Catalogue 


vour Jobber 
necessary 


Display Dept. 
65 N. 6th St. 


ACCENT COLOR 
WINDOW DISPLAYS 


Made up in all rich, standard colors and 
many 
uses for exterior and interior displays. 
odd 


Inexpensive: no experience 


products 


PRODUCTS 
(Trade Mark Reg. U. S. Pat. Off.) 
Check your requirements NOW with 


National Sawdust Co., inc. 


Brooklyn, N. Y. 












EYE 


SALES 


That's the story 
Mileo Mannequins 
four words. 


artistically 

correctly styled, 

attractive 
look at. And 
pealingly are 
ments displayed 
Mileo 
that a real 

4 urge is created. 


quins 


6 months up. 


P. C. MILEO 





Just off Fifth Avenue 








7 West 36th St., New York 18, N. 


\ 


APPEALING 


PRODUCING 


of 
in 


Your cus- 
tomers will find these 
designed, 
and 
honestly made manne- 


to 


sO ap- 
gar- 


on 


Mannequins 
buying 


Men, Women, Misses, Juniors, Teen-Agers, 
Boys and Girls of all ages and Infants from 


Mileo Mannequins 


Y. 


J 
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made through which 


the complement of each color may be found. 


between, a device 1s 


Red is opposite green, blue is opposite or- 


ange, etc. By mixing two complementary 
colors we get gray. 
To make use of a valuable decorating 


secret, mix a tiny dash of the complementary 
color with each color you use. This almost 
imperceptible graying effect gives your col- 
or quality. 

But 


green, or 


do you mix pink, blue and jade 
burnt 


how 


brown, olive green and or- 


ange ; 


All these are obtained by mixing the hues 


or pure colors found on the wheel—with 
black or white or both (see the triangle 
diagram). 

\ll hues mixed with white are called 
tints. They are pink, light blue or turquoise, 


ereen, pale chartreuse, pale violet, pal 
ete 
\ll hues mixed with black are 


jack 


magenta, Ivory, They contain no black 


called shades 


Orange and black are brown, blue and black 


are navy, red and black are maroon, vellow 


and black are olive, and black are 


bottle 


ereen 
rreen. cK 

both black 
background 


blac k 


tone 1s 


Tones are colors) containing 


ind white Phev are pertect 


colors. Beige is) orange plus and 
' 


white as green 
] 


Very moss-L2reen 


black and white 


and a dusty pink is black 
and red and white 

Now that vou have the basic rules on mix 
ing color to use im your display work, you 
will wonder how to combine these colors 
so they look well. This is largely a matter 


Phere are rules of col 


but 


oft discretion many 
decoration 
at To 
has always 
Now, 
designers 


all 


Frew 


or harmony, modern 


POS 


ahead and breaks them combine 


two complementary colors been 
too 
hat 


green in 


considered TOT good modern 


painters and even combine 


bright red and their vibrant, 


concentrated brilliance people would 


combine pink and red, or pink and o1 
but 


dare 


ange, perhaps, Vogue calls them “smart 
dissonances.” 


The 


to produce 


out one way 


\ny 


produces a 


triangle diagram points 


color harmony. way you 


follow a straight line type ot 


You find white-gray-black, color 


tint 


harmony 
shade-black, color-tint-white. A and a 


shade seldom go well together. 


\nothet 
harmony 


safe method of producing color 


is to use colors that are neighbors 


of one another on the color circle—all cool 
tones, such as blue, turquoise and green, 
or all warm tones, such as red, vellow and 


orange 


The case against mixing complementary 
colors and those far trom each other on the 
color seale is that warm and cool colors 
produce different focuses in the eve. Warm 
colors make the eve far sighted, while cool 
colors make the eve near-sighted. Only 
vellow and purple leave the focus un 


changed. This conflict thus produced may 


be exciting but it is also exhausting to the 


emotions if viewed for any length of time. 
The ideal combination of colors tor dis 
play, taken over by many smart stores in 


place of the conventional Christmas colors, 


is magenta and vellow green. It is the per 


fect balance between warm and cool colors 
It leaves the focus of the eye alone It is 
ideal for both summer and winter 
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Another way of producing harmony is t 


choose colors that have one ingredient 1 
common. 

Yellow, chartreuse and coral, or turquoise 
rust and summer 0 


cruise combinations—blend because they ai 


vellow—two favorite 


characterized by having vellow in commo1 


Powder blue, royal blue and magent 
harmonize because they have blue in com 
mon binding them together. Feminine tint 
have white in common. Shades such a 


autumn colors have black in common. 
One seldom sees three actually differe: 
Two variations of o1 
different 
as two blues and coral, o1 
which is) anothe 


colors in a display. 


color and one entirely color at 
usually found 
pink 
the pink or red. 
ate a lack of focus and dissipation of moo 
The display 
“Isn't tha 
two-color affairs—navy 


blue, and maroon, 


form of Many colors cre 
rather than a feeling of unity. 
that 
smart!” are 


usually make you exclaim 


usually 
and vellow, pink and purple, beige and Kel 


ly green, black and magenta, brown at 
turquoise. These are very powertul, stril 
ing, and they maintain a sense of unity an 
identits 

\s we all know, the purpose of a displa 


is to set off a piece or many pieces of mei 
chandise, making them appear more dram; 
tic and desirable than they would appear 


a flat table, or held in the hand To ad 
this, one usually establishes a = contrasti 
background With shades, or the dar 
colors, bright) vivid) hues make | striki 


dar! 


in the backgrou 


backgrounds. With vivid merchandise, 
shades are used 
off. Pastels that are 


look well 


tones or 
to set it 
delicate 


romantic al 


against gravs or gray 


tones 
The final thing you do to call all possib 


attention to the color of your garment 1s 
repeat its color in some way against t! 
contrasting background. This may be don 


by many devices. The obvious way is 1 
repeat in a drape, bunch of grapes on 
bouquet of flowers. The subtle way is to 
repeat it in a design in the wall paper, 


Regency stripe, a vein in a background 


simulated marble, the valances—ift your dis 
a window, in a pedestal or 
related 
ing the principles of contrast and repetitio! 


play 1s even a 


group of accessories. By emplo 
a fine window display is created. 

the 
given on the use of colors in display is to 


In closing, best advice one can b 


observe the finest displays in the city, and 
the best examples of interior decorating and 
Much that 
established 


modern painting. vou see will 
not the but 
the development of good taste on the part 
of the beholder, 
ors will come more and more into play 


follow rules, wit 


freedom in combining co! 


Hugh McWilliams Joins 
Silvestri, Chicago 

\fter a number of vears as display ma 
ager for The Vogue, San Antonio, Hugh 
McWilliams 
Silvestri Art 
West Washington boulevard, Chicago, as d 


has resigned in order to } 


Manutacturing Company, 7 


signer and representative. 

Wendell Potter, formerly interior disp! 
for Roebuck & Co. S 
Antonio, is now in charge of display for 1 


manager Sears, 


Vogue. 
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Natural Crzations 


are nature's creations 


For unusual interior Christmas 
displays on ledges and in 
cases, see the unique selec- 
tion on display at our show- 
rooms. 


Come in to see us or write 


regarding YOUR CHRIST- 
MAS PLANS. We invite an 
opportunity to help with your 


NATURAL CREATIONS 


Display Materials and Showrooms 


241 East 36th St.. New York City 16 


problems. 




















You Asked for it...Here it is 


You always-right customers who use ; Vv A Be O 
PEARL LACQUERS 


have asked for greater "coverability'’, denser opacity, and freer "brushability’’ in 
our lacquers. 


So we changed the formula and—Presto! Now you have it! The new formula 
produces a thicker, creamier consistency, with more than twice the covering pow- 
er, retaining full brilliance and lustre. What's more, it brushes on as easily as your 
shaving lather. Order at Once. 


Same Prices: Pints $1.50, Quarts $2.85, Gallons $9.00 


Prompt Shipments for Holiday Delivery 


FINE CHEMICALS DIVISION 


IVANO 
INCORPORATED 





166-184 COMMERCIAL ST. 
MALDEN 48, MASS. 
Telephone Malden 7103 
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GLASS SILK 
MATTING 


THIS IS NEW! 


48" wide fibre glass, angel hair 


pressed into continuous rolls 


25 foot Roll - 48"' wide 


White ... *5.50 per roll 


Colors. . . *6.50 per roll 
Colors—Red, Blue, Yellow, Green 


ANGEL HAIR 


White . §1.50 per lb. 


Colors . 2.90 per lb. 
Colors—Red, Blue, Yellow, Green 








JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 











Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White Litho- 
Lined Display Coards carried in 


sizes 





28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
28x44—90 pi. (28 ply) 
40x60—14 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 


Place your orders now as supply 
is limited. Jobbers inquiries invited. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 2078 and 2011 
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A. D. News... 








HE International Association of Dis- 
play has sent a proposal to Sam Cohen, 
chairman of the Retail Stores Division 

of the War Finance Committee, to be incor- 

porated in the Eighth War Loan drive. Fol 
lowing is the outline submitted to Mr. 

Cohen 

Promotional Plan for 

Wee k November 12 19. 

National Display Contest. 
Victor, display poste! would be designed 


\ssocia 


Victory Display 


and supplied by the International 
Windows entered in con- 
V 16 tory Week 


\wards to be in the torm of cita- 


tion of Display 


test must contain Display 
poster 
tions 
Bronze 
Silvet 


Parchment 


Kirst prize 

Second prize 

Third prize 

\ll entrants to receive a Treasury 

Department citation 

During the week of October 1, a letter 
outhning Treasury Department and Inter 
national Association of Display plan should 


be mailed to the entire Treasury Depart 


ment mailing list of the display personnel 


During the week of October 15 a follow-up 


letter should be mailed Phis letter should 
contain a return mail piece tor contest en 
try, a complete outline of the contest and 
an impelling message stressing the in 
vortance of this Bond drive \ third mail 


ing should be made as a tollow-up during 


thre week ( Vovember = 
1] 1] : ; ; 
It at all possible, the services of some one 
or two individuals should be secured in an 
endeavor to make 10 or 12 personal contacts 
at strategic points around the country to 
build up personal interest im Victory Dis 


pla Week hie 10 Ol 12 people }« rsonall 


ontacted would serve as members of the 
Vict Displa Committee with the idea 
no mind ot build local interest The 
importance of this drive and the importance 
of an all-out effort concerning Victory Dis 


play Week could be impressed upon. these 


committee members through the personal 


mentioned Phese mem 


bers would be selected by the International 
of Display without considera 
tion as to whether they were members. or 


his manner influential individuals 


could be selected in each community lt 
nueht | well tor each of these regional 
committee men to appoint his own sub 


COMMITE’ 
While all emphasis should be 
Victory Display Week, windows used at an 
] 


time during the Bond drive should he eligi 


} 1 
placed on 


lor contest entry. 
Complete details of the contest need tur 
tentatively, 


y classifications might be made 


< 


ther consideration However, 
the tollown 

our first prizes 

Four second prizes 

Pwenty third prizes 

Phe first prizes would be mounted bronze 
plaques engraved and inscribed with the 
president's signature The second prizes 
mounted silver 


would be plaques handled 


in the same manner. Third prizes should 


be entirely hand-made 


\ 


bearing the signature of the president. A 


By BERTHA GRIFFETH 


parchment scrol! 


other citations would be regular Treasur 


Department citations signed by the secreta: 


of the Treasury. 


Group one would cover major departme: 


stores doing a volume of over $500.0 


} 


Group two would be secondary departme: 


stores. Group three would be utilities ar 


hard lines Group four, specialty shoy 


ready-to-wear, etc. It may be 


necessat 


to inaugurate one additional group incor 


porating grocery and drug stores. This 
vet to be decided. 


The International Association of Displa 


will handle all contest entries but will hay 


no voice in judging other than appointi 
judges. The judges committee of the cor 


test would be comprised of a 


artist, a prominent advertising man and on 
representative from the display field. Since: 


serving as a judge 


would automatie 
eliminate an individual's entry, the 
member of this committee mav be select 
from the National Association of Diuspl 
Industries’ members. 

Concrete letter forms, and forms for ¢ 


Test entry, 
| 


( mplete contest outline, ete 

1 

the Retailer's War Finance Committec 
ogether with Marilyn Farrell, disy 
| t! th M ] I 

Roos Brothers in) Palo Alt 


Male we 


Manage! fod 


nd Aubrey 


display director of t! 


displa 


prominent 


be supplied upon approval of this plan b 


Broadway- Hollywood, Hollywood, the Inte: 


national Association of Display is cooperat 


ing with the Department of Education of tl 
University of California in outlining a cour 
for the Business Planning Institute of tl] 


1 


university. The first institutes mm Calttor 


nia will meet starting October 4, in boti 


41 


Northern and Southern parts of the stat 


Paul Grecnawalt, on leave rom the | 5 


before the St. Louts 


Nav Y. spoke 


Gauild at an edu 


lisp! 

ational meeting on Wedne 

av. September 20 

During the past month we have bee: 

to welcome the tollowing new members 

the International Association of Display 
Russell Carter, Star Furniture 

Huntington, W. Va.; Lee Carroll Mol 

Woodrum’s, Charleston, W. Va 


Andrew, The Brg Duluth, Dulut 


Compal 


Hudson's Bay Company, 


nev, Hudson's Bay Company, Edmontot 
James A. Brothers, Meyers &  Arnol 
Greenville, S. C.: ( \. Risley, Powell 
Ohio; E. E. Burrus, FE. S. Burgan & Sot 


\l Haskins, Los Angeles; 


J. O'Brien, Turk Furniture Company, Kat 


Spokane 


Alberta: ¢ Dig 


Marti 


kakee, Ill.; Capt. Joel W. Crain, Tulsa 


S/Set. C.-B: 'Gamden, Sioux. (City. C. 4 
Eneelhardt, Federated Stores, Princetot 
Ky.; William M. Mathesin, C. E. Anders 
Nampa, Idaho; (¢ KK. Gibs: 
Sheehan, Dean & Co., Elmira, N. Y.; Maur 


Drug Company; 


Company, 


ice Blond, Katz 
City, Mo... and 
Mevers X Sons, 


Edward Urbans, I 
Erie. (Pa: 


Kans 1 


\ 
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School Offers Course 
in Display, Gratis 

A free course in display is being offered 
» anyone in the fields of art or display by 
ie New York Evening School of Industrial 
\rt, 211 East 7Sth street, New York City. 
he course will be conducted by Samuel B 
schaetfer, and will include psychology of 
dvertising, use of the “Cut-Awl’, paper 
ulpture, backgrounds, showeards, and 
milar subjects. 
Pittenger Heads Display 
For Houston Store 

Formerly in charge of display for Sears, 
Roebuck & Co.. Houston, W. ¢ 


as resigned in order to become display 


P 
iLengegel 


nanager for The Smart Shop, of the same 


city. 


Paul Green Joins 
Best Shops 

Formerly with the Lucielle Shop, Chat 
lotte, N. C.. Paul Green is now with = the 
Best Shops, of the same city Ile will assist 
1 merchandising in addition to his display 


luties 


Adler-Jones Issues 
Christmas Catalogue 


A 12 page, tabloid size catalogue covering 


Christmas display items has just keen re 
leased by The \dler Jones Company, 521 
South Wabash avenue, Chicago Decora 
tives, sprays, panels and complete units are 
covered Copies are available on request 


New Innovations 
In Mirror Displays 


Frederic pman announces the int: 
duction of new applications of “The New 
Use ot Mirrors” at his studio, 512) Fitth 
avenue, New York ( ty These tnelude bot! 
stationary and motion effects for conven 

mal windows as well as. those Ot | 
mintature type Visiting displaymen are in 
vited to inspect actual installations at 

udio 


Helen Gentry Joins 
Marlo Display 


Formerly with the Ivers Department 


ore, Helen Gentry has resigned in ordet 
Marlo Display 


7605 South Fourth street, .\lhambra, 


St 


come associated wit 


Kline's Appoints 
George Hart 

Until recently with Sears, Roebuck & ¢ 
tlanta, George Hart is now in charee 


( splay tor Kline's, of the same city. 


Stores to Exhibit 
Plastic ‘Dream Suite" 


The first showing of a “Plexiglas Dream 
Suite’, a three room) apartment-of-tomot 
exhibit. was opened to the public at 

hn Wanamaker’s, New York City, 


Developed by Rohm & Haas, Philadel 


recent- 


ia, the “Dream Suite” will ke routed to 
cipal department stores in_ practically 
vy major city in the country during the 


xt 18 months 
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GOODBYE TO LOSSES FROM 
SUN-FADED MERCHANDISE 


You Can't Afford To Be Without 


TRANSPARENT 


“SUN SHADES: 


We were the originators of the Transparent Sun Shade and 
we are very happy to announce that we are again in full pro- 
duction. Our sun shade is a superior product and has proven 
its value in actual use in thousands of stores throughout the 
country. We believe that they should be used in every store 


to elimincte the heavy losses that result from sun-faded and 


sun-damaged display merchandise. 


@ NOW ALMOST INDESTRUCTIBLE (LASTS FOR 6 YEARS) 
@ A ONE-TIME INVESTMENT PAYING DIVIDENDS UP TO 


1,000 PER CENT. 
@ REAL SUN INSURANCE 


e@ GET OUR PRICE NOW; FAST DELIVERY; INSTALLATION. 


e NO MORE GUESSWORK; WE INSTALL YOUR SHADES 
AND GUARANTEE OUR INSTALLATIONS TO WORK. 


REPRESENTATIVES WANTED 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 


781-83-85 CHANCELLOR AVE. 


IRVINGTON 11, N. J. 
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Coronet: Mannequins and 
Wigs . . . acclaimed by 


leading department store 


and spectalty shop display 
men for outstanding verve 


and glamour. 


Send for your copy of our 





new catalog of 


quins and Wigs. 














Vanne- 
ws 





——— 


THE DISPLAY EQUIPMENT CORP. 


147 WEST 37TH STREET 


NEW YORK CITY, N. Y. 
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THE TREND IN DISPLAY ever, there was something a little wro 
[Continued from page 54] about it all, a little in bad taste even whi 
QUALITY modern furniture is more and more accepta- It was “amusing”. Still, I repeat, surr 
ble. Car designers have long recognized the ism gave us much and we must not und 

CARDBOARD human side of design and now it will prob- rate it. It still serves us to keep our mit 
free, alert for novelty. Modern design 


ably be possible for Grandma to get out ot 


SINCE a car without crawling on all fours and not a fashion but part of a continuo 
: growth, based on new impulses, new idea 


knocking her hat over one eve. 







































1902! The next generation is, after all, based new facilities, inventions. There is no su ; 
on the foregoing one; you see continuity is thing as “modern” except that it is the | 
the mainspring of mankind ... and man is est. Modern of 1922 is “moderne” and n , 
t 
most comfortable, at least the man of today looks old, because we have learned to ada : 
still is, when he has some reminder of the our design to human tastes, desires a | 
past, some link with his ancestry, real or needs. 
imagined No matter how. streamlined, The public is eager to absorb new id ' 
how functional, man still derives comfort mew materials, new short cuts, but these a : 
from things like a ring from mother, a St short cuts to provide more comtort, mx 
Christopher medal, an old copper frying time, for the warm “human” things. Pr 
pan, a hooked rug. So the war has shaken © ple still like to read in a pool of light p 
us up and made us want to be direct in cozy room at night, they like to eat ir ‘ 
thinking. I think we will soon see “chi chi” nice china on a tablecloth in flattering lig 
disappear. the iron stoves made. into even “1 a modern house. , 
mannequins and the mannequins into trees. Phere are loads of new materials com) 
. : p 
Phe general public has always been a lit on the market—among which top billing 
tle skeptical of surrealist “chi chi” but they taken by plastic. This captures the imagi | 
tolerated it as Jong as it surprised and ation because of its infinite possibiliti 
amused them, if it was not offensive How Plastics have hardly got into their stri ‘ 
CRESCENT ——- = 
Quahly tl 
\_ BARDS TRADE PERSONALITIES jno.32 _ by Tony Brinker i 
. ‘ ti 
A Product of 
CHICAGO CARDBOARD COMPANY 
Wi 
656-670 W. Washington Blvd. 
CHICAGO 6, “I ILLINOIS po 
Ihe 
- pu 
t SP! 
t re ¢ Its 
MESSMORE RUNS THE LARGEST the 
DINOSAUR FACTORY IN THE dic 
6 WORLD. HIS MONSTERS & 
SIDE VIEW 5 MECHANICAL BEASTS ARE a | 
EMPLOYED TO BALLYHOO 7 
FRANK BUCK MOVIES. HIS 
BUSINESS WAS FOUNDED IN an 
1918, BUT IT WAS “THE WORLD A si 
MILLION YEARS AGO” THAT 
| REALLY PUT HIS COMPANY ON THE sul 
MAP IN THE SHOW BUSINESS. | 
THIS PARTICULAR OFFERING Pla 
OPENED IN CHICAGO’S CENTURY dic 
«= OF PROGRESS EXPOSITION, 1933, 
THE SHOW WAS A GREAT Box- mic 
OFFICE ATTRACTION. IN HIS d 
FACTORY THERE ARE SCENIC aan 
ARTISTS, WOOD CARVERS, METAL ee 
WORKERS AND MANY MORE. ane 
” 
WoO) 





[ 
the 
MESSMORE EXHIBITS, ae 
NEW YORK CITY of 7 
{D'S COMPANY MAKES cha 
SCORES OF LAUGHING Se 
SANTA CLAUSES 
Ve. WHO SHAKE WITH S1gt 
MECHANICAL MERRI- mac 
MENT ONCE AYEAR ie 
IN DEPARTMENT STORE 
WINDOWS. FOR A LITTLE Wan 
MORE, YOU CAN GET A Rig 


SANTA WHO NOT ONLY 
* LAUGHS BUT POURS HIM- I 
SELF A GLASS OF GOOD CHEER... mat 
PURPLE WATER. HE GOT HIS START HEAVING PROPS es 
x 
t 





“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 
Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


WITH THE OLD BARNUM CIRCUS IN 1908. HE TouRED 
SHOWS LIKE ‘UACK AND THE BEANSTALK” IN WHICH 
HE PLAYED THE SOUTH END OF A COW. WORKED ON PROPS 
FOR METROPOLITAN OPERA AND FINALLY WENT IN BUSINESS 
FOR HIMSELF. HAS HAD MANY HOLLYWOOD OFFERS BUT fros 
NATIONAL ART STUDIO WOULD NOT SACRIFICE THE BUSINESS FOR FEW MONTHS 
, ii F SALARY. MESSMORE 1S PROUDEST OF HIS INVENTION OF ‘ 
Subsidiary of OAR= BEF A RUBBERY SUBSTANCE USED IN MAKING FACES FOR . 
NATIONAL MANNEQUIN MFG. CO. : TALKING MODELS. HAS BEEN Dawe saimee WAR WORK. AS 
HE CAN GET. FOR NEXT WAR LOAN DRIVE HE IS COMPLET- men 
308 South Market Street Chicago 6, Illinois ING A MECHANICAL DIORAMA OF THE BOMBING OF TOKYO. 























awn 


on er ae 
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it already they replace wax as an en- 

avers medium and are more sensitive to 

ibtle printing differences. They replace 
ass in some instances because of non- 
atter quality and easy shaping properties. 
iey replace and = outstrip cloth, wood, 
etal, rubber; in fact, and the atom bomb 
oved it, we are getting closer and closer to 
the basic structure of all materials. 

There are numerous” other synthetics, 
processes and means of lighting and build- 

g, but don't let them run away with vou 
Remember that wood and papier mache and 
plaster are still wonderful mediums—and 
that you should use no material unless it 
suits your theme and the theme should be 
hased on your promotion or your fashion 

Remember, Part No. 1 was types of dis- 
play; No. 2 is the means of applying fashion 
trends and themes to display. 

The last thing I want to do is to spout a 
lot of high-brow semi-scientifice dope at you 
people tonight. The next points I talk about 
are based on simple elementary truths that 
| believe apply to any display, whether it’s 

State street or a back street in a poor 
town. 

By now you all must have worked out all 
these theories more or less to suit your pat 
ticular needs, but this 1s one way of put 
ting them together and applying them 

First of all, develop your theme or idea 
The theme should be based entirely (and it 
won't work if it isn’t) on the merchandis¢ 
you're promoting. Whether it’s aluminum 
pots and pans, dustcloths, shoes, tur coats o1 
men's wear . the theme, to have real 
punch and guts must be based on some 
special quality or use of the merchandis¢ 
itself. Sometimes it’s hard to develop a 
theme out of an old, usual piece of merchan 
dise that comes around for promotion onc¢ 
avear. But it’s there and you have to sweat 
it out; sometimes vou have group themes 
ind have to create something to tie together 
a lot of things, like spring house cleaning, 
summer holiday stuff, an elaborate gift dis 
play . . then vou have to pick a theme 
dictated by the season or the use of the 
merchandise. Roughly speaking, you can 
divide themes into two kinds: realistic (or 
those based on our surroundings and lite), 
and glamour (or those which create the de 
sire to buy by suggesting alluring other 
worlds or times; really escape from reality). 

Under realism you have the real punchy 
themes such as educational ... anew wash 
ing machine (no glamour then) with millions 
of points to show, springing trom the mer- 
chandise itself to sell it by—its function, 
its speed, its efficiency, size. And the de- 
sign of your display can reflect that of the 
machine or of its future surroundings. We 
re still in too realistic a frame of mind to 


int to glamourize a washing machine. 
Right now the educational theme will be 


erribly important in introducing all new 


iterials, stvles and merchandise. 

Remember, if you use any new background 

iterial, to make it logical: don't just fall 
the old pattern which does not spring 


m the merchandise, of saying “Modern 
glass brick”, or “Streamlined as the new 
icopter” ... and drag in an outside ele- 
nt by its heels. If you are doing a series 
clothes which could be used tor modern 
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Glittering 


PORCUPINE 
STARS 


9" diameter. Frosted White 
Red, Green, Blue, Tinselled 
Gold or Silver. 





Per Dozen $15 


Genuine ALUMINUM FOIL 
In Traditional and Pastel Colors 


Xmas Green, Xmas Red, Royal Blue, Magenta, 
Gold, Silver, Ice Blue and Nile Green 





26” WIDE: 50-ft. Roll $3.20 100-ft. Roll $6.20 
SILVER: 50-ft. Roll $2.50 100-ft. Roll $4.65 





JOBBERS! 


Write for samples of our 
outstanding Xmas numbers: 


=> SATIN GLOSS FIBRE MATTING 

and ANGEL HAIR in White and Colors 
=> CUT-OUT SNOWFLAKES, STARS and 
ORNAMENTS ==> MIRROR-STARS 
=> CANDYSTICK CELLOROPING 








AUSTEN DISPLAY - 31 W.312-NEW YORK CITY 
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Send for Free Booklet "'Taffel Tales” 


PROGRESSIVE 


“4 TAFFEL BROS. /ne. 


\\ 


" 
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travel, show them with a helicopter by a 
means 
it down, paint it out, make it take secon 
place to the merchandise. You may thi 
you are promoting yourself as a good di 
playman if you overshadow the merchandi 
with display, but no merchant will fall for 
You may get the applause of the crowd 

they will clap and go on, not into the sto 


Other realistic approaches are tie-ups, b 
logical, with news events: like a MacArthi 
parade . .. show umbrellas, raincoats, lo 


shoes or resting sticks or even stilts to lox 


over the crowd... but not a new velve 


hat with the title “exciting as MacArthu 


Parade ’. It's got to relate somehow 
Other realistic themes can be based on tl] 

material of the merchandise . . . cott 

and so on. 1] 


wool, ravon, silk (some day 
the bull by the horns and if it is) ray 


show why it is better than any other mate) 


ial for that particular piece of merchandis 
how it was made, why it is stronger... ed 
cate the public, sell them on integrity, 

news of manufacture... for the Ameri 
public particularly fall for the new, the d 
ferent product; they will buy almost at 
thing, 1f vou only give them a logical reas 


} 


olor can be treated in much the sar 
wav: explain why, when and wherefore 
them a color is being worn as a reactior 
all the old ones of tormer seasons, or a 
teadily growing color in) importance, 


i 
cause it is fashion right nloamply that 
s fashion right because it ts right wit 


times and has erown inevitably out 


mall h stvle grou which is pro 
thi U1 Phere IS hho reat ] 
hout the ish Ws In Cole hey C ( 

wWhiat e call “smart vomen 
these yvomen are more sensitive to pol 

jal movements trom the lone range 
pective, and because thre t] 
clothes and decoration much more t} 
peopl If vou study color over a pet 
tine ou can almost torecast accu 

t 4 next ones will be in popula 
] ire either » direct reaction ( ( 
ell s eds of toda ollowing the 
ne pink ef ra continuity (like 


tinued interest in purply tones). Man 


er fabrics atfect color popularities, 
prevalence of tans and gabardine tones 


result of the uniform tones of the las 


years a woman had to think and ¢ 


Season can be a realistic approach to 
displav theme, and here the elements 
yreat part rain clothes, snow cl 
and hot weather clothes What thre 
for vou under the various situations. But 
honest; domt sav when vou're showing 
test blond tox or mink: “Shield ag: 
Arctic Blasts’. because that isn't so) 
neat little parka made of Grentell « 
uld be better No, tell the truth 
something about “the epitome of modert 
ury or, “this will make or break 
husbend” or something Remember 


human element, the desire for luxury; 
ever twist the truth It's better to say 


ne and simply show 


t 


he gadget and 
explain itself than say the wrong thing 
but that will never be as effective as 


it the proper appeal or setting; you 


but don’t sell the helicopter, du 
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yuble the impact and increase the desira- 
ility of the article by your effects. Let's 
ice it; that is what you are for. 
The most realistic approach is the use of 
n article... to show it in the future hab- 
itat; but again honestly. Don't go showing 
i a coal mining town the evening dresses 
the opening of the ballet if they dont 
know or care about that form of art; the 
ballet has captured the imagination o: a lot 
of people and has acted as the handle for a 
lot of inspiration because it employs so many 
different artists and forms of art in its scope 
but remember, use it and anything else 
only if it fits. 
Under the 
which we can call glamour: You have all 


second category of themes, 
the romantic escape ideas ... but these too 
must stem logically from the merchandise, 
and because they are usually forced slight 
ly, but serve to give the merchandise a lot 
of oomph, they have to be handled caretully 

First vou have the historic theme, which 
cerives from the style of the garment or its 
cut 
sign of the garment... like bustles, leg 


rr even the onmg.nal source of the de 


omutton sleeves, ete. 


lows at low cost, provided 


This gives you ample 
room for lush win 
you can borrow paintings, antiques or Maps 
or something to indicate the message ac 
curately ; but it must hit the idea on the head 
Ol else. 

Beauty is a wondertul theme for the 
glamour angle, and beauty windows can be 
tun if thes 
promotional tdea 


are handled with some kind of a 
usually the items with 
the angle well worked out in advance for na 
tional advertising and promotion 

Silhouette is really much like the historie 
angle but can be realistic as well: if a suit 
derives trom a hunting jacket show the tact 
but don't make the suit itself look too buco 
lhe; remember that it 1s to be worn on the 
street and should be so accessorized .. . the 
girl in the suit can be shown buying hunt 
ing prints, or just hunting in her natural 
ibitat, at a bar... 1 guess vou get the 
14ea. 

Season can be treated Ivrically; there is 
exciting than the 
tall or spring, but remember that the classi 


nothing more coming ol 


goddesses of spring have nothing to do with 


white 


litthe navy suit trimmed i pique 


although the freshness of spring flow 
ers and the first days in the park do. 
realms of art, 


Then you have all the 


drama, and literature to pick on, but the) 
re pure corn if they are not tied up with 
something that is happening, the publication 

a book that is really popular, or of a 


us:cal program that is taking place in 


town or is popular on the radio, or more 
long that line 
lo sum up, remember these things: clean, 
simple modern design, tempered with hu 
nity . you can't miss if you have your 
cystomers with vou. 
Hvorslev Out of Seabees, 
Back at Ohrbach's 
For three years with the Seabees, two ot 
ich were spent in the Pacific theatre, A. 
livorslev is now back as display manager 
Ohrbach's, New York City: Harry Cable. 
director, handled the position 
vorslev's absence 


during 
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TO ADD DRAMA 


Bulk s 
Watts Shape Base Case Price Gomulate 
RE40 Med. 24 $0.95 W 
150 RE40 Med. 24 $0.95 | “coProcies 
20( 40 Med. 24 $1.10 | x, Sa 
$1.40 | tandard 


3 RE40 Med. 24 


1 COLOR SLIP SOCKET WITH 


EXTENSION TUBE 
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ACCESSORIES 


TO ALL YOUR DISPLAYS 








< 


atl BIRDSEYE SPOTLITE 
SWIVELIER SCREW-IN UNIT 


Intense beam for highlighting 
INTENSIFYING SPOTLITE 


Bult F 
j y | W i = e Price 
' BR40 M 24 $0.90 
GR Ff 0 BR40 Med. 24 $1.00 
$1.35 iSO BR40 Med. 24 $1.25 
rckage 0 2¢ BR40 Med + $1.59 





4 waa r t 
t extend ond & 
1 tad : 
COL LENSES ve ser A : 
GS N, AMBER er 
AND BLUE } ( Dp : 
t YLOR kK yore ae a, 

Cl SWIVELIER NIMBLE-LITES 

93 h: $2.65 Wired—Ready To Plug In 
; ' nly $1.95 : (Bulbs Not Included) 

N GRaF sidtnch ‘where 
ce) ¢ ong | 
Each: $2.39 : B 
Write on letterhead WwW, 107 GR5f 
for free Christmas enath 9 
catalog — I6 pages f $1.95 W 
of display ideas. Standard kage t tip. I PGR Porc 
Key Each: $2.15 
107GRI11 With Hood-No. H607GR Ea. $7.50 
Standard package of 

























Creators 
Manufacturers 


DISPLAY 
FLOWERS AND DECORATIONS 


GENERAL 
DISPLAY 
CORPORATION 


CINCINNATI 2 
OHIO 





Send for Catalog 52 


THAYER & CHANDLER 
910 W.VAN BUREN ST. CHICAGO.iLL 











Colored Urystals 


Large Color Range—Excellent Coverage— 
Standard to Fine ("sand") sizes. 


Malros Co. New York 14 


See Page 97 














Plexiglas, Lucite, Bakelite, Lignolite, 
Ethocel. Lumarith--Now Available! 
It’s easy to create beautiful, unusual and 
ultra-modern displays with these faseinat 
ing, previously searce new materials Now 
ready for immediate shipment in a_ wid- 
assortment ef sizes shapes and colors with 
out priority! Sheets, rods, tubes, strips and 
special forms hearts, crosses, ete Also 
cements, polishing compounds, dyes and 
other plastics supplies and accessories 


Free Books on Plastics 
Write for complete catalog listing all ma- 
terials now available. Book on Plastics 
and How to Work Them also included 
FREE. Write Now. CARMEN-BRONSON 
CO., Dept. 8-D, 165 E. Third St., Mt. 
Vernon. N. Y 
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Displayman's Cartoon 
In "Bars and Gripes" 


From Dave Rosen, of Maharam Fabri 


Corporation's Chicago office, comes this car 
| toon from a copy of “Bars and Gripes 


POPULAR 
PRICES 


Created by 


Master Craftsmen 











The New Yorker Mannequin —''Hey Joe! Is she contraband ?"— 


Features: 
army publication located at Gaildort, Ge 


many It was done by Richard Hanse: 


- Two-Piece Bodies 
oe bate -s col gt-bale(-s-Voytotars 
Durability ) Rosen adds “TL am sure many of 


friends and colleagues will be glad to hea 


Light Weight that Dick is well and is still doing first cla 


jormer displayman with Chas. A. Stever 
Company and the Komiss Company, C1 


CaLO 


cartooning and sketching.” 


Removable Wigs _ 
New York Group 
Plans Campaign 

The Siens and Display Division of 


Write Today for @tciachitia: Federation of Jewish Philanthropies ot Ne 


York laid the groundwork tor its particy 


WOMEN'S—MEN'S—BOYS'—GIRLS' 


Quick Delivery to Meet Your Requirements 


Arthur Hh. Schwartz, chairman of Fede 
MANNE UIN CO tions Speaker's Bureau, discussed the bi 
a objectives of the reeord $30,000,000 ca 


71 GREENE ST. NEW YORK CITY paign to meet local health and 


Te ¢ ds 


tion in the Federation's current Build 
Fund campaign at an organizational | 


con meeting at the Hotel MeAlpin on Oct 


Kaplan Celebrates 











Anniversary 
Qn September >. Kaplat Pextile 
America’s Most Beautiful Products, Inc, New York City, celebrat 
et the completion ot the firms. first ca 
= business with a buffet luncheon and cockt 
Se -Rusee: gl part \ number of displaymen = attet 
~ the event vhicl vas held in the nm 
a To add a patriotic touch to your itaswed showrooms at £60 Fourth av 
x AS DISPLAY S Mademoiselle Stores Displa 
FULL MOULDED PAPIER MACHE oe 
Headed by Andrew 
Used by Leading Stores Everywhere \iter spending three vears in_ the 
A quality product; made of best materials; superior to other eagles. Blended Gold Bronze Marine Co pes Fohn | \ndr vr has aS 
Finish—Shield, Red and White Stripes—Blue Stars. Looks like Cast Bronze. Large Size: Is rable discharge and has 
4114"" Wide—20"" High—7"' Deep. Single unit, $9.00; three, $8.00 each; six, $7.00 each: Mademoiselle Stores of Calitornia as 
twelve or more, $6.00 each. Prices f.o.b. Canton. SEND YOUR ORDER TODAY! manager, making his headquarters 1 


Jose \t one time Andrew was.in cl 


PRICE ADVERTISING, 11th & Harrison, Canton 1, Ohio | oi display for Strauss’, Fresno, and: fo 


Plymouth Clothing House; Minneapolis 
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American Fixture Awards 
Are Announced 

\ full vear scholarship to the St. 
School of Fine Arts at Washington uni 
ersity, St. Louis, has been 
Harold E. Poth of St. Louis County, Mo., 
yr his prize-winning entry in the manne 


Louis 


awarded to 


uin “Personality” contest sponsored by the 


\merican Fixture & Manutacturing Com 
any. Seven other students at the same 
chool were awarded prizes tor their entries 
vhich were included among more than 100 
Heces of art work submitted 

The contest was conducted to see which 
tudents could best express, through the 
nedium of art, the personality and anima 
tion of a typical junior size girl Phe stu 
lents made no attempt to design the figure 
themselves witl 


itself, nor did they concern 


the details of proportions. The emphasis 
vas completely on the spirit and personali 
tv ot the junior type of face, posture, and 
similar attributes 

a $100 Victory Bond, was 


Schultz of St. Louis. Third 


Second prize, 
iwarded to Aline 
prize, a $50 Bond, was won by June Golds 
borough, St 


Louts. The remaining | tive 


prizes, each an order tor $20 worth of draw 
ing materials, were awarded to erwin 
Hebner, Alton, TL, Lucille LaMont \nn 
Knierin, Edna Fleischer, and Shirley Blust 
ill of St. Louts 

“We went to these art students,” states 
\lvin) Mendle, 


because most of them are voung 


president of the company 
Womnedh, 
ence they are a group of typical buyers 
apparel and 


in addition to being consumers, are abl 


ind wearers of junior size 


to express their thoughts on paper through 
the medium of art. We were not looking 


for any technical suggestions, but merely 


versonality ideas, and we got plenty ot then 


We are verv well leased witl the entries 


I 
eceived The erght winning entries, whil 
ll be used as 


» one of them wi ubmitted, all 


eflected tresh and spirited treatments of the 


ibject which we find invaluable to us 
1 ] +} ] ~ ae 1 
Wain? e¢ desi@n o the new Ile 
| 
| Is Mannequin ¢ Htest 1 ct i 
1 ' . : 
irt of an over-all progran mdertake! ) 


\merican lixture AS Manutacturing ( 


anv to develop a comprehensive new 
pune size mannequins \s thre ( 
‘ the pla Mende { een work 
t epresentative ‘ 1 
? i | i 11 t ~ ) i et 
da 1 i | LIVice heati 
stil il equi id sue? estilo 
kan i ju a 
ml eve \ 
i li Pla ) pre i ( ( 
t thre ugee st 1 
NADI Members to Meet 
On December 7 
\ special meeting of the National As 
ss Pot Industri Hh he: te 
Hotel New Yo N Yo Cit 
O¢ ‘rida 1 Dec rr 7 
ecessal the meeti \ tinue 
Wil la 
the purpose of the meeting 1s to select a 
tel tor Display Market Week in 1946, and 
transact other business scheduled for dis 
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10°'x24" 


Screen. 


obtained wired in 27 yard pieces. 
tact us for further information. 


ALLIED DISPLAY 


65 MADISON AVE. 





also sells in 53 yard pieces to use for your Display. 





Diamond Cord Screen 


Panels in 3 different sizes: 
24"'x72" 


The wooden Frame will be sprayed in any color you choose to either match 
or contrast the half-inch Rayon Cord looped in Diamond Design through the 
We have 20 attractive colors to choose the Rayon Cord from, which 


24°'x84" 


The same Cord can be 
Delivery within 10 days. Please con- 


MATERIALS, INC. 


NEW YORK 16, N. Y. 








PLYWOOD 


Beautiful Fixture and Paneling Stock 
-Now Available for Prompt Shipment 


Ideal for display paneling and interior fix 
tures large selection of fine Plywood in 
thicknesse trom 1/32 to Standard 
ind popular panel sizes Also Weldwood 
in 1" >, ob Thin Bendin Aircratt 


tock include Mahogany bir Birch and 
Poplar Other Plywood. in Walnut, Ba 

wood, Red Oak, Bird’s Eye Maple. Striped 
Walnut, Balsa Core, Gum. Sveamore. Pin 

lats, Fir strips Many other wood item | 
and supple } 
New Catalog Sent Free f 


Your Display Department should not ov 





erlook the possibilities of modern ply | 
wood Write now tor new catalog and 
prices on our complete line of plywood 
and wood items CAKRMEN-BRONSON 
co 165 East 3rd Street, Dept. 8-D, Mt 


Vernon, N.Y 





When planning your Fall and Christmas 
Decorations, Use Natural Greens 


$5.00 per case 
$5.00 per case 


Smilax 

Magnolia Foliage 
Cedar Sprays $5.00 per case 
Long Needle Pine Boughs $5.00 per doz 
Dyed Pine Needles—red and green $0.22 per Ib 
Southern Grey Moss $2.50 per 10 Ib 
\ ' ’ * ’ ? ’ , 


Can also supply Dyed Long Needle Pine Boughs 
and Smilax, red or green 


Wire or write 


Caldwell The Woodsman Co. 


EVERGREEN, ALABAMA 














ePlease Mention DISPLAY WORLD 
When Writing Advertisers 
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Report From London 


UR London correspondent writes: “At 
the present time it is anyone's guess 
as to when normal store window light 


Whenevet 


the great switch-on occurs, one thing is cer 


ing will be restored over here. 


tain—the displayman will be more conscious 
than ever before of the importance which 
illumination holds in the sphere of attention 
getting 

“One of the other irritating reminders 
that we are still emerging but slowly from 
the effects of war is. the difficulty which 
meets our attempts to keep a record of our 
work by means of the camera. Display 
windows were never one of the easiest sub 
jects for the photographer, but today the 
problem has approached the impossible 
While lighting is prohibited, the great ma 
jority of photographs have to be taken under 
difficult daylight conditions and are marred 
to such an extent by reflections that they 
present a far from satistactory picture of 
our work 

“Display contractors here have ever) 
reason to be optimistic. During the wat 
vears their medium did one of the really 
big jobs in publicity. Public relations of 
ficers, many of them skeptical at first, some 
of them having an experience confined pure 
ly to the columns of the newspapers, soon 
realized that there was something to be said 
for visual publicity. The analyses of gov 
ernment expenditures on propaganda have 
been published) regularly throughout — the 
war, but, unfortunately for the publicist, 
they were never sufficiently broken down to 
show just what percentage of the money was 
spent outside the press The procession ot 


exhibitions, works relations displays and 


painted outdoor work, however, makes tt 
pretty obvious that a lesson was learned in 
the period of famine of press space that wall 
not be forgotten. Now they are going back 
to private industry, these public relations 
officers are taking with them a healthy re 
spect for the pictorial sign, the display unit 


1, 
and the exhibition piece every major wat 


—This is the official emblem for the Victory 
Loan drive— 





campaign included the 
work of the display expert. It seems logi- 


cal to think that more and more national 


time government 


advertisers’ campaigns are going to follow 
the same trend. 

“The sparseness of really worth while 
Victory displays in celebration of V-J day 
and the scrappy character of most of those 
that did appear could not be explained away 
by any recital of difficulties either in the 
realm of materials or labor. In fact, before 
the event it was generally believed that most 
retail display managers here had their plans 
well laid in advance, and that in some cases 
they had first-class schemes ready-made for 
insertion overnight when required. One 
West End store deserves credit for having 
worked during the night to produce its 
Victory display before the shop opened on 
V-J morning. Three others installed special 
shows during the day, and there were in 
enterprise in_ the 


dividual examples of 


provinces. Taking the country as a whole, 
however, the shopping streets presented the 
same drab picture to which we have become 
accustomed during the war vears. 

“It is, perhaps, fitting at this time to recall 
that in spite of everything, display in 
England seems to have done a really ef- 
fective job during the war. It is not sur 
prising that, with the expected curtailment 
of retail trade, the most spectacular efforts 
were achieved outside store windows alto 
gether. Any comparison between the work 
of the government departments and large 
industrial concerns and those of retail stores 
is valueless when it is realized to what ex 
tent one was able to employ labor and 
materials denied to the other. Display car 
ried on and the official propagandists who 
developed it so effectively (often borrowing 
the services of the stores to put their ideas 
over) certainly brought a new impetus into 
the field.” 


G-E Tells Dealers 
About Store Set-Ups 

“Your G-E Appliance Store” is the title 
of a new book brought out by General 
Electric Company to assist dealers “to meet 
competition in good times or bad.” Com 
piled as a result of company research, the 
book offers suggestions for the design and 
display facilities of five standard appliance 
stores Concerning the proper presentation 
of appliances, the book suggests : 

(1) Arrange appliances within the store 
so that pedestrians can see as many as pos 
sible through the windows; (2) allow plenty 
of room tor the customer to move around 
on the sales floor; (3) provide an adequate 
service department plus a working demon- 
stration kitchen and laundry; (4) group ap 
pliances so that shoppers for one item are 
exposed to many related items; (5) make 
sure that the background for the appliances 
is as modern as the appliances themselves. 

Some of the points made concerning store 
fronts are: (1) Strive for clean lines that 
are direct, attention getting, inviting; (2) 
display the name of your store on a panel 
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mounted flat against the store front ove 
the windows and doors; (3) tell the publi 
that you sell appliances by including th 
word “appliances” on your sign; (4) kee] 
bulkheads low; (5) keep glass area tree. 


Southern Display Association 
Resumes Conference Plans 


With the lifting of the government bai 
on conventions, the various committees ¢ 
the Southern Display Association are bus 
with arrangements for the organization’: 
Educational Conference and Exhibition 
which will be held in the Houston Coliseun 
\pril 22-26, 1946. At the time the confer 
ence Was postponed because of travel re¢ 
strictions, display manufacturers had re 
served the entire exhibit space in the 
Coliseum. 

Guy Malloy, president of SDA and displa 
director for Neiman-Marcus, Dallas, an 
nounces that the state supervisors for dis 
tributive education in the Southern states 
are cooperating in order to make the meet 
ing the most outstanding that has ever bee: 
held in the South. The International Asso 
ciation of Display is taking an important 
part in the conterence also, according t 


Malloy. 


Stanley Appointed 
Committee Head 


The appointment of Trowbridge H. Stan 
levy, president of L. A. Darling Company 
Bronson, Mich. as head of a committe: 
which will work up a report on display re 
search has been announced by George Sil 
vestri, Chicago, president of the National 
\ssociation of Display Industries. 

The purpose of the committee is to ana 
Ivze various methods of research to estab 
lish display’s value as an advertisins 
medium on a more scientific basis. The 
recommendations of the committee will be 
passed on to NADI members at their meet 
ing in New York City early in Decembet 
Other members of the committee have not 
vet been announced by President Silvestri 
with the exception of R. C. Kash, editor 
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Symphony Contest 
Won by Matzer 

The annual display contest conducted 1 
Cincinnati on behalf of the local symphon 
orchestra was won by Andrew Matzer, Roll 
man’s, in the department store classifica 
tion. Second place went to W. S. Grover 
H. & S. Pogue Company, and third was 
won by Norman Feldhaus, The Big Store 
Honorable mentions went to Shillito’s, TI 
Fair Store, and MeAlpin's. 

First place in the smaller store divisio1 
went to Henry Harris, with Kline’s and Ke 
Jay Farms being awarded second and thi 
respectively. 


Display Stage Lighting 
Changes Location 

Display Stage Lighting 
moved to new quarters at 102 West Thi 
street. New York City; the company ha 
been at 254 West 47th street. 


Company _ ha 
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Grosse Appointed Manager 
Df "Decoware" Division 

T. A. Grosse has been appointed central 

ivision manager of “Decoware” sales, Con 
tinental Can Company, according to Hugh 

-eleher, general manager in charge of the 
Decoware” division. The “Decoware” line 

cludes housewares, re-sale ware, trays, 
premiums, fruit cake tins, candy boxes, 
signs, advertising novelties and = display 
stands. 

The new division office in Chicago will Fe 
temporarily located in the Continental sales 
office in LaSalle street, but eventually a 
separate office and display room will be es 
tablished. 


Cromwell Returns 
To Pogue's 

Following his recent discharge from the 
army, Cogswell Cromwell has returned to 
H. & S. Pogue Company, Cincinnati, to his 
former position as display manager. W. S. 
Grover, who was formerly first assistant and 
who took over the department when Crom 
well was called for service, expects to an 
nounce his future plans soon. 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AND MARCH 3, 1933 


f DISPLAY WORLD, published monthly at Cin 
nnati, Ohio, for October 1, 1945 


State of Ohio, County of Hamilton 


Before me, a notary public in and for the state 
ind county aforesaid, personally appeared Nathan 
Silverblatt, who, having duly been sworn according 
to law, deposes and says that he is the secre 
tary and business manager of DISPLAY WORLD 
and that the following is, to the best of his knowl 
edge and belief, a true statement of the ownership. 
management, etc., of the aforesaid publication for 
the date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the Act 
of Merch 3, 1933, embodied in section 537, Postal 
Laws and Regulations 

That the names and addresses of the pub 
lisher, editor, managing editor, and business man 
agers are Publisher, The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohi 
editor, R. C. Kash, 1209 Sycamore St., Cincinnati, 
Ot business manager, Nathan Silverblatt, 1209 
Sycamore St., Cincinnati, Ohic 


That the owners of The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohio, are 
H. C. Menefee, 1209 Sycamore St., Cincinnati, Ohio 
Nathan Silverblatt, 1209 Sycamore St., Cincinnati 
Ohio; Maude Menefee, 3521 Raymar Blvd., Cincin 

ti, Ohio; Stella Silverblatt, 729 S. Crescent Ave 
Cincinnati, Ohio 


That the known bondholders, mortgagees, and 
security holders owning or holding 1 per cent 
more of the total amount of bonds, mortgages 
ther securities are: (If there are none so state) 
There are no bondholders, mortgagees, or security 


lers 


That the two paragraphs next above, giving 

names of the owners, stockholders, and security 

ers, if any, contain not only the list of stock 
} 


rs and security ho rs as they appear upon the 





s of the company, but also, in cases where the 
holder or security holder appears upon the books 
e company as trustee or in any other fiduciary 
tion, the name of the person or corporation for 

such trustee 1s acting, 1s given; also that 
said two paragraphs contain such statements 
belief as t 


racing athant’s full knowledge and 
\ tances and onditions under which 





ind security holders who do not ay 
v0oks of the company as trustees, 
stock and securities in a capacity other thar 
of a bona fide owner; and this affiant has ne 
to believe that any other person, associa 
orporation has any interest, direct or in 
in the said stock, bonds, or other securities 
is so stated by him 
NATHAN SILVERBLATT, Bus. Mgr 
rr t nd subscribed before mre this &tl } 


DAVID R. SWORMSTEDT, 
Notary Public, Hamilton County, Ohi 
(My mmission expires April 15, 1948 
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Presents a new group of beauti- 
ful gift box ornaments, made of 
unbreakable plaster composi- 
tion with wire reinforcement for 
attaching ribbons. There are six 
designs in all, averaging 5 
inches in width, done in gay 
Christmas colors with Ceramic 
finish. 

Set of six $5.00 














Now Ready Five new original designs of DECOTEX Christmas papers. wavy and zigzag 
stripes. leafy vine. and diamond and lattice shapes in red. blue. green and white. flocked 
in lustrous raven. Also ready. overall rayon flocked papers in red. green and white. 


30” wide put up in 6. 8 and 10 yard rolls. 
PECOTEX combines art. beauty. originality 2nd quality and the price is right. 


Vanufactured and distributed by 


A. B. SALIGER 


62 GRAND STREET NEW YORK 
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Important Announcement 


Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's Men's and Children's Models 





For Delivery in 


THREE WEEKS 


Or Less, If Necessary 


The quality and durability of our mannequins are well known throughout the 
trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


ser WW. 70h ST. NEW YORK CITY 


THE FIXTURE MART, Inc. SHUR-NUFF DISPLAY MATERIALS 
314 W. Jackson Blvd., Chicago 600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 
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No need to be 
perplexed about 
your Christmas 


Displays! See your 





DISPLAY MATERIALS 
WHOLESALER 


* 
THIS IS BUT ONE OF OUR 
SALES - WINNING DISPLAYS 
HE WILL GLADLY SHOW YOU: 
X1845—"JOLLY SANTA” PANEL 
SIZE: 40 IN. WIDE, 72 IN. LONG 


WHITE FLEXIBLE DISPLAY MATERIAL PRO- 
CESSED RED, FLESH, PINK, TAN, BROWN, 
PALE BLUE, PALE GREEN AND DK. GREEN. 


* 


“BUY REYBURN'S --- AND YOU BUY THE BEST” 

THE REYBURN MANUFACTURING CO., INC. ~ 
NEW YORK PHILADELPHIA CHICAGO 
> ' as 








oe 


LIST PRICE, EACH - - $3.50 / 
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Darling Starts 
Expansion Program 

The L. A. Darling Company, Bronso1 
Mich., has started a building program t 
improve its manufacturing facilities at al 


| three of its plants, according to an at 


nouncement by Trowbridge H. Stanley, pres 
ident. 


At the metal plant in Bronson, new to 


| room and punch press space is being adde 
| and the general office space is being double: 


New loading docks and warehouses are als 
to be constructed. At the plastic plant 

Coldwater, foundations for a new wing at 
being built which will add 16,000) squat 
feet. New shipping rooms and loadin 


| docks are likewise being built. At the four 


dry division in Coldwater, 18,000 square fe« 


| are being added with new metal castin 


| equipment. 


All of the three plants when complet 
will be entirely redecorated, with conside: 


| able new machine equipment and thoroug 


modernization. It is expected that all « 
these major improvements of productio: 
lines will be completed by the first of th 
vear, and the work being done will in 1 
way impede the reconversion job now 


progress. 


"Ike" Stevenson to Return 
To Civilian Life 


Lieut. Comdr. I. K. Stevenson, who ha 
been serving as personnel officer for the [ 
S. Navy receiving station at Seattle follow 
ing his return from the war in the Paciti 
expects to be discharged from the servics 
and on his way home to Land O'Lakes, Wis 
by November 1. He will again engage 
the manufacture and sale of display “gadg 


ets” and plans to resume covering his forme: 


territory on January 1 with the new spring 
line. 

Lieut. Comdi Stevenson entered — thi 
service in October, 1942, and was sent to thi 


Southwest Pacific as a group commander ot 


12 LSTs in June, 1943. He made 21 “D 


day landings in New Guinea, the Philip 


pines, Iwo Jima, and Okinawa. He was 
awarded the bronze war medal for his part 


in the Lingaven Gulf operation. He return 
to the United States in May of this vear 


Leon Allen Dies 
After Long Illness 


Following an illness of two vears dui 
tion, Leon Allen died at his home in Hen 


| stead, L. I., recently at the age of 61. He w 


1 display consultant for the New Yo 
World's Fair, and was more recently ass 


| ciated with the Van Raalte Company 


Franklin Shops, as advertising managet 


| director, respectively. 


Vallee Leaves Army, 
Joins Houston Store 

\fter several vears in the army, L 
Vallee has been honorably discharged a 


| has returned to The Fashion, Houston, 


display director; he was at one time first 


| sistant in the department. Vallee succe: 
| Frank Arnold, who is now free-lancing 
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$1,000 First Prize 
For Best Window 


Milton Reynolds, chairman of the board 
i the Reynolds International Pen Company, 
as announced a nation-wide contest for 
ll retail displaymen for the best display of 
the Reynolds International Pen, which writes 
1 two vears without refilling. 

First prize will be $1,000 in cash, second 
rize $500, third prize $250, and five prizes of 
$50 each. Judges for the contest will be 
ert Sarazan, sales manager of The Hecht 
Company, Washington, D. C.; R. C. Kash, 
editor, DISPLAY WORLD, Cincinnati, and 
(. H. Fadem, publicity director of the In 
ternational Association of Display and sec 
retary of the Ohio Display Association 
Windows will be judged from the stand- 
point of selling appeal. Photographs must 
be submitted not later than January 1, 1946, 
to Milton Reynolds, 732 South Federal 


street, Chicago 5. The photographs will be | 


judged individually. Those which are se 
lected by all will be judged by the committee 
collectively and the judges’ decision will be 
final. In case of duplicate decisions, prizes 
will be divided. Payment will be made 


February 1, 1946. 


Shanks Resigns 
Hengerer Post 

Donald Shanks has resigned as display 
director tor Hengerer’s, Buffalo, and is now 
afliated with the display equipment firm of 
Samuel C. Dutch & Son, of the same city 
as assistant to Harold N. Dutch in the 
active management of the firm. Shanks will 
assume his new duties on November 1 

Dutch & Son also announces that Max 
Berk, who has been associate | with the firm 
over a period of many years, has been ap 
pointed to represent the company in_ the 
Florida territory. He will cover the East 
and West coast, making his headquarters 
in Miami. 


Jensvold Heads Display 
For Seiberling Rubber 


Lloyd Jensvold has resigned as display 
director tor G. C. Murphy Company, with 
headquarters in) Pennsylvania, to become 
manager of the Store Planning and Display 
Division of the Seiberling Rubber Company, 
\kron. He will serve directly under D. B 
Sayre, merchandising directo 

Jensvold, prior to joining G. C. Murphy 
Company not long ago, was for 15 years in 
charge of display tor Gamble-Skogmo, Min- 
neapolis, and his work with that firm will 
particularly suit him for his new position at 
Sciberling’s, 


Complete Remodeling 
For Fixture Mart 
», R. Steve, The Fixture Mart, Inc., reports 
emodeling program which has completely 
converted the firm's showroom at 314 West 
lackson boulevard, Chicago 6. Additionally, 
offices have been enlarged and an extra 
Hoor taken for stock, shipping and display 
Mannequins on display have been 
grouped in a simulated battery of windows 
veases and counters can be seen from 
\ side, and one section is devoted to dis- 
accessories such as bust forms, stands 
ar! jewelry displayers in plastic 


DISPLAY WORLD 











ood News 


Flame Proof — Preserved 
with Berries or Cones 


XMAS ROPINGS! 


Holly—6” thick___________. _$1.35 yard 
Princess Pine—5” to 6” thick_____.85 yard 
Tropical Laurel—6” thick_____ 1.25 yard 
Green Oak—6” thick______ __. .95 yard 


WREATHS 


PRINCESS PINE 18 Dia... $30.00 Dox 


4’ Dia._____ 42.00 Doz. 
OR HOLLY - Dia..___- 72.00 Doz. 


With Berries or Cones 36” Dia. ____ 96.00 Doz. 
In Pastel Shades Add 33 1-3 Per Cent More 


We Make Wreaths up to 10 Feet Diameter 
Ask For Prices—Fast Delivery 





ARTS and FLOWERS DISPLAYS 


43 WEST 56TH (Near 5th Ave.) NEW YORK CITY 19 














NATURAL WOOD LETTERS 
Window Name Plates, Store Directional PEBBLE- TEX 
Signs, Desk Name Plates Made to Order 


DISPLAY CRAFT or copy cards, scrolls and cut-outs 
963 Lake Dr., S. E., Grand Rapids 6, Mich. aoe SUN GLOW COLORS 











AND WHITE 
USE THE 


OPPORTUNITY EXCHANGE Exclusive Distributor 
For any WANT AD purpose: W. ¢.. HURLOCK 


POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 4105 Taylor Ave. Drexel Hill, Pa. 


REPRESENTATIVES WANTED SAMPLES ON REQUEST 
$3.00 Per Column Inch— CASH WITH ORDER 














« « « When Writing Advertisers Please Mention DISPLAY WORLD » » « 
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All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, taf- 
feta, and standard 
bunting. Also, special 
sizes and types made 
to order. 


Write For 
Illustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 
tions, etc. Write today for our 
prices and free catalogue. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 








Send for the 


“In 1891 










AIR BRUSH 


CATALOG 
THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 





SNOW “SHIMMERY SNO” 


Verminproof—Fireproof—Marvelous Coverage 


Can Be Walked On. 
Malros Co. New York 14 


See Page 97 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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Let’s Consider... 
Footwear Display 


By JACK 


Edison Brothers Stores, Inc., St. Louis 


factors in 
Plan- 


maintenance. 


HERE 


a successtul 


are three controlling 


footwear window : 
ning presentation 
In planning your windows, careful consid- 


eration should be given as to the length of 


time that the display will ke shown. In the 
case of chain stores and individual retail 
stores, displays are changed with the sea- 
sons, Meaning a change every three months 
Spring, summer, fall and Christmas are the 
seasons which are taken into consideration. 
This length of time makes it > important, 
then, to be sure that the displays will wear 


well. To accomplish this, do not use strik- 


ing colors; they have a tendency to shorten 
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SARNOFF 


to ke considered in the planning of succes 
ful window backgrounds. Yet many are t 
cases where beautiful displays have turn 
out badly because of poor choice of cok 
Then, too, there is the displayman with 

fear of color, who makes no at 
tempt at but “plays it sate” ar 
sticks to gray tones and white. Most 
ject matter dealing with the explanation 
technically 


unrealized 
using it 
sul 
color has been done Very al 
interpret color harmonies in a manner. that 2 
the averas . 
will try 


manner tl 


in numerous cases confuses 
this 


interpret color harmonies in a 


person. During session | 


will be easily understood. 





the life of your window, because your pub- For the longest time there has been 
lic will too easily associate them with your mistaken belief that certain colors “do 1 i 
store. The shopper, seeing these striking go well together”. Comparing color a 
colors for three months, will sub-consciously — music, I feel that when color tones are proj 
pass you by because she will feel that noth- erly arranged, as with musical tones, tl x 
ing new has heen added will present perfect harmony. Walt Dis . 
searing in mind that approximately 65 per in his picture “Fantasia” did an excellent ; 
cent of the footwear on display are usually job of showing the strong relationship 6 
dark shoes, with the exception of the sum- color to music. The greatest thong the pi 
mer season, the background color should al ture had to offer, from a color stan ipoint 
ways be chosen to tavor the shoes. The is that throughout the entire film one 
most effective colors to be usel in large ways saw beauttiul harmonies or bold cor , 
areas should be kept in a soit key. This — trasts, depending on the musical score be sa 
holds true even during summer promotions — played. “ 
because of the growing percentage of color Like musical tones, then, no matter 
ful casuals and playshoes being sold. color tones are chosen, 1f properly arrang 
Color is one of the most important factors they can be blended together pleasing] 
t] 
—Cincinnati displaymen turn out to welcome Cogswell Cromwell, display director, H. & S. Pogue Ce 
Company, on his return from two years in the army. Shown below, at a luncheon given by 
General Display Corporation, are the following: Virgil Ochiltree, Dunlap's; Russell Kehrt, Jenny's; 
Norman Feldhaus, The Big Store; R. Nasselhoff, Pogue's; Ed Hodgetts, Cincinnati Gas & Electric 
Company; William Geppert, The Fair Store; Warren Weyman, Pogue's; M. Meyers, Kline's 
Frank Fleming, Sear's; C. £. Parker, McAlpin's; Junius J. Fisher, General Display Corporation a 
Carl A. Sand, just returned from military service, and formerly with Pogue's; Cogswell Cromwell. a 
W. S. Grover, Pogue's; Flight Officer Bill Campbell, formerly of Donnenfeld's, Dayton; Paul v1 


Reinerman, Reinerman Fixture Company; Lloyd Wuestefeld, Ann Lewis Shops; Del He'zer, Mabley 


& Carew; Andrew Maizer, Rollman's, and Irvin Riga, Potter's. 


Missing from the photograph are 


William Arinow and Ralph Gollahon, Shillito's; Lawrence Riesenbeck, Alms & Doepke, and Merril 
Display Corporation— 


Hermanson, General 
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hort, all colors have a natural affinity to 


ach other. Much like the composer who 
ontrols his tone harmonies, colors have a 
ontrolling factor, too—and that factor 1s 
white”. 

In white vou will find the solution for 
mplifyving the use of colors, which may be 


“Mellow 


Tone 


livided into two categories Fone 


Harmony’ and “Vibrant Harmony”, 
lo illustrate this theory, we will begin with 


he “Mellow Tone 


ors of vellow, green, blue, 


Harmony” first. To the 
purple, red, 
With 


idded 6 to 1, you now have eggshell, leht 


range add six parts white. white 


ereen, light blue, violet, pink, peach. You 
lay now choose any two, three, four, or all 
six of these colors and have no tear of color 
liscord. White has taken the 
ff the basic colors and has served as. the 
t 


hat sh ( lox 


transitional means of tving these colors to 


gether. The ratio can be increased or de 


reased as one cdestres to make the colors 
However, 
is that the 
same ratio of white must be mixed with all 


lighter or more intense in value 
he important thing to remember 
ors concerned, when increasing or de 
creasing the intensity of values 
“Vibrant Tone 


tor tull strength colors, using the same bast 


To illustrate Harmony” 


olors—vellow, green, blue, purple, red, o1 


inge—note that when these colors are placed 
lose to each other, they are harsh and have 
i disturbing effect. By placing white bi 
tween any combination ot these colors you 
effect. Here again 


transitional means. of 


tain pleasing white 


serves as_ the tvineg 
lon together 
modern designing 


The present trend of 


has strongly favored “Vibrant Tone Hat 
ony’, and fabric designers have done mucl 
this phase ot color usc { pholster 


] 


fabrics, drapery materials, and 


have been done in a bold splash ot color on 


lite. Dress designers have begun using 
xtremely bold colors, espectally in) summer 
pparel. White and pastels were the a 


pted colors, but the thinking of late has 


vung to bold colors, most often with a dash 


] 


white Interior decorators have also ap 


plied more treyuent use of full strength col 
rs, but once again white has been added. 
woo lwork, 


either in pictures with larec 


vhite mats or frames, and furniture pieces 
lone in white 

lo sum up the means tor making color 
irmless: think of white as vour transitional 
eans of tving color together 
lirst—Introducing white into the color 
to create soft blending harmonies 
Second—Using white with the colors to 
eate bold contrasting combinations 

With this simple understanding of color 
ifmMonies, VOU Mav now have a treet flare 
its uses. 

With vour stage set with color to do vou 
oe selling most good, the next thing to 
inember is not to overdress your back 
round. Shoes are small items so it is im 
rtant that the eve be focused on them: do 
t have distracting elements to draw. the 
e away from the shoes. Try keeping vour 
corative material in good taste by buying 
wer pieces and spending your money on 
rather than quantity. The 


about 


lality atmos 


ere you place your shoes has a 
rect bearing on the attitude of quality vou 


[Continued on page 96] 
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gay Tom 
THE JOINTED CHRISTMAS CAT 


Paper seuplture cat with 
jointed head and limbs that 


you can adjust to any pose. 


Honey colored with candy- 
striped tie and cane, thirty 


high. $6.95 each. 


$75.00 dozen. 


ZOO displays 
634 ALDINE ST., CHICAGO 13, ILL. 


inches 











HONORABLE SERVICE 
EMBLEM PLAQUES 











Always Leading — 
Handcraft Originals by 


PLASTEX 


feature Slate and Stone patterns 
that join easier than ever before. 
Convince yourself—order today. 


STONE: 5 patterns, 22 colors 
SLATE: 3 patterns, 22 colors 














Sanded, sunken and grass filler joints 
BRICK: 8 patterns, 31 colors 
Sanded and sunken mortar joints 
Authentic reproduction of Honorable OROTEX: 5 patterns in |7 of 

Service Emblem Plaque, 20 overall, made the newest fechlon-colaes. 

of durable plaster, finished in natural 
gold, equipped for hanging. WOOD: 18 separate shades 
*7.50 Eg. and finishes. 
°75.00 Doz. — et = . _— 
PROMPT DELIVERY ne ee 
° 
MODERN DISPLAYS PLASTEX 
ALBERT D. BLITZ 

1212 G St, N. W. DECORATIVE PRODUCTS 
Washington 5, D. C. 269 Canal St., New York City 13 
NITY E “ICE ROCK” —“ICE CHUNKS” 
OPPORTUNITY EXCHANGE sa S 

For any WANT AD purpose: Natural—For Borders, Islands, Etc. 

rOSIDISPLAY EQUIPMENT FOR SALE | | Malros Co. New York 14 
REPRESENTATIVES WANTED | 
$3.00 Per Column Inch — CASH WITH ORDER | | See Page 97 
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Attention Displaymen! 


Lloyd's 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 
Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 














MANIKIN 
Reconversion Plan-- 


1. Assure the appearance of manikins by 
having them, 
a. Repaired by our experts. 
b. Refinished in newest skin-tones. 


is) 


. Top them off with wigs, 

a. Cleaned and redressed. 

b. Replaced with new wigs. 

_ Reconvert from old fashioned cleaning 
methods to modern, safe, easy Refresh 
way. Send for free sample of Refresh. 


REFRESH 


sells for 


$4 Gal. — $1.25 Qt. 


we 


Everett M. Bridge 


991 Main St. Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALISTS 











CEDAR BARK 


e CEDAR POLES 

e BIRCH POLES 

e@ CEDAR SLABS 

e BIRD HOUSES 

@ RUSTIC & BIRCH 
DISPLAYS 

e RUSTIC FURNITURE 


RUSTIC FURNITURE CO., Inc. 


Phone—Day: 68—Night: 147 
WILLIAMSTOWN, N. J. 
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We learn your name as publishers of DIS- 
PLAY WORLD, the magazine we are vital 
ly interested in. We shall be glad if you 
will please accept our one-year subscriptior 
to this magazine effective from the latest is- 
sue and send us your bill for same.—L 
Kesso, Import department, Jhamatmal Mot 
umal & Co., Manila, P. I. 


[ have just finished studying the May is 
sue of DISPLAY WORLD and would like 
to congratulate you on the high = standard 
ot work and upon its size for a war-time 
edition. This is the first copy I have had 
for nearly three years, owing to restrictions, 
and | am now looking forward to the June 
number.—H. D. Clarke, Harris, Scarfe, Ltd., 
Henley Beach, South Australia. 


\s we have been a subscriber to DIS- 
PLAY 


that vou will be interested to see how we 


WORLD for many vears, we feel 


decorated the front) of our premises for 
V-F day celebrations. We have therefore 
despatched under separate cover colored 
prints of our V-E decorations 

\s a point of interest, this display was 
prepared in 1942 and stored away awaiting 
the historical day. The decorations took 8 
hours to erect, and were completed by 5 
p-m. on the day prior to the official V-E 
day. The details of the decorations may 
interest you, and they are as follows: 


The “V" was constructed) from) plywood 


and canvas and measured 54 feet high, 6 
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feet wide, and 12 inches deep. The thr 
tiered dais on which the “V" was plac 
was 40 feet long, 8 feet high, and & fe 
deep. The six tlag-poles at the base of t 
“VW were 20 feet long, with flags 15 feet 

7 ieet, 6 inches. The height of the “FE” w 
8 feet. The pennant flags measured 18 f 
by 4+ feet and were made trom wool bunt 
ing. The top of the “V” 
the pavement level. 


was 78 feet abo 


The entire display was constructed ai 
erected by our own display — staff—Jol 
Martin & Co., Ltd., Adelaide, South Austr: 
lia 

At the September meeting of the Detri 
Display Club the revealing graphs showi 
the distribution of the advertiser's dolla) 
which appeared in a recent issue of DIS 
PLAY WORLD, were presented and dis 
cussed by the members present... 
the graph that showed the amounts. spet 


« speciall 


tor advertising on the Seventh War. Loa: 
the display section of which was ocecupi 
by a question mark. 

It was the opinion ot those present that 
the main cause for such a regrettable situa 
tion is in the main part due to the displa 
profession's lack of an adequate measurin 
device. 

The methods of the newspaper interests 
in which management and advertising ex 
ecutives of stores are continually furnishe 
with circulation figures and = costs, wer 
pointed out. It was felt that display was 
in need of a comprehensive survey to arrive 
at the needed costs and facts. 

It was the DISPLAY 
WORLD could render a great service to the 


opinion — that 
display profession if it) would undertak 
such a premotion The prestige gain 
through such a service would furnish. thi 
reward.—Roy H. Heimbach, Michigan Con 


—tThis is the V-E Day store front treatment used by John Martin & Co., Ltd., Adelaide, South 
Australia. Details are given above— 


ND 























(tv: his successor has not vet been named 
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solidated Gas Company, and secretary, De 
troit Display Club. 

(The National Association of Display In- 
lustries is now considering a_ preliminary 
survey on the best way of handling a re 
search program on display circulation and 
osts; definite action is expected soon.—Ed.) 


I have just finished the September issue 


tf DISPLAY WORLD and believe it is one 
if the finest, if not the best, issues you have 
ver published. All features were extremely) 
interesting, but the articles relating to the 
smaller stores were most helptul. | hope to 
see more of them . | am looking torward 
to seeing the future issues of youl helptul 
magazine, and wish you all possible luck 


vith DISPLAY WORLD. L. O. Under- 


wood, Pushin & Co.. Bowling Green, Kyv 


Your September cover seemed especially 
appropriate to me, as | received my honora- 
ble discharge after three vears service in 
the army on the day your magazine arrived 
You have done a splendid job ot reporting 
during the war, and [ look forward with 
pleasure to your peacetime issues.—Nelson 
(. Huber, Jr., Diekson-Ives Company, Or- 


lando, Fla. 


It is with pleasure that | am enclosing a 
postal money order for $5, covering a two 
ear subscription to DISPLAY WORLD. I 
am rounding out my sixth vear in the Royal 
Canadian Air Force and hope soon to be 
hack in harness at my display position. It 
will certainly be a change for me in mort 
wavs than one, what with so many changes 
In materials, et 

\t the present time IT am in hospital, re 
cuperating trom severe injuries sustained in 

crash of one of our planes, but hope to 
be out soon. | consider myself very tor 
tunate to be alive, after seeing pictures of 
he crashed plane. The less hazardous lit 
of a displayman will look OK to me after 
SIX Vears In the service 

I am perusing all the back copies of DIS 
PLAY WORLD for the last vear or two, 
brushing up on display in general and mak 
ing a card index system of material sources 
lust the thing, vou know, to make a tellow 
forget where it hurts—and | have quite a tew 
tender spots vet 

In closing let me assure you that I look 
forward each month to receiving my copy o 
ISPLAY WORLD 


om my favorite work, | appreciate it all 


} 


\fter such an absence 


more as it keeps the former display 
in in touch with the trends in display as 


tacticed by those still tortunate enough to 


plying their profession Hoping some 
soon to pa a courtes call to vourt 
hces, or at the displayvmen’s conventiot 


d with every good wish tor the continu 
cess Of vour magazine Set. G. J. Maddi 
R172896, R.CLA.F. Station, Summer 


e, Prince Edward Island, Canada 


Gray Resigns Post 
At Franklin Simon 
Henry Gray has resigned as interior dis 


manager of Franklin Simon, New York 
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USE 


LAUREL ROPING 


FOR YOUR 


STORE and WINDOW 
HOLIDAY DECORATIONS 


Express 
shipments 


only 


HEAVY GRADE, MADE ON HEAVY CORD 


Suitable for Store or Street Decorations 


Per vard $ .14 
250 vards, per yard 12 
500 vards, per yard 11 


1000 vards or over, per yard .10 
WREATHS Made of Laurel, Hemlock or Pine 


45c to $1.10 as to Size and Quantity 
Write for Price List 


We also manufacture Hemlock and Pine Roping. 
Prices about 30% higher than the Laurel Roping 


Order 
from this 
ad 


CAROLINA FOLIAGE COMPANY 


MOUNT AIRY 


NORTH CAROLINA 
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ards and brackets. 


It has a one-piece curved glass front. 


sells merchandise. 


No. 200 is truly one of the most sensational little cases ever developed. 


rounded, safety edges. Shipped set up. Shipping weight 70 Ibs. 


No. 200--TOP CASE 


Placed on top of your regular case, it 


$71.75 each 


F.O.B. Chicago 


It is 24 in. long, 


145% in. high, 8 in. deep and has two 6-in. adjustable glass shelves on cadmium plated stand- 
There are two side-sliding doors. 


The doors and back framework of the case are finished in a new silver metalustre. Glass has 


THE FIXTURE MART, INC. 


JACKSON BLVD. 


CHICAGO 6, ILL. 


MANNEQUINS — DISPLAY FIXTURES — SHOW CASES 
OUR G32 SIXTY PAGE CATALOG IS FREE FOR THE ASKING 











POSITION WANTED 


$3.00 Per Column Inch ° ‘ ‘ ; 


USE THE OPPORTUNITY EXCHANGE 


For Any WANT AD Purpose: 


DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


POSITION VACANT 


CASH WITH ORDER 
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NEW. 


store. 


re 
SEMSC Hi 


626-28 SO. 3rd STREET 





ATTRACTIVE. 
Heavy, graceful festooning for the exterior and interior of your 
We recommend Balsam Roping to give your display 
the real Christmas atmosphere. Evergreen Roping decorations 
are suitable for streets, stores, public and private buildings. 


Our Balsam Roping is bushy and well rounded and comes 


fe aa in 100-ft. rolls. 
Lig A 10” ao 18” diameter: por 100 Geet. .... .. 6. 55sec nnn cceet $3.95 
Bey 12” to 14” diameter, por 100 feet... ... . 2.0 cece ec ce eens $4.95 
SHEE 14” to 16” diameter, per 100 feet...........-..-....-.--. $5.50 
2 ee Heavier grade, superior quality, per 100 feet..... $6.00 to $6.95 


All Prices F.O.B. La Crosse or North Woods 
BALSAM WREATHS AND STARS MADE TO ORDER 
Don’t Delay—-Place Your Order AT ONCE! 


DISPLAY 


_ NATURAL 


INEXPENSIVE 


SERVICE 


LA CROSSE, WISC. 








COUNTER-FORM 


FOR DISPLAY 


OF 
eBLOUSES 
e SWEATERS 
eCOATS 
eS UITS 
eDRESSES 


IT’S 





No. 149 eo 
Wooden Base 
$4.39 


RELIEF DISPLAY FORMS 


DIFFERENT STYLES FOR LADIES WEAR 
rm SUIT EVER PANSTI AND PURPOST 


AND THE LATEST ADDITION 


Children-Herties 


For Blouses Dresses 
4- 6 years $2.60 $3.20 
7- 8 years $2.65 $3.30 
9-12 years $2.75 $3.45 


Write for Catalogue today and place your order 
with the originators of those HANDY RELIEF 
DISPLAY-FORMS 


HERTIE INC. 
RELIEF DISPLAY-FORM MERS. 


345 West Broadway New York, N. Y. 
WOrth 4-8683 








GLASS FLOSS 


Finest Spun Glass Fibres—White—Condensed 
Mat—1000 and | Uses—Fluffs Extremely Well. 


Malros Co. New York 14 





See Page 97 











Get Sparkling Display Effects ; 
with 

; e DIAMOND DUST 
e SILVER FLITTER 
e CRYSTAL BEADS , 
e GLASS TINSEL 


Glass Tinsel 
Blue, 


, 
is available in Silver, Gold, § 


Green, Red and Black 
§ Prices and samples furnished upon request $ 


EMPIRE TINSEL & BALLOTINI CO. 








1265 Broadway New York, N. Y. 








GIMBEL'S UNDERTAKES VIDEO 
DEMONSTRATION 


[Continued from page 60] 


Ilundreds of feet of floor space throughout 


the store will be used. Dramatic displays 


various electronic and communications 
banks of win 
devoted to 


medium 


will ke exhibited; 


street 


apparatus 


dows on. the level wall be 


television displays and every will 


be used to advertise and promote the event. 


Gambel’s auditorium, the largest in any 
department store im the world, will house 
both studio and control facilities \n audi 
ence of about 500 people will be able to view 


television production in action at each show, 


Such television facilities, it was pointed out, 


ire not even available anywhere else in 


the nation including the studios of leading 
broadcasters 


halt 


phasis) on 


Shows will be produced every 


hour tor ten-minute periods with em 


dramatic presentations of the 
store’s merchandise, supplemented by enter- 


tainment features. The show schedule will 


follow the store’s business hours. 
Pwo RCA 


will be 


‘lectronic television cameras 


used in the store’s studio and a com 


prehensive television control-room has been 
set up adjoining the auditorium’s 


RCA Vietor has made 


stage. 
available 


approxi- 
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mately 20 TRK receivers which have been i1 


constant use before the war, and lab 
RCA 


receive 


since 
oratory models of the 
Victor 
These 


new postwar 

large- pro ection 
will be placed in 
ghout the 
video 


sereen 
advantageous pos! 


tions throu: store—the largest num 


ber of receivers ever use l in a ce 


partment store demonstration. These view 


ing locations will be known as “telesites” 
leach floor has at least two telesites wit! 
four floors having thiee or more. 


a dramatic, color 
“A Victor's television equip 


allied electronic and communica 


Adjoining the “studio 
ful exhibit of R¢ 
ment ani 


tions products will be set up. One display 
will feature the famous RCA electron mi 
croscope; another features RCA tubes, rang 
ing from the miniatures used in Army-Navy) 


equipment to the large tubes used u 


broadcasting and telecasting. 


power 


The advertising and promotion campaign 


designed to stimulate interest in the demon 
stration, 


rounding 


will blanket the entire city and sur 


shopping areas. [every mediun 


available will be used to the maximum 


radio, newspapers, bill enclosures, street cat 


cards, subway station posters and = intra 


store display locations. 
highlights of the 


campaign is the 


One of the promotion 


display of a series of five 
television window ex 


‘A Victor by W. L 


\ssociates, 


new, highly attractive 
hibits, Cesigned for R¢ 
Stensgi ard & 


PT< iphic 


Chicago. The 
sequence of the 


give a story in 


television and the important 


role plaved by RC 


evolution ot 
\ in making this new type 
entertainment and 
possible ‘| he 


of mass merchandisins 


displays will ke exhibited in 


Gimbel’s street level bank of windows. tac 


ing Market street 


DISPLAY ADDS A NEW TOOL 


[Continued from page 46) 


hair to project a Mississippi show-boat 
scene. The paddle wheel was covered with 
it to give the impression of having just 
emerged trom the water. The entire strete! 


of windows carried the theme 


\ more 


consists of making it 


same 
recent development in spun glass 
available in a numbe 
This 


> displayman’s in 


oft pastel colors in addition to white. 
avenues for the 
additional 


achievement. 


opens New 


agination tor uses. Fireproofing 


is another 

Still another 
ot “cloth” 
it shimmers, and 


development is in the form 
which doesn't look like 
look like clot! 
cloth 
is translucent, flex 


glass, ve t 
doesn't 


vet can be used like it. The is made 


up in sheet or roll form, 


ible and can be bent without creasing at 


can be cut very easily; because it is_ fire 


proot it can be used with lights to make 1 


teresting and novel display props. 


Suggested uses for it are: columns, bac! 


ground panels, cobweb effects, cut-out nove 


ties, canopy and awning effects, floral spray 


lamp shades, shadowboxes, window floo 


ings, valances, stained window effects, wa! 
coverings, etc. 

that this age-o 
has been adapted in still a1 
form to the display. It hi 


equipment in evel 


Thus it is 
product 
other needs of 
truly standard 
display department. 


readily seen 


glass 


become 











ni 
lab 
uC 


Os! 


um 
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THINK THIS OVER 
[Continued from page 62] 


front page news the other day in the South 
Bend Tribune one of their mannequins 
took a walk right through the glass, sending 
two passersby to the hospital with glass 
cuts ... but not serious ... the mannequin 
Is not expecte |] to recover, say Alice Cham- 
berlain and Betty McIntyre ... many people 
in our own field never know how danget 
ously close we are to something as we move 
around behind the glass of show windows 

. insurance companies rate us along with 
bookkeepers Ol 


electrical linemen, not 


stenographers as one displayman one 


put it to his new display boy: “Get this 


straight: this is a dangerous place. See that 
glass? It can cut you in two in a second tt 
it breaks. This is a show window, not a 
boxcar, so be careful.” ... C. E. Irwin, dis 


play director of Wyman's, South Bend, 1s 
the happy and proud father of a boy bor 
September 27 and named Gregory Price 
Irwin. DISPEAY 
WORLD will hit the rails around the middle 
of November on a long western trip witl 


R. C. Kash, editor, 


stop-overs) going and coming—at Omaha, 
Denver, Salt Lake City, San Francisco, Los 
\ngeles, Fe] Paso, San Antonio, Dallas, New 
Miami, Jacksonville, 


Orleans, Richmond 


Washington and home to Cincinnati. 


Jack Cooper Returns 
From Service 

Jack Cooper has returned from two years 
in the naval amphibious service and is one 


again with Mandel Brothers, Chicago 


Chamber of Commerce Group 
To Hear Talk on Display 
The Novemker 1 meeting of the Chambe: 


Commerce of Columbus, Ind., will have 


—''Barney'’ Meyer and Lloyd Wuestefeld, who 

operate Siar Productions as a part-time en- 

deavor, stand beside some of tho 241 War 

Chost emblems and 12-foot double-faced red 

foaihers they produced for ih2 Cincinnati 
drive— 


WEAR {1 
PROUDLY 
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East soon. 





| Wanted / 


NEW IDEAS * NEW MATERIALS * NEW PLANS 


In top grade quantity Point of Sale Material 


WINDOW DISPLAYS e COUNTER DISPLAYS e SALES FIXTURES 
NEON & ELECTRIC SIGNS 


Should your company be able to provide all or part of such manufacturing, or 
development, probably we would like to represent you in Northern California. 
Already representing four such factories, however, we will not duplicate pro- 
duction facilities. Expansion due to increased Sales personnel. 


Ours is a going business with long standing substantial clients. Will furnish client, 
factory and bank references and expect same in return. Owner will be in the 


Address “‘P. €.“’ 
Care DISPLAY WORLD 











R. C. Kash, editor, DISPLAY WORLD, as 
euest speaker. He will discuss the rela 
tionship of display to merchandising in gen 


eral 


Point Of Purchase Institute 
Expands Directorate 


\t a meeting in New York City in Sep 
tember, members of the board of director 
of the Point of Purchase Advertising Insti 


tute voted to expand the directorate tron 


9 to 19 members and to dissolve the insti 
tute as an Illinois corporation and incor 
porate in New York state 

\t the election of officers the tollowing 
vere named: president, Homer Johns 


Snvder & Black, New York Cit first vice 
president, Frederick L. Wertz, Window Ad 
vertising, Ine... New York Cit second vice 
president, Edgar Reutner, Wall \ 


it ' AX 

(Co.. Cleveland: secretat treas r Cie 
Rose, Mounting & Finishing Compat 
Brooklyn. Clifford EK. Hodder continues 
executive secretary 

Phe board of directors, tormerly ¢ posed 
ot three lithographers, three mounters al 
finishers, and three national advertise HOM 
CONSISTS O uur lithe hers ir on nt 
ers and. finishers, thre epresentative 
other phas sof displa production ind C1 t 
national advertisers he \ssociation of 
National Advertisers app ts the advertis 


er directors: Paul 


West, ANA president, ts 
an ex-ofticio membet 


Jacques Dunlany has joined the institute 


iS consultant On evalu tron ind circulation 
advertising; he 


] 1] 


problems of point-ot-sale 
was for two vears chiet of the graphics 
reau of the Office of Wat Iniormation and 
is special graphics consultant to the | S 


Preasury for the Victory Bond drive 


Baltimore Club 
Has Anniversary 


Phe Display Guild Baltimore, organ 
ized in September, 1937, celebrated its eighth 
anniversary last month according to Carl 
H. Ault, secretary, who also reports that to 
date the organization has a membership ot 
18, including two who are in the armed 


torces 


Headless 
/ Model Forms 


Perfect 
Standard Shapes 


SIZES 
12-14-16-18 Miss 
9-1 1-13-15 Jrs. 

Price for Form Only 
Enamel and Jersoy 


°8.50 Ea. 





; 
: 
' 
‘ 





Price for Form 
" Mounted on 10" 
] Heavy Chrome 
Cast Base. 
Complete 
715.25 Ea. 





Write for New 


— aw Catalogue 
QUENSELL DISPLAYS, Inc. 


71-23 Austin Street, Forest Hills, N. Y. 








KRAK-GLASS 
Jewel-like—In Crystal and Colors—Assoried 
Sizes—Handles Easily. 


Malros Co. New York 14 


See Page 97 


Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 











AT POPULAR PRICES 
ARRANJAYS WIG CO., New YSnx' Siry 
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Attention, 
Window Displaymen! 


MANNEQUIN 
REFINISHING 


ore of years I have refinished 





nearly a 
mannequins tor prominent retail stores through- 
the country, working by appointment on 
their premise Often the lack of adequate fa 
cilities and space has made this method unsatis 
factory and with the Rationing program in effect 
t is most impossible to make personal calls 
Io overcome this condition I have equipped a 
lern studio where the refinishing of manne 
ns tf a makes in be lone under idea 
working conditions This makes it possible for 
me to guarantee the return of your mannequins 
ial in finish an lurabilit to the original 


factory finish 


Speciai Shipping Cases Furnished 


I FURNISH SPECIALLY DESIGNED SHIP 
PING CASES for shipping your mannequins to 
my studic No packing experience is required. 
All Freight returned ( Oo. D rO STUDIO 


7] 


Reasonable rates ind prompt Service Ss our 


H. H. Wigs of the latest design furnished to 


We have several reconditioned Greneker man 
equit for sale Perfect condition Reason 


WRITE FOR COMPLETE INFORMATION 


L. M. BRENAN 


5874 COLLEGE AVE. INDIANAPOLIS, IND. 











2 Sa. 
Your Autumn Displays 


to RECORD PROFITS 





EATON GRASS MATS 


e Eye-Catching in their live, 
natural green! 


e Sales tonic for nearly every 
type of display! 


@ Long-lasting! Power-dyed 
and mildew-proofed. 


e Velvety smooth! 
Electrically trimmed. 


See Your Display Jobber or Write 


EATON BROTHERS CORP. 


Hamburg, N. Y. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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Dazian's Meeting 


| A Great Success 


A large number of displaymen from Chi- 
cago and the immediate vicinity met at the 
Mural room of the Hotel Morrison the 
night of September 21 as guests of Dazian’s, 
Inc., of Chicago and New York City. An 
outstanding address by Major Tom Lee, 
who recently returned from lengthy service 
with the Air Corps to become design coor- 
dinator of House & Garden, was the high- 
light ot the evening 

\mong the entertainers were QOlsen & 
Johnson, Ted Lewis, Benny Rubin, and Bill 
Robinson. 

The introduction of the guest speaker was 
by George Feinberg, vice-president of Daz 
ian's, New York City. In explaining the 
reasons tor the meeting, he said: “A yeat 
ago we gave a little party here and presented 
Arthur Knorr, head of production of | the 
Roxy theatre in New York. We learned 
three things: (1) How valuable was what 
he said; (2) that the meeting should be re 
peated with another person who would also 
have something valuable to say; (3) that 
the little party of a vear ago did not add to 
our receipts—and yet we are giving anothet 
now. Why do we do it? 

“We do it because we think that moral 
values are more to be treasured than busi 
ness values. But moral values may even- 
tually increase business values, because they 
add to the stature of mutual respect \nd 
if we have earned your respect, we have 
achieved something for which we are deeply 
grateful.” 

S. J. Kaufman, also of New York City, 


served as master of ceremonies 


Change of Position 
For Hartley 


In conjunction with plans for the expan 
sion of the display department of the Sally 
& Spiegel apparel shops, Chicago, McClel 
land Hartley has joined the firm as display 
director. He was formerly in charge of in 
terior display at Carson Pirie Scott & Co,, 
and was recently honorably discharged trom 


the army atter several vears of service. 


Malros Introduces 


"Krak-Glass" 

\ novel display material called) “Krak 
Glass” has been placed on the market by the 
Malros Company, 509° Hudson. street, New 
York City 14. Consisting of large chunks ot 
glass, either transparent or opaque and 
available in various colors, the material can 
be used whole or broken readily into small, 


jewel-like tragments 


Stewart Now With 
Catherine Shops 


Fred Stewart, tormerly ot Miller's, Chat 
tanooga, has accept dA the position of display 
director with Catherine Shops, a chain ot 
IS stores, with headquarters at Jackson 
Miss. He will supervise the construction 
and installation of all displays 

Stewart is well known in display circles 
and has been an attendant at practically all 
display conventions and market weeks. At 


one time he was with Bry-Block, Memphis 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find | 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information | 
you want on file, we’ll find out for you. Avail | 
yourself of our service facilities without cost 
or obligation. This service includes an analysis | 
of any displav problem. 

©) Air Brushes 

_) Alrpainting Equipment 
-}) Animated Signs 
(| Artificial Flowers 
|) Artificial Snow 
{) Backgrounds 
(} Background Colors 
() Background Coverings 
| Brushes and Pens 
} Card & Mat Board 
{_] Cardwriters’ Materials 
{) Color Lighting 
() Composition Pieces 
[] Crepe Papers 
CL) Cut-out Letters 
[} Cutting Machines 
{] Decalcomania 
() Decorative Papers 
(] Display Forms 
[] Display Furniture 
) Display Letters 
[] Display Racks 
(] Drawing Boards 
CL) Dye, Rug and Carpet 
{] Enlarging Projectors 
{) Fabrics and Trimmings 


| Fixtures 
{] Flags and Banners 
C) Foils 


] Glass Specialties 
| Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
] Lithographed Displays 
Mannequins 
-] Metal Sheets 
{] Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 
{} Natural Foliage 
{] Pageants & Exhibits 
{| Paper Sculpture Displays 
(] Papier Mache Specialties 
Photographic Blowups 
} Plaques (Window) 
{) Plastics 
{] Price Cards—Tickets 
[] Price Ticket Holders 
] Ribbons 
{] Sale Banners 
[] Show Card Colors 
[] Show Cards 
() Show Case Lighting 
Show Cases 
Store Designing 
{) Socks—Window 
(} Store Equipment 
{) Signs—Brass—Bronze 
[) Signs—Card Holders 
[) Signs—Electric 
| Sleeve Forms 
| Store Fronts 
) Tackers 
} Time Switches 
} Turntables 
Valances 
-] Veneers (Imitation) 
[] Wall Board 
[) Wigs 
{] Window Lighting 
™) Do you wish a copy of their catalogue? 
[}] Do you plan to remodel your store soon? 
[] Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 
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Color Lighting Device 
Announced by Illumino 

The IHlumino Corporation, 1595 Broadway 
New York City 19, 


ket an interesting display lighting device by 


has placed on the mar- 


means of which a different color of light 1s 
thrown on a display tor a set interval ot 
time, followed in sequence by other colors 
It may also be used tor one color illumina 
tion only. 

The machine is designed to be concealed 
behind the window valance, or to be used 
vertically along the side of the window. It 


onsists of an outer drum, 8 feet long, with 


four of its five sides used for color. Each 
side has nine spaces tor gelatine trames into 
each one of which any one of 30 colors may 
be fitted. 
tionary 


The outer drum surrounds a sta 
inner trough containing nine lamps, 
me to each frame. The outer drum, driven 
a special tim 


light 


hy a motor and controlled by 


ine mechanism, revolves around. the 


trough so that each color side stops tor a 


set interval. The machine has been passed 
by the underwriters’ laboratories. Spotlight 
ing in white light of the merchandise dis- 
played is recommended so that it retains its 
proper tone values. 

\ number of stores have already installed 


the device. 


Fixture and Display Company 
Formed by Rueschman 

\. EE. Rueschman has resigned as store tix- 
ture and equipment buyer of the Goodyear 
lire & 
anew company known as Rueschman’s Store 
Fixture & Display Co., Box 244, R.D. 9%, 
Chenoweth drive, Akron 1 Phe company 


Rubber Company and has formed 


has contracted with a number ot factories 
capable of producing store fixture and dis 
play equipment in wood, steel, aluminum and 
plastics on a mass scale and will serve as 
the marketing agency for such products 
Delivery on orders tor the present will range 
irom 30 to 120 days, according to their na- 
ture. 

One of the companies participating in the 
plan, according to Rueschman, is the Globe 
Wernicke Company, Cincinnati, whose facil 
Ities are adapted to veneered equipment o1 


igher quality types of wood and_ steel 


roduc ts 


Rabel Takes Over Display 
For A. W. Cox Stores 
kd Rabel has assumed charge of the dis 
ivy department for the A. W. Cox Depart 
Charleston, W. Va. Under his 


rection, the display shop will turn out dis 


Cnt DtOres, 


ivs for the 18 stores operated by this firm 


bel was tormerly with the Darling Shops 


Detroit Club Holds 


Interesting Sessions 


Lhe September meeting ot the Detroit 
splay Club was teatured by a talk and 
monstration by Walter Grover, display 


nager for the J. L. Hudson Company's 


Wnstairs Store, who discussed interiot 


play. The club's cooperation in the Com 
nity Chest drive was asked by a repre 
Chest organization, and an 
er highlight of — the 


tative of the 


evening was. the 
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NEW! JEWELED ZEBRA 





DINGLEMAN-WOLFF CoO., wiw’fSh« 2M 


Originators and Manufacturers of Distinctive Display Papers 


A tinselled version of 
this famous pattern— 
just in time for Xmas. 


50 Inches Wide 
25 or 100 Ft. Rolls 


Available in Silver Glass Tin- 
sel Stripes on White, Atmos- 
phere Blue, Autumn Green, 
Blush Rose, Cloud Gray, 


Morning Glory, Xmas Red. 
Xmas Blue. 


Write for copy of our new, 
illustrated catalog showing 
the entire line of Xmas dis- 
play papers. 


WEST 42nd. ST. 
18 











Now Available 
le 


We carry a full line of 
Sparkle Tinsel papers 


E. Sparkle jewel cloth 


te 


Crystal beads 
3. Diamond dust. or snow 
1. Silver tinsels. 

‘all sizes) 


colored 


Satins 


- 


Send your order to: 


SPARKLE PRODUCTS DIV. 


CO. 





PREPARE NOW For Your 
CHRISTMAS NEEDS! 


tinsels 


ASSOCIATED FABRICS 


1600 Broadway, New York 19, N. Y. 








IN STOCK FOR IMMEDIATE DELIVERY 


Phosuing Bul 


The perfect display for small gift 


items. Suspend a group of three 
from the ceiling or use individually 

17 inches high, 16 inches in dia 

meter. White snow finish bell . . Clap 
per in gold Shelves in turquoise, yellow 
and Christmas red. ... Red satin bows and 

white rope included. 
$9.95 set of 


OSS 20d aassceuteo— 


Second and Massie Sts., Portsmouth, Ohio 








met at the 


“Display on 


presentation Of a check to the club b 
university tor the part plaved by thi 

the university's course in displa 
spring 


On October 4. the 


Display", conducted by 


Hotel Statler for an even 


Detroit club meml 


| pla irector, J. Lo HH Cor 
D issisted by Herbert W. Sage | 
ert L. Kenney, also ot Hudsor 

Phe Detroit Display Club meet 
tor luncheon each Thursda at the Cat 
Madrid; visiting displaymen and trade ta 
tors are invited to attend 
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SMART... NEW 
PEDESTALS 


FOR XMAS AND ALL YEAR 





Sturdy and Well Constructed. Uprights are wood 
rope and aluminum grill, wood base and top grace- 


fully carved. Al! white lacquered, Gold shaded 
edges. 

No. 02—24” high, top diameter 10” Price $7.60 ea. 
No. 01—14” high, top diameter 8'.”.. Price $4.75 ea. 


DISPLAY MANUFACTURERS MART, inc. 


“Luergthing Jor Display” 


24 WEST 26th STREET NEW YORK |, N. Y. 


EFFECT OF LEATHER 


. . » Price of Paper 


WITH 















A CLOPAY 
PRODUCT 


Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What's more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects ai 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 
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FOOTWEAR DISPLAY 

[Continued from page 89] 
create. This thinking holds true no matter 
what the price of the shoes may be. 

With the designing now done, the presen- 
tation is the next step towards the comple- 
Do not try to do 
A professional painter 


tion of your installation. 
verything yourself. 
will do a finer, quicker job at painting; a 
paper hanger will hang paper far better than 
buil 1 
In short, the job 


you can and a carpenter will more 


substantially and quicker 
will be done quicker and more professional!) 
when the proper people are hired. Finess« 
is very important in the final look of a win 
Brush marks, poorly matched 


and badly concealed nailheads 


dow display. 
papel 
certainly do not make a finished looking job 

With thought 
given to treatment, 
should he 
They are the 
window and should be treated with such im 


seams, 


exacting and preparation 


background even more 


Piven to the shoes to be shown 


most important item in yout 


Shoes should be properly tormed, 
tied, 


and sue |¢ 


portance 


should be ironed before being 


carefully 


laces 
leather 
shoes thoroughly 


polishe i 
Shoes shoul be 


shoes 


brushe | 
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carefully formed before placed in your win 
forming of shoes is an art i 
method 


dow and. the 
itself. Most 
of their own for treating shoes so that the 


display people have 
will make their best public appearance. 

In preparing a shoe for display, the fo! 
lowing should be done: 


1. Always choose a size 4B. 


2. Caretully examine each shoe for loos 
threads; trim these down. 

3. Use black or brown shoe dye, whic 
ever the case may he, for touching up al 
exposed cloth seams. 

4. See that the inner soles are flat an 
smooth, and the trade mark within clear] 


stamped and not smudged. 
5. Carefully polish leather or brush suece 
6. If the shoe is a lace type, remove lace 
and iron caretully, then replace and_ tie 


caretul bow. 

With these steps followed through, you 
shoes are now ready for display. 

The third and last factor is most impor 
tant and the one so often neglected. Atte: 
your display has been installed, do not tec 
that vour job is done. It is most necessar 
that you maintain the neatness and clear 


by Tony Brinker 








YOu BET, SON! 
We'LL FIND IT 
EASY TO DO! 


WITH THIS 
HOMEWORK. 






1S HOBBY 1S HIS FAMILY, WHO TAKE ALL 
HIS TIME WHEN NOT WORKING. HAS A 
SON, RAYMOND, THIRTEEN YEARS OLD... 
ALSO INCLUDED IN THE FAMILy 15 AN 
IRISH SETTER * PRINCESS” AND A 
CANARY BIRD |“ JOY. HE IS FORTY-TWO 
YEARS OLD... SIX FEET SIX INCHES TALL 
AND WEIGHS 200 LBS. 


A, 

\ THINK THE NEW 
BACKGROUND 
TREATMENT \S OK! 










“Q RI ne 


{QE GRADUATED FROM THE KOESTER SCHOOL 
IN CHICAGO. WAS FOR TEN YEARS THE 
DISPLAY DIRECTOR OF GEORGIA POWER, 
AND FIVE YEARS MANUFACTURING DISPLAY 

IN A BUSINESS OF HIS OWN. HAS BEEN 
WITH RICH’S FOR FIVE YEARS. HE HAS 
BEEN IN THE DISPLAY PROFESSION 20 YEARS. 





DISPLAY DIRECTOR, 


RICH’S INC., 
ATLANTA, GEORGIA 
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liness of your window throughout its dura 
tion. Check windows daily for shoes that 
have become dull, dusty, and limp looking. 
The extreme heat given off by window 
lights has a very telling effect on the ap- 
pearance of the footwear. [Ii you make it a 
point of caretully checking your window 
shoes ech morning your public will never 
have occasion to complain about the appear 
ince of the merchandise. Do not unde 
estimate the observation power of women 
shoppers; they are your. severest critics 
and can see a poor looking shoe a good 
deal quicker than you think. 

Follow these simple essentials in a shoe 
window and you will always be assured ot 
an attractive installation. 

1. Careful planning—consider your shoes 
when choosing your color anJ decorative 
material. 

2. Perfect presentation—have your techni- 
cal work done by technicians and prepare 
shoes with the importance they deserve. 

3. Continuous maintenance hever con 
sider that vour first installation is your final 


one. 


1IAD Convention to be Held 
In New York City 


Al Pollard, managing director of the 
International Association of Display with 
headquarters in St. Louis, has announced 
that the next convention of the organization 
will be held in New York City immediately 
preceding Display Market Week, which its 
schetuled for that city in June. Display 
Market Week is sponsored by the National 
\ssociation of Display Industries and alter 
nates each vear between New York City and 
Chicago. 


General Electric Introduces 


Bulb "Display Cabinet’ 


\nticipating an even greater trend in the 
field of visual merchandising, General Elec 
trices lamp department has introduced an 
attractive, open-window sales and storage 
carton for the company’s bulbs. The de 
cision to make the revolutionary change in 
the standard lamp carton is based on a 
study of many vears of buying habits as af 
fected by advertising, including display. The 
new carton shows the bulbs effectively and 


rrovides ample space tor a sales message 


Macy's Opens Plane Selling 
With Elaborate Exhibit 

R. H. Macy & Co., New York City, has 
ntered the light plane field as dealer for 


e “Ercoupe” and in October began a pub 


city campaign with a fitth-floor exhibit 
led “Patterns for Postwar Living.” Fea 
ring an actual “Eercoupe™” just off. the 
embly lines, the exhibit, with its relate 
splays, tells a complete story of the part 
ne will play in the period now. startin: 
How to Fly", “Planning Communit \n 


ts and Airparks’, “Traffic Rules of t 
Roads”, and “Regulations for Flyers’ 
e some of the subjects covert 


Following two weeks at Maev's, the ex 
bition will be shown by a number of ce 
rtment stores throughout the country, in 
ding Jordan Marsh, Boston, and Gimbel's, 


hiladelphia, until a total of approximately 


cities have been reached 
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8.80 NET 
Cat. No. 372 
Portable Type 





a 


EASY TO INSTALL Permanent Type 
EASY TO OPERATE 
EASY TO MAINTAIN 


Arranged for Portable or Permanent Mounting 
State Clearly Which is Desired 


Dramalites are Designed to Receive 150 or 300 Watt Reflector Bulb 
Buibs are Extra at 90c or $1.40 Each 


ORDERS WILL BE FILLED PROMPTLY 
CENTURY LIGHTING INC. 


419 WEST 55TH STREET 


DRAMATIZE YOUR 
MERCHANDISING STORY 


WITH 
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*8.80 NET 


Cat. No. 373 





NEW YORK CITY 19, NEW YORK 
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Opportunity Exchange 



































- { | 
THOROUGHLY EXPERIENCED TRAVELING DISPLAY MANAGER 
DISPLAYMAN a. mma aten 
Pleasant Profitable Full Time Permanent Position for man qualified to | 
jualine t 
Free Lance Work WANTED take full charge of windows for chain of 
One qualified to trim all types of displays One qualified to sell entire range of women's shops all located in Washing- 
~ wing tr Wye, Merion 7 display equipment in OBio. Give com ton, D.C. 
ayton and 50 mile radius. Straight sal- ere Poans Pe: : Penne te : 
ary or percentage basis. Only steady pee cere ee ee eee NO NITE WORK 
regular accounts. No limit to earnings experience, references and income ex- : ai 
at : “ee a ? REE ected Excellent Proposition 
for a oman with vision and ambition I 
Please answer fully in first letter. 
LEROY Ww "FRYMAN LEROY W. FRYMAN NORBUD SHOPS 
WINDOW DISPL . WINDOW DISPLAYS & EQUIPMENT 2101 RHODE ISLAND AVE., N. E. 
ce he + tng gga KEITH BLDG. - DAYTON, O. WASHINGTON, D. C. | 
SALESMAN WANTED WANTED IMMEDIATELY ARTIST 
T 7 1] By large department store in a city ot \dvertising display design and layout for 
erritories NOW open a over 50,000, displayman who has had exper- big name accounts in apparel field. Ex 
the country for sensational new ience and one who can also make cards, cellent salary, moving expenses. — This 
; ; Good opportunity for the right man tor organization voung, aggressive, and me- 
type display item. Patented: rapid advancement ata good starting sal a ee 
ary. Apply direct by mail to S. Holstine | 


non-competitive. giving references. Would like someone L. A. SAUER 


who can take over job within 30 days 


Address “‘C, I.”’ DISPLAY CORP. 
Care Display World THE LEADER 357 E. ERIE STREET, 


LIMA, OHIO MILWAUKEE 2, WIS. 

















WINDOW DECORATOR COMBINATION MAN WANTED 
WANTED 


Man to take full charge and trim for Man experienced in artificial flower man 
Wanted combination window — trimmer ufacturing. Midwestern display jobbet 


and advertising man for department 


Contectionery Chain Stores. Want some 
one with ideas in designing trims. Perm ak : ; planning to manutacture own line of at 
store. Permanent position for the right vee 7 —" ; te , 
nent position and good opportunity ; tificial flowers and units, needs a man 

5 DP = man and excellent opportunity. Must be : : : ; ‘itp 
; ue with practical experience in this field 
able to take full charge. State age, ex- 


DUTCH MILL CANDIES sible — inliae’ iacbiasil (jive full details in letter. 
2222 DIVERSEY PARKWAY, Address BOX 70, Address “D. N.” 


CHICAGO 47, ILLINOIS | FARGO, NORTH DAKOTA Care DISPLAY WORLD 
































DISPLAY MANAGER DISPLAYMAN WANTED FIELD REPRESENTATIVE 


One of America’s largest manufacturers of dis 


is ‘ 
For one of Buffalo's largest department Window decorator, full time. play fixtures and decorative materials offers ar 


) unusual opportunity to a display man with crea 
stores. Permanent position with splendid Complete charge. tive selling ability. The man we choose mun 
opportunity Write fully about vourselt Salary $60 00 he free to travel. He will visit our national 
t network of distributors to make seasonal pre 


sentations. He will help formulate new display 


HENS & KELLY THE JORDAN FUR STORES |_| ssi: sssist sr sales promotion department 


in Increasing sales through new outlets an 


EMPLOYMENT OFFICE 1215 Chestnut Street, meena heart Sere 
BUFFALO, N. Y. Philadelphia 7, Pa. Address ‘A. D.” 


Care DISPLAY WORLD 


































WANTED—Assistant displayman with Home Study CORRESPONDENCE INSTRUCTION—In Win 

ladies shoe window experience, prefera “LESSONS IN WINDOW DISPLAY” ~_ tw oer _—, — package 
aa ae (anh es — ree n continuous operation for nearly years wit 

bly under 30 vears of age. Give exper A low priced, practical and up-to-date course over 20,000 graduates in nearly every country in | 


covering all phases of the subject. Of value to h id. N hi ; 4 
the experienced trimmer as well as the begin- the world. ew graphic instruction and new 
short courses now available at special prices 


xpect ‘(d. ; 
date ee sketches to show Write for catalog. THE KOESTER SCHOOL, 
Address BI, c/o DISPLAY WORLD " WILL H. BATES, Box 101, Ellsworth, Ill. 300 W. Adams St., Chicago, Ill. 


ience, general background and_= salary 
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| DISPLAY & PROMOTION 
| MAN WANTED 


| To take complete charge of windows, 1n- 
terior displays and advertising for fam- 
| ily ready-to-wear store. Prefer man with 
popular price chain store experience 
Southern Indiana location. Salary $75.00 


per week. 


Address “‘S. E.”’ 


Care DISPLAY WORLD 








WANTED 
DISPLAY MANAGER 


By exclusive Men's Store St. Joseph, Mo. 
Complete charge. Salary commensurate 
with ability. When answering give detail 


of previous experience. 


DERGE-BODENHAUSEN 
CLOTHING CO. 


ST. JOSEPH 9, MO. 


DISPLAY WORLD 


ISPLA 
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Prompt and 
Courteous 
Attention 


Given to All Orders 
—Large or Small 
We Value Your Business 
e MANNEQUINS 
e FIXTURES 
ePAPERS eFABRICS 
e FLOWERS 
e DECORATIONS 


—LEROY W.— 


FRYMAN 


KEITH THEATRE BLDG. 








Dayton DAYTON 2, OHIO 











WINDOW TRIMMER 


For Junior Department Store. Experi- 
enced trimming in specialty shop manner. 
Must be efficient and capable of draping, 
pinning and handling merchandise. Gen- 
eral department store soft lines. Salary 
$75. Write tull details to 


MR. J. SCHAFFER 


Kline’s Department Store 
ANN ARBOR, MICH. 








ADDITIONAL LINES 
WANTED! 


New York firm with showroom now sell 
ing Mannequins eastern seaboard desires 
expanding of its line on commission o1 


jobbing basis. 


Address “‘S. K.”’ 


Care DISPLAY WORLD 





[ Window Trimmer Wanted 


Good Salary—Excellent opportunity tor 
experienced, competent window trimmet 
as assistant display managet Write, 
giving experience, references, salary ce 
sired. Inquiries confidential. 


ROBERT C. ARMSTRONG 


c/o ARMSTRONG’S 
CEDAR RAPIDS, IA. 























Display Manager Wanted 


Modern and progressive store, independ 
ently owned, desires the services of a 
competent and experienced displayman to 
handle its window displays and store in- 
terior. Fashion type of presentatton and 
promotion. This is high type store and 
offers an exceptional opportunity for the 
right man 


EARL GROTH & CO., INC. 


FORT WAYNE 2, IND. 





SALESMEN WANTED 


Established Calif. factory seeks con- 
nection with experienced salesmen fot 
exclusive distribution of attractive dis 
play fixture line—LUCIT E—now in big 
demand. Good opportunity tor right 
men. Territory open: New York City, 
New York State, Pennsylvania, New Jet 
sey, New England, Virginia, W. Vit 


ginia 


Address ‘‘W. S.”’ 


Care DISPLAY WORLD 





WANTED 
Displayman and Sign Writer. Send tull 
details to W. Palm, Heavenrich’s, Sagi- 
naw, Michigan. 











WANTED 
Young Aggressive Man to do Dept. store 


display and Advertising 


W.S. PEEBLES & COMPANY, INC. 
Lawrenceville, Virginia 

















DISPLAYMAN WANTED 
Experienced Window Trimmer for men's 
and ladies specialty store \pply 

N. E. MAG & SONS 
160 Main Street - New Britain, Conn. 


TURNTABLES WANTED 
Used or new turntables all sizes \dvise 
cost and deseribe any vou have tor sal 
A. T. STEWART & CO 
Box 149, Macomb, I)linois 
Att: Truston Stewart 




















| WANTED 


Interior Display Manager. Thorough 
lepartment store experience. Please state 
ecent connections, age, salary desired. 
ONFIDENTIAL. Our staff knows ot 


this advertisement. 


Address “‘P. K.”’ 
Care DISPLAY WORLD 
Cincinnati 1 





POSITION WANTED—lDisplay manager of one 
of California’s finest men’s stores wishes to 
change Want a high class department with 
high style display Experience in all lines of 
merchandise Good reputation \-l reference 
Photos of windows on request 


Address J.M., c/o DISPLAY WORLD 














Now You Can Make Simple, Easy Signs and 


show cards, price tickets; a year-old child 
can do it Simplified fundamentals $1.04 
G. Jentzen, 5824 Meadowview Ave., North Berg- 
en, N. J. P.S.: I will sell old copies of Display 


World and Merchants Record 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 
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OCTOBER, 1920 
John a 


Cronin, L. 


Newark, was elected president of the newly 


formed New York Metropolitan Display 
Men's Club Other officers named were: 
vice president, # I: Weisgerber, Lord & 
Taylor; secretary, R. EF. Jones, Gimbel 


Brothers; treasurer, Charles Vosburg, R. H. 
Macy & Co 


the club required at 


Eligibility 


least three years ex 
perience in display. 


James W. 


and Show 


Merchants 
resigned to be- 
Shops, 


editor of 
Window, 
The 


Milwaukee, a newly organized firm produc 


Foley, 
Ree ord 
Craftsman 


come president of 


ing window furnishings 


Kormerly display manager for The Walk 


er Dry Goods Company, Charleston, W. Va., 


Homer HH. Seay resigned in order to open 
a display studio in that city. 

C. B. MeGuill succeeded Max Safir as 
display manager for Shillito’s, Cincinnati 


W. A. Montgomery resigned as display 
manager tor W. T. Duker Company, Quin 
cy, HL, to take a similar” position with 
Pteiffer Brothers, Little Rock 

Charles W. Moderow was made general 
manager of the Schack Artificial Flower 
Company, Chicago 


OCTOBER, 1935 


The appointment of Svl Rieser, who had 


been connected with Advertising Display and 
exhibits, St. Louis, as executive secretary 
of the International Association of Display 
Men was made known by Glee R. Stocker, 
president of the organization 

C. H. MeMahan, tor several vears with 
\l Rosenthal’s. Inec.. Oklahoma City. re 
signed in order to head display for Roth 
schild’s B. & M. Clothing Company, of the 
same cits 


Phe Great Falls (Mont.) Display Club re 


elected Rolland Peese to the presidene VY oI 
the group 

W. T. Muniord became display manager 
for Thalhimers, Richmond, replacing An 
drew Mat er, resigned 

\ party was held in the R. H. Fvfe & 
Co. auditorium by the Detroit Display Club, 
under the direction of Frank E. Whitelam, 
president 

First prize in the annual contest held) in 
connection with the fall opening displays in 
Portland, Ore., was won by Bernard Heims, 
Lipman, Wolfie & Ce 

K. Francis Hildreth, formerly with The 
May Company, Cleveland, took over display 
at Stern & Mann Company, Canton, Ohio 
Charles R. Crawley resigned as display 

ger tor The Big Store, Auburn, N. Y., 

to take a similar position with Leopold 
\dler Company, Savannal 


Change of Location 
For Turchin 


H. HH. Turchin Company, glass specialties, 
s now locate] at 41 East 42nd street, New 
York City Phe firm was formerly located 


at 230 Fifth avenue 


Bamberger & Co., 


for membership in | 
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A 
Ajax Box Co., The 55 
Allied Display Mtls., Inc. 83 
Arranjay Wig Co. 93 
Arts & Flowers Displays 87 
Associated Fabrics Co. 95 
Austen Display 79 
B 
Ballou Co., E. C. 73 
Becker Sign Supply Co. 88 
Bishop Publishing Co. 61 
Bliss Display Corp. 66 
Brenan, L. M. 94 
Bridge, Everett M. 90 
Bulkley, Dunton & Co. Back Cover 
Cc 
Caldwell, The Woodsman Co. 83 
Carmen-Bronson Co. 81, 83 
Carolina Foliage Co. F| 
Carrata Co. 15 
Century Lighting Co. 97 
Chen-Yu, Inc. 14 
Chicago Cardboard Co. 78 
D 
Darling Co., L. A. 6, 7 
Dazian's, Inc. 53 
Decorative Plant Co. 59 
Delta Brush Mfg. Co. 68 
Dingleman-Wolff Co. 95 
Display Craft 87 
Display Equipment Corp. 77 
Display Mannequin, Inc. 86 
Display Mfgrs. Mart 96 
Doerr & Associates 95 
Doran Shank Lee & Yeager, Inc. 19 
Douglas Fir Plywood Ass'n 18 
Durable Displays, Inc. 12 
E 
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Fryman, Leroy W. 99 
G 
Garrison-Wagner Co. 21, 96 
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L 
Laverne Originals 67 
Lloyd Co., W. H. S. 70 
Lynn Display 72 
M 
Madison’a Manikins 26 
hMagnani Mannequin Co. 16 


Maharam Fabric Corp. 

Malros Co. 61, 88, 89, 92, 93, 
Mannequin Display Studio 

Mayorga Mannequins 

Metal Displays Co. of Chicago 

Midwest Manniquins 

Mileo, P. C. 

Modern Displays 

More Displays 

Mutual Display Mfg. Co. 


N 


Naegele-Horner, Inc. 

National Art Studio 

National Association of Display Industries 
National Hanger Co. 

National Sawdust Co. 

Natural Creations 

Naythons Display Fixture Co. 

New York Mannequin Co. 


O 
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Plastex Decorative Products 


Podgor Co., Jos. E. 
Price Advertising 

Q 
Quensell Displays 

R 


Radiant Glass Fibers Co. 
Regalia Mfg. Co. 
Reyburn Mfg Co. 

Rip Studio 


Rustic Furniture Co. 


Saliger, A. B. 
Schack's, Inc. 
Scheuer Mfg. Co. 
Semsch Display Service 

Sherman Paper Products Corp. 

Shipman, Frederic 

Siegel, Nat 

Solistan Rug Co. 

Stensgaard & Associates, W. L. eel 8 
£un-Shade Co., The 


Taffel Brothers, Inc 
Tally-Ho Display Studio 
Thayer & Chandler 
Timbertone Decorative Co. 
Toll, Murray 

Transparent Shade Co. 
Tropicraft 


U. S. Plywood Corp. 
V 
Voguo Display Service 
W 


Wabash Appliance Corp. 
Williams, Inc., Jas. B. 
Wold Air Brush Mfg. Co. 


Z 
Zaria Displays 
Z2mitzsch Co., Walter E. 
Zeppen-Field Studios, W. M. 
Zoo Displays 
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et rid of this barrier to sales 





-or competition will get rid of you! 







¥ 





PULL PEOPLE IN 
WITH A NEW 














There’s no use mincing words—the merchant with 
an outmoded, ineffective store and store-front will 
operate under tremendous handicaps in the years 
ahead. The old front costs you money in lost sales! 


You can meet — and beat — competition by re- 
planning your store and your store-front as a com- 
plete new “Machine For Selling”. And you can 


obtain valuable help from Kawneer—for Kawneer awn e 
can help you pull people into your store under 


competitive conditions. F 
: ‘STORE-FRONTS 


COUPON BRINGS NEW 24-PAGE ILLUSTRATED BOOKLET 


THE KAWNEER COMPANY, 910 Front Street, Niles, Michigan ; SMACHINES FOR SELLING! 
RE a at is EEO 


please rush a copy of your new booklet on Kawneer ‘Machines For | 
Selling’. 





| 
I 
Name Bae — I 
I 
| 


Address oi : - 








\ , LUMINUM particles in paper. 
Snow crystals in winter. 
Texture! ...Lustre!... 
10 styled-to-fashion colors, 
100 inches wide. Available 
for immediate delivery. 


Write for Color Chart. 


BULKLEY, & DUNTON & Ci 


New York 17: 295 Madison Avenue Chicago 16: 2635 S. Wabash Ave. * Los Angeles 13: 124 West 





